TRADITIONALLY  PREFERRED  FOR  PRECISION  PRINTING  PRODUCTION 


ICTORY  War  Quality  PAPERS 


Northwest  Pedigreed  Papers  continue  to  provide  all  their 
traditional  printing  and  performance  qualities  even  though  in 
observance  of  urgent  war  needs  their  brightness  is  slightly  reduced.  Paper  users  can 
patriotically  use  more  printing,  and  should  where  its  employment  serves  to  keep  the 
wheels  of  Business  turning, or  strengthens  public  morale  thus  aiding  the  war  program. 
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PRINTER  AND  SCRAP 
COMMITTEE  MEMBER 

-^n  JJnuitation 

; ; ;  to  utilize  the  War-Time  Miller  Scrap  Allowance 
Plan  in  facilitating  the  scrapping  of  useless  printing 
machinery  —  as  a  spur  to  industrial  scrap  collection. 

The  War-Time  Miller  Scrap  Allowance  Plan  bene¬ 
fits  the  national  war  effort,  the  printing  industry  and 
the  individual  printer.  It  has  immediate  and  post-war 
values.  It  is  constructive  and  helpful  to  everyone  con¬ 
cerned  (excepting  the  enemy).  From  coast  to  coast, 
printing  machinery  of  all  sizes  and  styles  has  been 
scrapped  under  the  Miller  Plan. 

Should  you  care  to  know  about,  suggest  to  another, 
or  yourself  use  the  War-Time  Miller  Scrap  Allowance 
Plan  under  which  three  or  fourfold  the  scrap  value  of 
old  printing  machinery  may  be  realized  by  the  owner, 
simple  details  of  the  Miller  Plan  will  be  given  gladly, 
on  request.  To  facilitate  complete  understanding,  a 
written  agreement  is  required  prior  to  the  scrapping 
of  any  equipment  under  this  Plan. 

Merely  mention-  your  Company  or  affiliation  when 
inquiring.  No  obligation  is  incurred. 

Miller  Prinling  Machinery  Go. 

Pittsburgh,  Pa. 


WARTIME  SCRAP 
ALLOWANCE  PLAN 


Secthnal 

For  manufac^rers,  supply  dealers,  paper  mer¬ 
chants,  trade  compositors,  engravers,  electro¬ 
typers  and  others,  whose  business  is  confined 
to  local  territories. 

•  You  can  cover  your  local  market  100%  with  sec- 
'  tional  inserts  in  THE  GRAPHIC  ARTS  MONTHLY. 

You  print  your  advertising  either  on  two  or  four 
pages  and  send  the  insert  to  us.  We  bind  these  in 
every  copy  going  to  the  city  or  state,  or  combina¬ 
tion  of  cities  or  states,  which  you  select 

•  Our  price  for  inserting,  mailing  and  delivering  these 
inserts,  which  are  really  your  5x7  direct  mail  pieces, 
is  on  the  per  thousand  basis  and  is  moderate. 

•  No  matter  where  you  are  located  you  can  have  your 
advertising  cover  your  trading  area  regularly  at  a 
reasonable  cost. 

•  This  service  has  been  in  operation  for  many  months 
and  is  getting  results  for  many  local  advertisers. 


IFrife  for  rate  card  and  complete  information 


THE  GRAPHIC  ARTS  MONTHLY 
608  South  Dearborn  Street,  Chicago 
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Today,  we  are  producing  100%  for  government 
needs.  We  intend  to  keep  at  it  until  peace  returns. 

^en  that  day  comes  the  printing  equipment  shown 
here  will  be  available  to  you  again.  But  it  will  be 
better  than  ever  —  advanced  in  construction  and 
iesign,  and  with  increased  versatility  in  meeting 
the  demand  for  profitable  printing  production. 

ileanwhile,  we  suggest  that  you  keep  your  present 
equipment  in  top-notch  condition.  Inspect  it 
requently;  lubricate  it  properly;  maintain  it  care- 
hilly;  replace  worn  parts  promptly;  and  anticipate 
my  need  for  repair  parts  well  in  advance  so  that 
pu  will  lose  no  time  when  repairs  are  needed.  In 
his  conservation  of  equipment,  your  C&P  dealer 
i^ill  gladly  give  you  his  advice  and  suggestions. 
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( &  P  PRINTING  MACHINERY 
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CHBISnUS  GIFT  BOOKS 

PHOTOLITHOGRAPHY  e  Hn 
and  OFFSET  PRINTING 

hy  /.  5.  Mertle  and  Harry  Keu$ch  Price 

Encyclopedia  of  Ideas _ $20.00 

Proofreading  and  Copy-Preparation _  7.50 

by  Joseph  Lasky 

The  Seventh  Annual  Advertising  and  Pubihhing 

Production  Yearbook _  5.00 

Letterheaul  Design  and  Manufacture _ 5.00 

hy  ¥ rederiek  Scheff 

The  Practice  of  Presswork _ 4.00 

by  Craig  R,  Spicher 

Standard  Book  on  Estimating  for  Printers _ 3.75 

by  Fred  W»  Hoch 

Earhart  Color  Plan _ 3.00 

The  Univ.  of  Chicago  Manual  of  Stylo _ 3.00 

Handbook  for  Pressmen _ 3.00 

by  Fred  W,  Hoch 

Newspaper  Typography _ 2.75 

by  Hartley  E,  Jackson 

A  Practical  Touch  System _ 2.27 

by  E»  B,  Harding 

Advertising  and  Its  Mechanical  Production _ 1 .89 

by  Carl  A.  Greer 

Printing  and  the  Allied  Trades _ 1 .50 

by  R,  Randolph  Karch 

Pressman's  Pocket  Manual _ 1.50 

by  J,  N,  Harrison 

Tips  on  Presswork _ 1 .00 

by  G,  C,  Cooper 

Direct  Advertising  and  the  Printer _ 1 .00 

by  Albert  Highton 

PLEASE  SEND  MONEY  WITH  ORDER 
Orders  from  foreign  countries  must  indude  10%  additional 


GRAPHIC  ARTS  PUBLISHING  CO. 


608  SOUTH  DEARBORN  STREET 


CHICAGO,  ILLINOIS 


BOOK  THAT  EXTRA  BUSINESS 


No.  J  ^ 


This  bookful  of  sales-rousins,  profit-producing  ideas 
for  letterhead  and  comer  card  design  means  extra 
local  business  for  you — the  local  printer.  Your  frM, 
new  U.  S.  E.  Ration  Book  of  Unrationed  Ideas  faiu 
dozens  of  stock  Idea  Cuts  in  2  sizes  and  4  colors.  Its 
coupon  feature  helps  to  show  them  "just  how  it’s 
going  to  look" — sells  them— earns  for  you!  Ask  your 
paper  merchant  for  yotir  copy.  He  also  has  guaran¬ 
teed  U.  S.  £.  quality  envelopes  for  quick  delivery. 
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Increasing  demands  for  fine  Repro-  . 
duction  Proofs  have  made  it  practical 
to  haive  a  proving  machine  exclu¬ 
sively  for  making  such  proofs. 

The  No.  4  Vandercook  Proving  Ma¬ 
chine,  developed  originally  for  Photo- 
Engravers,  has  the  inking  and  impres- 
sional  qualities  essential  to  the  easy  ' 
and  economical  printing  of  proofs  for 
reproduction. 

The  No.  4  Vandercook  has  power 


inking. and  micrometer  guides.  It  is  of 
extra  heavy  constimction.  Operation  is 
simple,  arid  wash-up  is  quick  and  easy. 

The  No.  4  Vandercook  is  recom¬ 
mended  for  making  Black  on  White 
proofs,  or  Transparent  Impressions 
(with  Transparency  Attachment)  for 
use  in  offset  or  rotogravure  processes. 

Complete  information  will  be  sent 
upon  request — and  without  obligation 
to  you.  Write  today. 


Built  in  1941.  All  Vandercook  facilities  now  engaged  with  War  Production. 


MAKE 

RiPnODUCTIOM  PROOFS 
with  the  No.  4  VANDERCOOK 


No.  4  Vandercook 
Proving  Machines 
are  available  for 
prompt  delivery.* 


VANDERCOOK 

PROOF  PRESSES  -  BLOCK  LEVELLERS  -  HACKER  GAUGES 


/ANDERCOOK  &  SONS.  Main  Office  and  Plant,  900  North  Kilpatrick  Ave..  Chicago.  Ill. 
Saltern  Branch :  2 1 6  East  ASth  St„  New  York  -  Caivada  :  Seare  Limited  ■  Toronto 


He  ChM  Hi^  plant? 


A  WESTERN  printer,  having  die¬ 
cutting  equipment,  recently  wrote 
the  Printing  and  Publishing  Branch  of 
the  WPB  for  information  as  to  the  steps 
necessary  for  obtaining  a  contract  for 
making  certain  kinds  of  gaskets. 

The  reply  directed  the  printer  to  his 
local  WPB  field  office,  but  concluded 
with  the  following  paragraph: 

**If  it  can,  the  local  office  should  be 
able  to  put  you  in  touch  with  con¬ 
tractors  interested  in  your  facilities. 
If  it  can*t  perhaps  you  will  be  mak¬ 
ing  your  greatest  contribution  to  the 
war  by  closing  your  plant  for  the 
duration.” 

Needless  to  say,  the  paragraph  did  the 
trick.  The  printer  answered  that  he 
took  “violent  exception  to  the  last  sen¬ 
tence”  and  he  convincingly  pointed  out 
that  he  would  not  voluntarily  close  a 
plant,  the  building-up  of  which  took 
hard  work  during  a  lifetime. 


The  closing  sentence  of  the  WPB’s 
letter  was  unnecessary.  The  printer 
asked  for  definite  information ;  and  the 
reply  should  have  given  it  and  stopped 
there.  Conditions  alone  will  dictate  to 
the  printer  if  and  when  he  should  close 
his  plant. 

Yet  the  printer  got  what  he  asked  for,  I 
because  his  first  letter  to  the  WPB  ’ 
pointed  out  that  the  printing  business 
“like  many  businesses  was  fast  becom¬ 
ing  a  non-essential  and  that  we  were 
anxious  to  continue  by  possibly  doing 
some  needed  and  useful  war  work.” 

Printing  is  not  becoming  a  non-essential 
work.  The  production  of  certain  kinds 
of  printed  products  may  be  stopped  for 
the  time  being,  but  the  occupation  and 
industry  of  printing  is  very  much  a 
part  of  war  production  and  war  waging. 
Many  a  progressive  and  alert  graphic 
arts  plant  in  the  country  can  bear  wit¬ 
ness  to  that. 
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Rouse 

Handc  Miterer 


SMALL  TOOLS 

Still  Available  WITHOUT  PRIORITY 


are 


Rouse 
Lead  and 
Rule  Cutter 


Rouse 

Composing  Stick 


Multiply  the  times  each  piece 
of  small  equipment  is  used 
each  day,  and  you  will  realize 
its  importance. 

With  labor  shortages  present, 
there  should  be  no  waste  effort 
due  to  lack  of  inexpensive, 
8ma\l  tools,  and  there  should  be 
no  compromise  with  accuracy. 

All  small  tools  should  be 
checked  NOW.  If  they  are  in¬ 
accurate,  obsolete,  or  not  in 
condition  for  maximum  output, 
they  should  be  replaced  im¬ 
mediately  with  NEW,  genuine 
Rouse  equipment. 

The  best  equipment  is  the 
most  economical.  See  your 
Rouse  dealer,  or  write  for  free 
circulars  today. 


He 

to 

fa®®"*' 

®  "sedg 
af 


H.  B.  R  O  U  S  E<^  COMPANY 

2214  NORTH  WAYN^^li^ENUE,  CHICAGO,  ILLINOIS 


Wattme  {finti 

for  Printing  Plant  Operation 

ERNEST  W.  FAIR 


★  “What  can  I  do  to  help  the  wartime 
economy  and  protect  my  own  business 
at  the  same  time?” 

We  have  had  scores  of  printers  ask 
that  question  in  recent  weeks  so  we 
turned  around  and  fired  a  question  of 
our  own  at  printers  from  every  section 
of  the  country.  .  .  .  “What  are  you 
doing  about  it?” 

Here  are  their  answers;  answers 
showing  all  of  the  little  and  big  things 
printers  are  doing  today  in  order  to 
secure  more  efficient  and  profitable  op¬ 
eration  of  their  plants  under  wartime 
economy  restrictions. 

1.  Eliminate  all  kinds  of  “charity” 
and  questionable  types  of  advertising; 
stick  to  legitimate  mediums  only. 

2.  Limit  or  prohibit  personal  tele¬ 
phone  use  in  the  office  and  plant  as 
well. 

3.  Watch  the  use  of  electric  signs 
most  carefully  and  burn  them  only 
when  they  are  absolutely  needed.  Wast¬ 
ing  electricity  in  sign  usage  is  extreme¬ 
ly  bad  when  electricity  itself  has  be¬ 
come  such  an  important  war  need. 

4.  Take  advantage  of  any  and  all  dis¬ 
counts  obtainable,  even  to  the  small 
ones,  by  arranging  to  pay  bills  so  that 
these  small  monthly  savings  can  add 
up  to  large  figures  over  the  year. 

5.  Reduce  costs  of  keeping  trucks 
and  delivery  wagons  with  a  sparkling 


fresh-painted  appearance  by  doubling 
maintenance  requirements  as  they  exist 
at  present.  Any  method  of  maintenance 
designed  to  take  care  of  and  preserve 
the  surface  of  these  vehicles  will  keep 
down  the  cost  of  repainting  or  refinish¬ 
ing. 

6.  Re-arrange  the  office  set-up  to  per¬ 
mit  the  elimination  of  one  lighting  re¬ 
flector  if  possible  to  do  so. 

7.  Maintenance  men  should  pay  par¬ 
ticular  attention  to  floors  as  replace¬ 
ment  will  prove  costly  in  wartime. 
Immediate  repair  of  any  cracks  or  chips 
is  urged.  Such  a  policy  also  reduces 
minor  accidents  in  the  plant. 

8.  Stretch  all  paper  supplies  to  the 
limit  by  elimination  of  waste  in  meas¬ 
uring  and  cutting  and  abolition  of  mis¬ 
takes  in  these  operations. 

9.  Do  not  lubricate  motors  and  plant 
equipment  by  guesswork;  institute  a 
system  of  record  cards  in  the  plant  for 
each  machine  so  that  lubricants  will  not 
be  wasted  and  yet  their  life  will  be 
lengthened  by  proper  lubrication. 

10.  Rebuild  or  refinish  old  or  dis¬ 
carded  equipment  to  see  if  new  econ¬ 
omies  are  possible  by  doing  in  the 
plant  and  office  what  most  of  us  have 
been  doing  to  the  outsides  of  our  build¬ 
ings  for  years. 

11.  Check  shop  lighting  often  to 
make  sure  the  proper  lighting  is  en- 
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lon^  too,  sticks  to  its 


^  This  entire  organization  is 
dedicated  to  every  service 
that  will  help  win  the  war. 
In  this  emergency  Champion 
sticks  to  its  highly  essential  task  of  producing  vitally  important 
paper  products  in  the  quantity  and  form  that  best  serve  Govern¬ 
ment,  fighting  forces,  and  war  industries.  Included  are  pulp  for 
explosives,  paper  for  shell  and  munition  wrap,  food  containers, 
army  maps  and  blackouts,  and  paper  substitutes  for  certain  critical 
materials.  Champion  is  proud  of  an  ever-growing  share  in  the  war. 


THE  CHAMPION  PAPER  AND  FIBRE  C 0.,  H a m 1 1 1 o n,  0 h i o 


MILLS  AT  HAMILTON,  OHIO  .  .  .  CANTON,  N.  C.  .  .  .  HOUSTON,  TEXAS 

Manufacturen  of  Advertuen  *  and  Publishers '  Coated  and  Uncoated  Papers,  Cardboards,  Bonds,  Envelope 
and  Tablet  Writing  .  .  .  2,000,000  Pounds  a  Day 

DISTRICT  SALES  OFFICES 

NEW  YORK,  CHICAGO,  PHILADELPHIA.  CLEVELAND.  BOSTON,  ST.  LOUIS.  CINCINNATI.  ATLANTA 


abling  shop  workers  to  keep  from  mak¬ 
ing  costly  mistakes  and  errors. 

12.  Take  the  utmost  care  of  all  type. 
More  care  in  breaking  up  forms  and  in 
press  operation  will  eliminate  many 
kinds  of  accidents  that  cause  damage 
to  type  faces. 

13.  Check  storage  facilities  carefully 
in  order  to  make  sure  no  conditions 
exist  which  may  cause  supplies  and 
materials  to  spoil  or  become  wasted. 

14.  Budget  working  time  of  employ¬ 
ees  so  that  none  are  idle  at  any  time 
during  the  working  day. 

15.  Have  all  paper  scraps  cut  up  into 
memo  pads  for  sale  as  scratch  pads; 
make  the  price  cover  the  cost  of  the 
paper,  do  not  give  them  away. 

16.  Salvage  all  cartons,  wrapping 
paper,  etc.  from  supplies  and  materials 
so  that  these  may  in  turn  be  used  in 
plant  operations. 

17.  Help  suppliers  and  paper  houses 
operate  more  economically  by  grouping 
orders  for  supplies  and  materials;  this 
in  turn  will  result  in  small  savings  from 
one's  own  business. 

18.  Keep  experimentation  on  new 
stock  items  to  small  quantities. 

19.  Have  all  equipment  checked  once 
each  month  to  head  off  possible  break¬ 
age  of  parts.  This  will  keep  repair  costs 
down  and  eliminate  time  lost  through 
idleness  of  equipment. 

20.  Use  tape  instead  of  string  or 
twine  wherever  possible. 

21.  Offer  cash  prizes  or  war  savings 
stamps  to  employees  for  usable  ideas 
that  will  help  keep  expenses  down  and 
reduce  waste  operations  anywhere  in 
the  plant. 

22.  Use  a  bicycle  for  errands,  such 
as  trips  to  the  bank,  for  small  supply 
items,  small  deliveries,  etc.  A  specisd 
bicycle  trailer  will  greatly  facilitate 
many  such  operations  for  the  average 
printing  plant. 

23.  If  your  bank  has  added  wartime 
charges  for  checks  and  other  services 
based  on  number  of  transactions,  re¬ 


duce  these  as  much  as  possible  by  pay¬ 
ing  cash;  particularly  on  the  payroU. 

24.  If  possible  to  do  so  regroup  small 
shop  equipment  and  make-up  stones  to 
eliminate  one  or  more  artificial  light 
outlets  and  secure  the  resultant  saving 
on  electricity  and  lighting  fixture  re¬ 
placements. 

25.  Save  on  pencils ;  when  they  wear 
down  to  three  or  four  inches,  sharpen 
them  again  and  use  them  once  more. 
The  resultant  saving  will  be  surprising. 

26.  Secure  employee  co-operation  in 
reducing  utility  expenses.  Set  up  aver¬ 
ages  for  monthly  light,  power,  gas,  wa¬ 
ter,  etc.  bills  and  when  actual  bills  are 
below  these  averages  share  the  differ¬ 
ence  with  employees  in  the  form  of 
war  savings  stamp  awards. 

27.  Institute  more  rigid  systems  of 
proofing  jobs  in  order  to  eliminate 
those  little  errors  that  can  sneak  by 
and  force  reprinting  of  an  entire  job. 

28.  “Use  the  smaller  press  whenever 
possible,**  is  a  good  slogan  being  used 
in  many  printing  plants  . . .  the  obvious 
savings  will  be  readily  forthcoming. 

29.  “Paint  saves  surfaces**  .  .  .  with 
that  slogan  in  mind  regularly  check 
shop  fixtures  and  equipment  as  well  as 
the  building  itself. 

30.  Instead  of  using  large  envelopes 
for  business  correspondence  and  direct 
mail  advertising  use  6%  size  which  will 
do  the  job  as  well  and  provide  a  worth¬ 
while  saving. 

31.  Don't  experiment  with  untried 
supplies  or  materials;  stick  to  the  es¬ 
tablished  and  proven  items  ...  let  the 
other  fellow  do  the  expensive  experi¬ 
menting.  “If  it  isn't  advertised  in  the 
trade  journals,  don’t  give  it  a  thought," 
is  one  printer's  method  of  testing  such 
items  offered  him. 

32.  When  customers  ask  for  extra 
costly  services,  see  that  the  charges  in¬ 
volved  are  passed  on  to  them;  under 
wartime  operations  most  of  them  will 
understand  why  this  is  necessary. 

(To  be  continued) 
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This  new  Hammermill  book  helps  sell 
the  printing  your  customers  need  today 


npHOUSANDS  of  business  men  have  re- 
X  quested  this  book.  Hundreds  of  these 
men,  after  they  have  read  it,  have  asked 
for  more  copies  for  their  friends  and 
associates. 

**How  to  Harness  a  Conference**  is  a 
wartime  business  help  for  them.  And 
that  means  it*s  a  wartime  printing  sales¬ 
man  for  you. 

This  book  shows  th^m — your  custom¬ 
ers — ^how  to  run  important  wartime  con¬ 
ferences  quickly  and  efficiently,  and  how 
to  turn  the  decisions  of  these  confer¬ 
ences  into  action.  How?  With  special 
printed  forme  that  cover  every  detail  of 
a  meeting . . .  the  date  . . .  who  was  pres¬ 
ent .. .  what  was  decided  . . .  who  is  to 
do  what,  and  when,  and  how  . . .  who  is 
to  follow  through. 

Many  of  your  customers  need  this 
type  of  printing  to  help  them  meet  to¬ 


day*s  problems  by  speeding  up  work  and 
by  getting  more  jobs  done,  better  and 
faster.  The  printed  forms  shown  in  Don 
Herold*s  book  give  them  that  help. 
Every  one  of  the  forms  is  a  lead  to  a 
printed  job  you  can  sell  now. 

Send  today  for  **How  to  Hi^ess  a 
Conference.**  See  the  selling  ideas  it 
offers  you  Then  ask  for  copies  to  fur¬ 
nish  your  customers. 

WHAT  PRINTERS  SAY— Massachusetts:  “Have 
received  eight  orders  within  a  few  days  of  put¬ 
ting  the  books  into  my  customers*  hands.*' 
Michigan:  “I  know  of  three  places  where  I 
can  use  this  to  good  avail.** 

New  York:  “This  has  been  enthusiastically 
received;  it  is  a  good  piece  of  work.** 

WHAT  CUSTOMERS  SAY— New  York:  “We  wiU 
save  many  thousands  of  dollars  in  time  which  is 
now  wasted  in  conferences.  We  are  gratefuL  . .  .** 
Pennsylvania:  “You  are  rendering  a  greater 
service  than  you  perhaps  realize  to  busmess  men.** 
Illinois :  “It*s  the  sort  of  thing  that  mdght  sell 
a  conference  on  conference  forms.** 


YOU 


J  _ _ _ — f/%  '  “N  * 


I' 

I  Hammermill  Paper  Co..  Erie.  Pa. 

I  Please  send  me  a  copy  of  “How  to 
I  Harness  a  Conference,’*^  (I’ll  ask  for 
I  more  after  I  look  it  OTer.) 


Position. 


THROW  YOUR  SCRAP 


WILUAMJ.  ACKER 


★  Practically  everyone  who  can  read 
likes  to  see  his  name  in  print.  Some 
people  are  important  enough  to  get 
publicity  in  the  big  daily  newspapers 
or  national  magazines,  while  others  de¬ 
pend  on  the  community  paper,  or  the 
small  town  weekly,  for  a  personal  men¬ 
tion.  Whatever  the  set-up  may  be,  it  is 
to  the  printer’s  interest  to  cultivate  this 
public  longing. 

Reader  interest  is  essential  to  a  news¬ 
paper’s  circulation  value.  We  read  the 
home  town  paper  because  it  gives  us 
news  about  you  and  me  and  our  friends 
— people  we  know. 

Reader  interest  is  also  influenced  by 
political,  social,  religious,  or  other 
affiliations.  In  Waterloo,  Iowa,  there 
are  two  weekly  papers,  one  editorially 
Republican,  the  other  Democratic.  Yet 
both  print  practically  the  same  news 
and  both  have  prospered  through  the 
years. 

In  Highland  Park,  Illinois,  a  town 
>vith  five  times  the  population  of  Water¬ 
loo,  there  are  also  two  weekly  papers. 
One  is  delivered  free  to  the  homes  in 
the  community,  the  other  is  sent  by 
mail  to  paid  subscribers  and  sold  at 
news-stands.  Both  are  restricted  to 
local  news  and  publish  pictures  of  local 
events  and  people.  Here,  too,  reader 
interest  determines  the  circulation 
value. 

I  Usually  the  publisher  of  the  small 


town  weekly  also  does  the  local  job  = 
printing.  He  is  in  a  good  position  to  ^ 
know  where  new  business  may  be  ac*  j 
quired  through  anticipated  events.  1 

The  alert  printer  makes  use  of  obvi-| 
ous  situations  and  gives  importance  tof 
ordinary  events.  For  instance,  every-l 
one  has  birthday  anniversaries.  Geary, I 
Oklahoma,  is  a  town  of  about  1,900] 
people.  That  means  1,900  prospects  fori 
birthday-  greetings  from  churches,! 
lodges,'  business  houses,  uncles,  and^ 
cousins.  To  make  a  convenient  record  | 
of  these  important  dates,  the  Geary  | 
printer  compiled  a  birthday  calendar.'; 
For  a  small  charge,  names  are  printed^ 
under  their  respective  dates  of  birth. 
The  idea  seems  to  be  popular  there.  ; 

Usually  the  town  that  has  a  weekly  ! 
newspaper  has  a  post  of  the  American ; 
Legion.  The  post  embraces  a  group  of  i 
influential  citizens,  closely  allied  and 
vitally  interested  in  the  welfare  of  the 
community.  Legion  activities  require, 
announcements  and  tickets  for  enter¬ 
tainments,  carnivals,  etc.,  and  other 
printed  matter  during  the  year.  The 
commander  of  a  Chicago  post  had  spe-i 
cial  certificates  printed  with  the  names  j 
of  those  to  whom  he  presented  them  for^ 
meritorious  service. 

The  post  to  which  I  belong  used  to 
send  out  each  month  a  mimeographed 
bulletin  giving  announcements  of 
events  and  personal  news.  About  two 
( Continued  on  page  56) 
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P  Insignia 

have  a  meaning  in  Business,  too 


Under  the  Seal  of  the  United  States,  worn  by  every  man  in  the 
Military  Service,  are  the  insignia  of  rank  —  devices  which 
indicate  relative  fitness,  the  ability  to  perform  a  duty  with  speed 
and  precision. 

Under  the  Eagle-A  Trade-mark,  which  appears  on  every 
product  of  our  mills,  you  will  find  grade-names  which  indicate 
relative  quality,  the  ability  to  perform  the  tasks  for  which  they 
are  manufactured.  Each  of  these  Eagle-A  grades  serves  as  your 
guide  in  assigning  your  paper  duties. 

Your  Printer,  Lithographer  or  Engraver  will  be  glad  to  show 
you  samples  and  assist  you  in  assigning  the  right  Eagle-A 
grades  to  the  needs  under  consideration.  Before  your  next  paper 
requirements  come  up,  get  the  facts  about  Eagle-A  quality 
standards  and  grade  qualifications. 


EAGLE-A 


PAPERS 

FacsmiU  wsterm^rks  (jmtgnta)  #/  mtrml  leading  EagU-A  Rag  Caattnt  Bustntss  Papers 


CAOLE-A  EAGLE-A  EAGLE-A  CAGLt-A 

(D€)C0I^  BO(IO  eOC97(9&CV  SMMSS  ACCS^AfiSCa 

AAO  W-tA-  *0011  **0  UftA.  «*6CO**T|Mf  wS-A  AAO  CONTENT  UtA  AAO  CONTfNT  USA. 


AMERICAN  WRITING  PAPER  CORPORATION  •  HOLYOKE  •  MASSACHUSETTS 
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PtaHHihf  printing 

for  Saving  and  Selling 


PARTn 

MANNIE  mJBBELL 


Planning  is  that  phase  of  printing 
production  in  which  proper  selection 
of  process,  materials,  equipment  and 
personnel  is  determined.  To  perform 
creditably  such  a  task,  ability  to  com¬ 
bine  workable  factors  from  these  four 
major  classifications  is  of  first  consid¬ 
eration. 

Inasmuch  as  every  printing  job  must 
conform  to  the  limitation  of  cost,  Mr. 
Printer  must  have  cost  data  reduced 
to  a  unit  basis  available  so  that  he  may 
readily  combine  each  item  to  arrive  at 
a  total.  Costs  and  their  treatment  could 
easily  absorb  the  balance  of  this  article, 
what  with  standard  costs,  actual  costs, 
quoted  costs,  and  other  costs.  In  plan¬ 
ning  printing  it  is  necessary  that  the 
printer  be  completely  familiar  with  the 
costs  of  his  own  plant,  and  that  they 
be  in  such  form  as  to  be  readily  usable. 

Let’s  assume  that  the  devdopment 
of  a  printed  piece  starts  with  the  con¬ 
ference  between  the  creator  of  the  job 
and  the  printer.  In  this  conference  is 
found  information  as  to  the  nature  and 
intended  use  of  the  piece.  The  buyer 
probably  will  have  established  some  of 
the  specifications  and  will  seek  Mr. 
Printer’s  recommendation  regarding 
other.  This  permits  suggestions  for 
choice  of  process  and  materials. 

It  is  important  to  know  at  the  point 
of  this  first  contact  just  what  type, 
cuts,  pictures,  art  work  and  so  on  is 


available,  if  any,  which  must  be  con¬ 
sidered  as  limitations^  If  type  is  stand¬ 
ing  it  should  be  proofed  and  checked 
for  printability.  It  is  necessary  to  check 
furnished  cuts  for  uniformity  and  to 
aid  in  judgment  of  selecting  paper 
stock.  If  photographs  are  available, 
check  their  quality  comparably  with 
each  other,  as  well  as  their  suitability 
for  production  of  worthwhile  engra?- 
ings. 

Too  much  time  will  not  be  taken 
here  in  discussing  processes  for  it  is 
obvious  that  the  printer  will  utilize  his 
own  equipment  in  planning  jobs,  even 
though  a  competitor  has  a  process  that 
will  give  an  equivalent  result  at  less 
cost.  Those  still  in  business  after  the 
war,  however,  will  probably  be  those 
who  do  find  out  what  is  available  and 
give  their  customers  a  part  of  the  bene¬ 
fit.  May  we  recall  our  statement  made- 
last  month,  *‘Give  the  customer  the  best 
job  in  the  field,  either  by  yourself  or 
with  somebody.”  In  choosing  a  process 
due  consideration  must  be  given  to 
comparative  preparation  costs  as  well 
as  machine  and  material  items.  For 
example,  on  a  job  where  type  must  be 
set  up  the  letterpress  might  have  the 
advantage,  while  on  a  job  where  hand¬ 
made  art  work  only  is  produced  the 
offset  method  might  be  the  proper 
choice.  Let  us  warn  you,  Mr.  Printer, 
that  comparative  estimates  should  be 
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Remember 

December  /• 


Of  course  you’ll  always  remember  December  7! 

•  Last  year  that  was  the  date  of  the  Japanese  attack  on  Pearl 
Harbor.  This  year  December  7  is  the  closing  date  for  the  Nypen 
Patriotic  Slogan  Contest  for  printers  and  lithographers, 


ENTRIES  MUST  BE  MAILED  BEFORE  1 2:00  MIDNIGHT,  DECEMBER  7 
•  EARN  A  SHARE  OF  $7,000  IN  WAR  BOND  PRIZES 


NEW  YORK  &  PENNSYLVANIA  COMPANY 

Makers  of  Pulp  and  Paper  for  Over  Fifty  Years 

For  information  about  the  Nypen  Patriotic  Slogan  Contest  ad¬ 
dress  the  Nypen  Contest  Committee,  225  Varick  St.,  New  York. 
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made  out  for  a  number  of  representa¬ 
tive  jobs  before  you  let  your  judgment 
be  the  deciding  factor.  You  will  often 
be  surprised  to  find  costs  other  than 
what  you  first  think  them. 

Familiarity  with  available  equipment 
and  its  ability  to  produce  certain  types 
of^work  is  a  tool  without  which  all  the 
rest  means  litUe.  If  doubt  exists  in 
regard  to  a  close  decision,  estimate 
completely  both  plans.  This  process  is 
simplified  on  the  bulk  of  jobs  by  the 
use  of  breaking  point  charts  which 
show  costs  of  production  from  prepara¬ 
tion  cost,  cost  of  one  thousand,  and  in 
quantities  above  or  below  one  thousand 
as  desired.  These  are  figured  out  once, 
tabulated  and  are  usable  until  some 
included  factor  of  cost  shows  significant 
changes. 

Materials  present  an  opportunity  to 
compare  the  products  of  like  and  dif¬ 
ferent  kind  with  each  other.  As  a  re¬ 
sult  of  a  great  deal  of  research  and 
analytical  comparison  the  printer  can 
arrive  at  a  basis  of  judgment  for  rec¬ 
ommendation  to  his  customers.  The 
research  should  extend  into  the  field 
of  results  which  have  been  obtained 
from  the  use  of  printing  and  how  they 
were  accomplished. 

Getting  customer  cooperation  in  reg¬ 
ulating  size  specifications  to  conform 
with  standard  materials  will  permit 
both  the  customer  and  the  printer  to 
obtain  the  maximum  good  from  the 
job.  For  example,  most  printing  presses 
are  built  to  handle  more  efficiently  ma¬ 
terials  cut  from  standard  sizes.  Using 
oversize  stock  will  either  cause  Mr. 
Printer  to  go  to  the  next  larger  press 
unit— or  it  may  tax  the  smaller  press 
so  as  to  affect  the  quality  of  the  fin¬ 
ished  product.  As  another  example,  it 
would  be  possible  to  deliver  from  a 
25x38  sheet  of  book  stock  a  finished 
eight  page  signature  trimmed  one- 
eighth  inch  of  9%xl2^  page  size,  pro¬ 
viding  there  were  not  any  four  side 
bleed  pages  in  the  form.  To  give  four 


side  bleed  pages,  gripper  bite  and  hook  | 
room  would  have  to  be  allowed,  so  the  \ 
printer  would  recommend  reducing  the  i 
page  size  to  about  8%xll%  page  size,  i 
By  making  a  folder  layout  available  as 
the  job  is  being  planned,  a  consider¬ 
able  number  of  bleed  edges  may  be 
provided  without  penalty  to  the  size  of 
the  trimmed  signature.  Customers  defi¬ 
nitely  appreciate  this  kind  of  coopera¬ 
tion  from  their  printer. 

Mr.  Printer  and  Mr.  Engraver  should 
be  friends  of  the  first  denomination  for 
the  best  interests  of  the  buyer.  Encour¬ 
age  your  customers  to  permit  you  to 
be  in  on  the  planning  of  their  printing 
before  a  nickel  is  spent  on  any  prelimi¬ 
nary  work  whatsoever.  By  establishing 
process,  materials  and  equipment  for 
production  at  a  time  prior  to  actual 
production,  losses  in  work  done  over, 
and/or  acceptance  of  less-than-desired 
work  will  be  reduced. 

Selection  of  equipment  is  dependent 
on  primary  factors.  These  include  size 
of  form,  weight  of  form,  color,  register, 
ability  to  deOver  on  time,  and  most  im¬ 
portant  in  many  cases,  quantity.  From 
quantity  arises  the  key  question,  “Shall 
we  run  it  one  up  on  C  press,  two  up  on 
D  press,  four  up,  or  what?”  Well,  the 
trick  is  to  know  between  what  two 
points  our  comparative  cost  should  be 
based.  This  comes  from  study,  check¬ 
ing  actual  estimates,  and  experience. 

Personnel  is  included  as  one  of  the 
major  classifications  because  it  is  of 
more  significance  than  usually  recog¬ 
nized.  The  plant  having  up-to-date 
equipment  but  less  experienced  men 
will  find  rough  competition  with  plants 
having  highly  skilled  men,  even  though 
the  equipment  of  the  latter  is  not  so 
good.  Of  course,  the  printer  who  has 
the  experienced  men  with  the  up-to- 
date  equipment  is  in  the  golden  chair, 
providing  he  utilizes  his  advantage  by 
proper  handling  of  the  other  major 
classifications  of  planning  printing  for 
saving  and  selling. 
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Printing  is  the  symbol  of  freedom,  the  director  of 
modern  progress,  the  tongue  of  civilization,  the  dis¬ 
tributor  of  truth  and  learning.  It  is  a  permanent  record 
that  substantiates  right  —  and  discredits  ^  wrong.  It 
supports  good  thinking;  it  shames  evil. 

Printing  anticipates  tiie  future,  voices  the  present, 
and  records  the  past.  It  works  for  rich  and  poor,  high 
and  low— to  entertain,  to  instruct,  to  give  courage,  it 
is  a  salesman,  a  financier,  a  preacher,  a  teacher;  it  is 
a  soldier,  an  army  in  itself. 

On  home  fronts  and  fighting  fronts— in  War  and  in 
Peace  —  Printing . . .  now,  as  throughout  its  history . . . 
continues  its  tradition  of  building  men's  minds  and 
maintaining  their  morale. 

♦ 

SAM'L  BINGHAM’S  SON  MFG.  CO. 

Manufacturers  of  Printers’  and  Litho-Offset  Rollers 

CHICAGO 

Atlanta  Das  Molnas  Indianapolis  Minneapolis  Plttsbui^ 

Cleveland  Deteoit  Kalamazoo  Nashville  Si.  Louis 

Dallas  Houston  Kansas  CKy  OiOahomaCIty  SpringHeid,0. 


The  Voice  of  the  Printing  Press 


HOW'S  yoM.  AOOSKTmMO 


mNim  wm  AvmTtsi 

thouM  send  specimens  for  re* 
view,  comment  and  constructive 
criticism  in  this  space  direct  to 
Harold  Marshall.  Readers  writ¬ 
ing  to  printers  for  specimens  of 
pieces  mentioned  should  en¬ 
close  adequate  postage. 


SUDDEN  SERVICE  PRESS  (Winter  Park,  Florida)  proves  my  con¬ 
tention  about  postcards.  They’re  wonderful  mediums  for  advertising  pro¬ 
motion,  especially  when  needled  with  a  little  extra  ingenuity.  This  Florida 
shop  sent  out  a  mailing  of  government  one-centers  recently  that  deserves 
a  special  prize.  Focal  point  of  their  layout  was  one  of  these  red-white-and- 
blue  “Printing  Promotes  Patriotism”  labels.  They  stuck  it  on  at  an 
interesting  angle,  embellished  it  with  a  little  attention-getting  art,  and 
added  about  a  dozen  words  of  copy,  a  headline,  and  their  name.  Ad  Rat¬ 
ing:  A  A. 


MOSS  PRINTING  CO.,  2629  Locust 
Street,  St.  Louis.  Distribution  of  scratch 
pads  to  customers  and  prospects  is  always 
a  good  idea.  However,  I  think  your  scratch 
pad  layout  is  more  of  a  Moss  letterhead 
than  anything  else;  most  people  like  to 
use  sheets  of  this  kind  for  short  notes,  and 
would  probably  find  ’em  more  useful  if  your 
name  had  been  confined  to  a  very  small 
comer — or  maybe  left  off  entirely.  Two 
New  York  houses,  James  Gray,  Inc.,  and 
Mailograph  Company,  do  a  superb  job 
along  these  lines.  They  distribute  memo 
pads  with  customers’  (and  prospects’) 
names  imprinted ;  sole  clues  to  the  spon¬ 
sors  are  inconspicuous,  decorative  trade¬ 
marks.  Try  again.  Ad  Rating:  B. 

WILLIAM  E.  RUDGE’S  SONS,  225 
Varick  Street,  New  York  City.  This  reput¬ 
able  house  is  doing  a  good  job  of  promot¬ 
ing  its  tenth  anniversary  by  publishing  a 
book  by  the  famed  designer,  Bruce  Rog¬ 
ers.  Announcement  of  the  book  is  done  in 
typical  excellent  Rudge  typographic  style, 
accompanied  By  perfectly  keyed  copy,  link¬ 
ing  Mr.  Rogers’  name  with  the  firm’s 


founder,  William  Edwin  Rudge.  (P.  S. 
to  Rudge:  You  pay  a  lot  of  attention  to  your  '  '■ 
promotional  format;  your  mailing  list  de-  < 
serves  a  little  attention,  too  !)  Ad  rating :  A. 

ANDREWS  PRINTING  CO.,  7  West  * 
13th  St.,  Chattanooga.  This  shop  has  de¬ 
veloped  an  interesting  home-town  promo-  : 

tion.  It’s  made  a  drawing  of  a  famous  i 

Chattanooga  panoramic  view,  and  printed 
it  from  color-plates  on  envelopes  to  be  sold 
to  local  civic-minded  companies.  Ad  Rat-  ! 
ing:  B. 

TAYLOR’S,  469  Hight  Street,  Morgan¬ 
town,  West  Virginia.  This  enterprising 
shop  does  its  share  in  helping  to  spike  the  | 
“Paper  Shortage’’  rumors  with  a  few  short  i 
words  on  a  blotter,  which  is  distinguished  | 
for  its  postery  layout.  A  processed  letter, 
well  written,  accompanies  the  blotter  to 
offer  a  complete  explanation  of  the  situa¬ 
tion.  Ad  Rating:  A. 

OLD  COLONY  PRESS,  230  Railroad 
Avenue,  Norwood,  Massachusetts.  This 
shop’s  comp  took  a  lot  of  time  to  arrange  a 
typographical  “V”  showing  the  variety  of 
printed  products  offered.  This  is  an  inter- 
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Surely,  Stviftly,  Safely 
—thus  moves 
EXPERIENCE! 


WHEN  YOU  BUY  SORG  PAPERS,  To  the  men  in  the  Sorg  organization, 

you’re  getting  the  benefit  of  an  un-  a  new  paper  problem  is  something 

usual  paper-making  skill  which  results  to  be  met  and  solved.  In  consider- 

from  90  years’  experience.  You’re  get-  ing  a  specialty  paper,  please  remem- 

ting  the  results  of  year-after-year  pio-  ber  that— 

neering  in  meeting  the  needs  of  virtu-  qUR  LABORATORIES  ARE  AT 

ally  every  kind  of  business  that  uses  YOUR  SERVICE.  We  are  ideally 

paper.  Naturally,  this  means—  qualified  in  personnel,  equipment,  and 

SURE-FOOTED  AND  available  raw  materials  to  de- 

SWIFT  SOLUTION,  of  velop  exactly  the  paper  that 

your  paper  problems.  For  will  best  meet  your  needs... 

its  poli^  of  pioneering  the  Or,  out  of  our  long  experience, 

production  of  better  papers  we  will  recommend  a  Sorg 

-V  for  any  specified  purpose  has  stock  paper  which  will  ^ve 

bred  in  Sorg  personnel  a  you  complete  and  lasting 

wealth  of  resourcefulness.  satisfaction. 

THE  SORG  PAPER  COMPANY  .  .  .  MIDDLETOWN,  OHIO 

Manufacturers  of  a  wide  variety  of  Fourdrinier  and  Cylinder  papers  .  •  . 

Specially  constructed  papers  made  to  individual  orders. 

STOCK  LINES:  Equator  Offset  •  Equator  CHICAGO  OFFICE:  Daily  News  Bldg. 

Index  Bristol  •  Cream  Sorex  •  White  Sorex  NEW  YORK  OFFICE:  370  Lexington  Ave. 

•  No.  1  Jute  Document  •  Buckhide  Tag  •  REPRESENTATIVES,  BOSTON:  C.  H. 

Valley  Cream  Post  Card  •  Middletown  Post  Dodge,  10  High  St.  ST.  LOUIS:  H.  E. 

Card.  For  Converting  Use:  DBL  (Double  Bouts,  Ambassador  Bldg.  LOS  ANGELES: 

bleached  Lined)  ;  DIP  (Dycd-in-Puip) .  N.  L.  Brinker,  122  S.  Central  Ave. 
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estiog  novelty,  but  how  about  promoting 
each  one  of  the  specialties  separately,  tell* 
ing  prospects  about  the  benefits  of  their 
use?  Ad  Rating:  B. 

THE  PARKER  PRESS,  Inc.,  252  State 
Street,  Watertown,  N.  Y.  An  interesting 
type  selection,  plus  good  layout,  plus  topi¬ 
cal  points  make  Mr.  Parker’s  October  blot¬ 
ter  an  effective  medium.  Said  Mr.  P. : 
"There  are  no  Restrictions  on  Quality — 
There  is  no  Shortage  of  Paper — There  has 
been  no  Increase  in  Price.”  Ad  Rating ;  A. 
SERVICE  PRINTERS -LAS  VEGAS 
AG£^  411  Fremont  Street,  Las  Vegas, 
Nevada.  Your  carrier  pigeon  illustration 
looks  a  little  like  a  turkey,  but  your  copy 
tie-up  — >  "Bringing  Home  the  Message 
through  Printing  Service” — ^is  a  good  one. 
Ad  Rating:  B. 

STICKNEY  PRESS,  130  William  Street, 
Belleville,  N.  J.  ‘‘Type  Talk"  Mr.  Stick- 
ney’s  little  four-page  house  magazine  offers 
a  fairly  good  proportion  of  meaty  editorial 
matter.  Stickney  confines  his  own  selling 
message  to  a  few  sticks  (no  pun  1)  on  page 
two.  Publications  of  this  kind,  when  well 
done,  are  excellent  good-will  builders.  Ad 
Rating:  B. 

GEORGE  MULLEN,  Inc.,  305  East  45th 
St.,  New  York  City.  George  is  still  illustrat¬ 
ing  his  shop’s  claims  of  superiority  with 
cute  gadgets  and  novelties.  His  latest  mes¬ 
sage  (on  a  tag)  :  "Rattlebrains  and  loose- 
jointed  methods  have  no  priority  in  our 
shop,”  was  accompanied  by  a  rattlepated, 
rubb^-legged  little  Pinocchio.  Ad  rat¬ 
ing:  A. 

PHEASANT  PRESS,  Grecnlawn,  L.  I. 
Bold,  postery  type  on  a  blottei  (printed  in 
red  and  black)  announces  "We  Print  and 
Design — with  the  loud  ar  soft  pedal.”  Ap¬ 
propriately  illustrated  with  a  little  piano- 
player  cut.  Ad  Rating:  A. 

ACME  PRINTING  SERVICE,  656  Beech 
Avenue,  Charleston,  So.  Car.  Mr.  Perdue 
offers  Acme’s  friends  and  neighbors  a  vari¬ 
ety  of  small  scratch  pads.  It’s  okay  to  put 
your  name  on  ’em,  Mr.  Perdfie,  but  I  think 
you’d  get  the  same  effect  if  it  was  some¬ 
what  smaller.  Ad  Rating:  B. 
MAILOGRAPH  COMPANY,  Inc.,  39 
Water  Street,  New  York  City.  One  of 
Mailograph’s  salesmen,  personable  young 
TuUio  W.  Rossetti  is  now  a  corporal  with 


the  Army  Air  Corps  at  Miami  Beach.  He’s 
doing  a  fine  job  of  maintaining  contacts  with 
his  customers  by  sending  ’em  monthly  re¬ 
minders  in  one  form  or  another.  TulUo’s 
latest  is  an  amusing  little  cartoon  booklet, 
“How  to  Recognize  Friendly  Troops.”  This 
is  an  idea  for  others  in  the  graphic  arts 
field  to  bear  in  mind,  when  they’re  in  the 
service.  Ad  Rating:  A. 

COMMERCIAL  PRESS,  3521  Butler 
Street,  Pittsburgh.  "Gasoline  may  be  ra¬ 
tioned  .  .  .  but  Printing  is  Not!”  makes 
catchy  copy  for  one  of  Commercial’s  blot¬ 
ters.  I  know  that  your  illustration  for  this 
blotter  was  supposed  to  he  old-fashioned, 
but  that’s  no  reason  for  modernising  your 
ideas  on  typography/  Ad  Rating:  B. 
BUXTON  &  SKINNER  PRINTING  & 
Stationery  Co.,  306  North  4th  Street, 
St.  Louis.  I  like  your  little  Wartime  Busi¬ 
ness  folder  very  much,  with  the  exception 
of  the  front  page  headline — "Your  Business 
Needs  Printing  1”  All  printers  will  see 
brighter  days,  I  believe,  when  they  realize 
that  business  does  not  need  Printing. 
Business  couldn’t  live  without  the  things 
printed  products  does  for  it,  but  Printing 
— as  such — is  only  another  item  on  the  ex¬ 
pense  side  of  the  ledger.  Sell  business  on 
the  things  that  printing  can  do  for  it,  and 
you’re  really  doing  something!  (P.  S.  to 
Buxton  &  Skinner:  The  tag  line  on  your 
envelope,  "Building  a  Bridge  to  Post-War 
Business!”  would  have  been  fine  for  that 
front  page;  you’ve  done  a  very  clever  die¬ 
cutting  job.)  Ad  Rating:  A. 

HALLCO  PRINTING  CO.,  Inc.,  67 
Irving  Place,  New  York  City.  This  plant 
called  attention  to  its  facilities  recently  by 
mailing  out  a  reprint  of  a  good-looking  color 
job  it  turned  out.  This  mailing  was  sent, 
with  a  processed  letter,  to  companies  in  a 
similar  line  of  business.  Don’t  you  thinlr  a 
business  reply  card  would  have  turned  up 
more  inquiries,  Hallco?  Ad  Rating:  B. 

TRANSCRIPT  PRINTING  CO.,  Peter¬ 
borough,  New  Hampshire.  A  timely  little 
message  came  from  this  beautifully  located 
plant,  printed  on  the  reverse  side  of  a  very 
soul-satisfying  autumnal  scene:  “Possibly 
you  were  unable  to  see  such  views  as 
this  this  fall,  so  we  send  you  this  picture — 
produced  in  four  colors  in  our  plant  .  .  . 
Nature’s  colorings  were  as  beautiful  as  ever 
— nothing  can  change  them.”  Ad  Rating :  A. 
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•  •  •  stands  for  Zest 
Keen  enjoyment  of  work 
Smooth  sailing  with  KIMBLES 
Where  no  troubles  lurk. 


Motors  by  K I M  B  L  K 

Distributed  by  AMERICAN  TYPE  FOUNDERS 

Branches  and  Safes  Agents  in  25  Cities 
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C«st  to  enable  the  printer  or  typographer  to 
save  time,  money  and  mental  effort  in  ail 
shop  operations.  Handfinished  to  highest 
possible  accuracy  from  hi -test  metal. 

HANDFINISHED  LEADS  AND 

RULES  SLUGS 

now  only  now  only 

19c  per  lb.  laV'ie  per  lb. 

Priema  auhieet  to  ehangm  woithout  noticm 

Ail  rule  faces  in  stock.  2  to  36  pt.  100  lbs. 
minimum.  Order  can  be  assorted  rules  and 
wacing  materials.  Immediate  shipment. 
These  low  prices  compel  us  to  request  check 
with  order  to  eliminate  bookkeeping.  Wall 
chart  on  request. 


COMPO  RULE  CO. 

'  55  E.  Wacker  Drive  Chicago,  III. 


Your  customers  will  like 


BALTOTYPE 

Type  Opitaments  Rule 

Send  Jor  Free  Catalogs 

BALTIMORE  TYPE 

15  S.  Frederick  Street,  Baltimore,  Md. 
Or  the  dealer  in  your  city 


Composing 

Questions 


answered  by 
HAYWOOD  H.  HUNT 

Metallic  Thin  Spaces? 

QThe  writer  is  one  of  those  fussy 
m  typographers  who  probably  takes 
more  pains  with  his  toork  than  is  abso¬ 
lutely  necessary,  but  believing  the  old 
maxim,  **T rifles  make  perfection;  but 
perfection  is  no  trifle,**  he  gets  his  sat¬ 
isfaction  from  doing  the  best  work  he 
knows  how.  All  of  which  leads  up  to 
the  question:  Do  any  of  the  foundries 
or  printers*  equipment,  houses  sell 
metallic  thin  spaces  of  a  thickness  in 
between  the  usual  half-point  copper 
and  the  one- point  brass  thin  spaces?  A 
good  deal  of  my  particular  work  is  with 
small  handset  type,  and  I  often  find 
that  I  particularly  need  a  space  about 
the  thickness  of  three-quarters  point  in 
thickness.  This  may  sourul  like  an  **old 
maids  idea**  but  in  narrow-measure 
composition,  you  will  realize  that  we 
often  have  to  cut  thin  paper  to  justify 
lines  pioperly,  and  the  difference  be¬ 
tween  the  half-point  end  one-point 
space  is  really  too  much.  Also,  the 
foundries  appreciate  the  fact  that 
narrow-measure  composition  requires 
closer  justification  than  one-half  point. 


The  FRANKLIN  PRINTING  CATALOG  can  pinch 
hit  for  trained  help  called  to  the  colors.  Any  alert 
employee,  with  the  help  of  the  Catalog,  can  place  a 
profitable  selling  value  on  any  printing  order.  Write 
today  for  details  of  trial  order  plan  and  learn  how 
you  may  try  out  this  Service  in  your  own  office. 

PORTE  PUBLISHING  COMPANY 

SALT  LAKE  CITY,  UTAH 
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as  they  make  spaces  one  and  one- 
!  quarter  points  in  thickness  in  6-  and 
8-point  sizes,  and  one  and  three  quar¬ 
ters  points  in  thickness  in  10-  and 
12-point  sizes.  My  thought  is  that  three- 
quarters  point  spaces,  made  of  either 
stainless  steel  or  aluminum  mould  find 
at  least  a  limited  sale  to  printers  who 
appreciate  the  niceties  of  composition — 
particularly  in  sizes  of  6-,  8-,  10-  and 
12-point.  I  would  appreciate  it  if  you 
could  give  me  the  name  of  a  dealer  who 
might  be  able  to  supply  such  spaces. 

T.  J.  M.,  Saint  Louis,  Mo. 

A  We  have  never  heard  of  such 
.  spaces  being  made,  but  will  agree 
with  you  that  there  are  some  cases 
where  such  spaces  are  needed.  In  fact, 
we  know  of  some  printers  who  make 
their  own  spaces — using  oiled  stencil 
board  about  three-quarters  point  in 
thickness,  and  cutting  them  to  size  on 
a  cutting  machine.  Of  course,  the 
spaces  that  you  suggest  would  be  even 
more  accurate,  and  if  either  stainless 
steel  or  aluminum  were  used,  they 
could  readily  be  distinguished  by  their 
color  from  the  brass  or  copper  spaces. 
We  doubt  if  such  spaces  would  have  a 
wide  sale,  but  there  are  some  printers 
particular  enough  to  buy  spaces,  espe¬ 
cially  in  the  smaller  sizes  that  you  men¬ 
tion.  However,  it  is  doubtful  if  you 
will  find  that  any  manufacturer  or 
dealer  will  go  to  the  trouble  to  make 
this  innovation  while  we  are  in  the 
midst  of  this  war.  One  of  the  printers 
we  know  who  cuts  such  spaces  on  a 
cutting  machine  also  cuts  some  thinner 
than  half-point  in  thickness,  using  bond 
or  ledger  paper.  As  you  say,  few  peo¬ 
ple  appreciate  the  niceties  of  spacing, 
and  the  printer  who  does  go  to  these 
extremes  does  it  as  much  for  self-satis¬ 
faction  as  anything  else.  Ihe  general 
public  will  not  pay  much  extra  for  the 
patience  required  to  produce  such 
work,  and  except  in  very  small  type  the 
usual  brass  and  copper  spaces  will  usu¬ 
ally  do  all  that  is  required. 

V...- 


NOW  IS  NO  TIME 

TO  BE  HUNTING 

FOR  SORTS 


Type  shortage  means  wasted  time  in 
hunting  for  sorts  and  picking  live 
forms.  Worn  type  causes  delay  on 
the  presses  while  replacing,  or  in¬ 
creases  makeready  time. 

With  man  power  becoming  increas¬ 
ingly  scarce,  it  is  a  patriotic  duty  to 
give  available  help  ample  type  and 
materials  to  work  with. 

You  can  still  get  M  Gr  L  Type  Foun¬ 
dry  faces  in  any  required  quantity. 
Worn  type  should  be  replaced  now. 
Low  cases  should  be  replenished. 

It  will  pay  you  to  protect  your  busi¬ 
ness  by  bringing  your  typesetting 
equipment  to  maximum  efficiency 
with  M  &  L  Foundry  Typ>e.  Mark 
the  coupon  for  latest  catalog  and 
price  list. 

M  &  L  TYPE  FOUNDRY 

4001  Ravenswood  Ave.,  Chicago,  111. 
Telephones:  Lakeview  8201  to  8207 


Please  send  latest  price  list  of  M  fir  L 
Foundry  Type. 

Name . . 

Address _ 
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Black  &  White 

MATRIX  CONTRAST 


Scientific  tests  of  the  ref¬ 
erence  marks  on  Linotype 
__^d  Intertype  matrices, 
made  by  means  of  the 
Luckiesh  -  Moss  V isibility 
Meter,  prove  that  BLACK 
&  WHITE  processed  ref¬ 
erence  marks  have  a  visi¬ 
bility  faaor  equivalent  to 
that  of  9% -point  type,  as 
compared  with  3-point  for 
used  non-processed  refer¬ 
ence  marks. 

MATfiB  CONTAAST  COBP 

EMPIRE  STATE  BUILDING,  NEW  YORK 


i:uT 

onN^WSAWS 

andSHARPENING 

Sharpening,  75e  tor  pricei' 

10  CouDOnt,  $6  trade-in  plan 

We  pay  return  poe^e  any  make  machine. 
AUTOMATIC  SAW  SHARPENING  CO. 
73S  Er'Olffo  Street  e  Indianapolis,  Ind. 


ALLOY 

PAPER 

KNIVES 


7Ary  Mif  fkeir 
ed§e  •mi  cut 
trmt  Imm^erbe- 
tmfeem  fHmis. 
It  pays  fov  to 
use  wopUcomtM 


f ncorpor^tod  fSf! 

The  WapaKoneta  Machine  Co. 

Wapakoncta,  Ohio 


Typesetting 

Questions 
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INDUSTRIAL  TYPECUTS  IN  ATF  HANDYPACKS 


HANDYPACK  54 


Typecuts  by  ATF.  .  .  that  Two  kinds  of  backgrounds 

means  they're  well-de-  are  available  for  these  cuts:  ^ 

signed,  easy  to  use  as  a  H  square  (in  Handypacks  54S 

piece  of  type,  long  wear-  and  55S)  or  cloud  (54c  and 

ing.  Either  Handypack  55  c).  Regular  Handypack 

(order bynumber),  $1.65.  price,  $1.65  each. 

THEY'RE  NEW  I...  THEY'RE  USEFUL! ...  ORDER  NOWf 


FILL  IN  QUANTITIES 

.  ^  .  . _ _ 

ADDRESS - - - - -  55 .  553 _ 55J,_ . 

. . . .  charged  cashD  c.o.d.D 


HANDYPACK  55  Tear  out  page,  fill  in  information  and  tend  to  your  neareet  ATF  branch  or  dealer. 
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AMERICAN  TYPE  FOUNDERS 


m 


SPEED  UP  PRODUCTION 

Wblioiit  Adding  New  Equipment. 
Here  is  One  Woy  to  do  It! 

Use  Stripfoimders*  Rules  and  Spac¬ 
ing  Material  and  production  in  the 
composing  and  makeup  depart¬ 
ments  will  go  ahead  at  top  speed. 

LABORATORY  TESTED 
Stripfounders*  rules  and  spacing 
materials  are  precision  finished  to 
highest  possible  degree.  They  are 
cast  from  Ugh  test,  new  linotype 
metal  underrigidlal^ratory  inspec¬ 
tion.  Stripfounders  operate  their 
smelter  and  chemical  laboratory. 

Dtsariptipe  unM  chart  showing  the 
compUU  stock  of  faces  is  jostrsfor 
Um  asking.  Sena  for  it  today. 


STRIPFOUNDERS 

4550  Federal  St.,  Chicaee,  lllliiote 


i 

: 

i 

AMERICAN 

BeUer4tuilt  fear  better  serv¬ 
ice  on  any  press.  Try  them. 

ROLLERS 

AMERICAN  ROLLER  CO. 

1342  North  Halstad  St.,  Chicago,  III 
225  N.  New  Jersey  St.,  Indiaaspolis,  Ind 
1531  Brsneb  Street  St.  Louis,  Mo 

pound  to  remove  this  dirt  accumulation 
when  it  develops  in  the  well,  and  brush 
plunger  daily.  If  plunger  is  excessively 
loose  let  it  build  a  little  accumulation 
to  restore  dwelling  metal  pressure  upon 
the  slug. 

The  porthole  at  the  bottom  of  the 
well  shold  be  kept  open  always  to  fill 
up  the  throat  with  metal  after  each 
cast.  If  this  supply  closes  hollow  slugs 
will  result.  If  the  plunger  bottom  ring 
rides  so  low  as  to  partially  close  this 
porthole,  elevate  the  plunger  with  an 
over-size  cam  roU. 

The  pot  should  be  kept  reasonably 
full  of  metal  always.  Low  metal  and 
a  loose  plunger  will  also  tend  toward 
hollow  slugs. 

The  Intertype  pot  plunger  spring  is 
adjustable  with  its  screw  nut  to  fur¬ 
nish  the  required  metal  pressure.  Check 
this  detail. 

Air  vents  made  with  a  small  circle- 
edge  chisel,  their  greatest  depth  in  line 
with  the  mouthpiece  holes,  are  satis¬ 
factory. 

V _ 


A  Practical  Touch  System  for 
Operating  the  Linotype 
by  E.  B.  Harding 
Send  ekoek  for  $1.27  to 
THE  GRAPHIC  ARTS  MONTHLY 


C&G  SAWLINER 

Priced  LOW  for  SMALL  PRINTERS 


An  •ffidant  saw  that  masts  most 
sawing  raqubraments.  Sturdily  built 
lor  maintaining  accuracy.  Has  many 
axclusivs  C&G  Isaturas.  Writs  for 
tbs  full  facts. 


MILWAUKEE  SAW  TRIMMER  CORP 
612  E.  Clvbourn  St.,  Milwaukee  Wis. 
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Automatic  centering  with  the  Ludlow  Self-Centering  Stic 


Are  you  getting  the  best 
out  of  your  LUDLOW? 


We  all  realize  it  is  important  today  that 
every  production  facility  should  contrib¬ 
ute  its  utmost  to  efficiency  and  economy. 
The  Ludlow  lends  itself  well  to  operation 
under  these  wartime  conditions  because 
of  its  noteworthy  simplicity  in  mechanism 
and  in  operation.  Certain  practices  help 
printers  to  achieve  the  best  results  in  effi¬ 
ciency  and  economy. 

■  Keep  the  Ludlow  in  adjustment  at  all 
times.  Clean  regularly,  particularly  the 
crucible  well  and  plunger.  And  always  use 
clean  metal  in  good  condition. 

■  Take  advantage  of  possible  short-cuts 
in  composition.  Gather  matrices  rather 
than  picking  up  and  carrying  them  to  the 
stick  one  at  a  time.  For  words,  names  and 
other  combinations,  which  are  repeated 
in  the  copy,  save  out  assembled  matrices, 
and  use  them  again  in  casting  without 
necessity  of  re-setting  them.  !^epeat-cast 
duplicated  lines  and  make  up  forms  in 
multiple,  thus  saving  press  impressions. 

■  Use  the  Ludlow  Self-Centering  and  Self- 
Quadding  Sticks  for  centered  and  flush- 
left  or  flush-right  lines.  Take  full  advantage 


of  the  outstanding  economies  of  all-slug 
make-up  and  lock-up. 

■  Printers  now  operating  under  wartime 
conditions  are  finding  new  values  in  their 
Ludlow  equipment.  Ludlow  is  economi¬ 
cal  because  it  eliminates  operations  and 
hence  saves  time.  Ludlow  conserves  type 
metals,  floor  space  and  supiplies.  Unlim¬ 
ited  amounts  of  composition  in  typefaces 
from  4  to  96  pt.  (and  up  to  240  pt.  in 
single  characters)  are  all  economically 
produced  with  the  one  simple  machine, 
which  is  highly  dependable  and  free  from 
mechanical  troubles. 

■  Ruleform  composition,  so  widely  need¬ 
ed  now,  is  produced  by  an  economical, 
simple  and  positive  system. 

■  Since  any  competent  compositor  can 
quickly  learn  to  operate  the  Ludlow,  it 
makes  possible  a  flexible  utilization  of 
manpower  in  face  of  frequent  personnel 
changes— so  important  these  days. 

■  Consult  with  us  freely  for  advice  and 
suggestions  about  how  to  obtain  the  max¬ 
imum  usefulness,  efficiency  and  service 
from  Ludlow  and  Elrod  equipments. 


LUDLOW  TYPOGRAPH  CO. 

Set  in  Ludlow  Radiant  Bold  and  Radiant  Medium 


2032  Clybourn  Ave.,  Chicago 


THE  DEPENDABLE 
STERLING  TOGGLE 
HOOK  and  SEMI-STEEL 
BASE  SYSTEM  OFFERS 
YOU  ALL  THESE  .  .  . 


SHEET  REGISTER  GAUGES  .  .  . 

for  pre«registertng  process  color  and 
multi'Color  prinring  plates — easily  and 
accurately. 

^  SHEET  REGISTER  MARKERS . . . 

for  checking  the  register  of  process  and 
multi-color  printing. 

^  IDENTIFICATION  MARKERS . . . 

for  identifying  the  work  of  individual 
pressmen  or  press  crews. 

PRESS  POINTS  ...  for  preventing 
back-slapping  of  press  sheeh. 

. . .  and  a  host  of  other  time-and-money- 
soving  accessories,  including  Collating 
Markers,  Folder  Points  and  Slitters. 

WRITE  FOR  BULLETIN 


THE  PRINTING  MACHINERY  CO. 

436  COMMERCIAL  SQUARE  .  .  CINCINNATI,  OHIO 


93  E.  96(ti  Si.,  N«w  Yoik  CUy  e  608  S.  Dvocbom  Si.,  CKicogo 


Presswork 

Questions 


answered  by 
MAGNUS  A.  ARNOLD 

Static  Electricity 

★  The  advent  of  cold  weather  means 
that  many  who  do  not  have  air-condi¬ 
tioned  shops  will  have  an  increase  of 
delivery  difficulties  because  of  cold  pa¬ 
per  stock. 

Much  of  this  static  electricity  trouble 
may  be  overcome  by  following  these 
suggestions : 

Stock  to  be  used  for  any  job  should, 
whferever  possible,  be  opened  and  piled 
in  the  pressroom  as  near  the  press  as 
may  be  convenient.  If  the  pressroom  is 
unhealed  during  the  night,  stock  should 
be  covered  with  a  heavy  layer  of  wrap¬ 
pers  or  other  available  stock. 

A  week  in  a  warm  pressroom  will 
serve  to  season  most  stocks  if  the  tem¬ 
perature  can  be  maintained  at  or  near 
80  degrees  Fahrenheit. 

Christmas  tree  tinsel  laid  across  the 
rod  on  which  the  delivery  sticks  rest 
will  help  eliminate  static  as  the  sheet 
leaves  the  cylinder. 

Wiping  the  topsheet  with  a  mixture 
of  half  glycerine  and  water  will  help 
and  last  for  approximately  1,000  im¬ 
pressions.  An  oiled  sheet  of  newsprint 
pasted  over  the  topsheet  will  also  serve 
the  same  purpose. 

V _ 

Trouble  with  Carbon  Paper 

Enclosed  is  a  sample  of  car  bou¬ 
rn  ized  paper  which  we  print  on  a 
platen  and  on  a  Miehle  Vertical. 

On  both  presses  we  have  trouble  with 
the  carbon  paper  sticking  to  the  tym- 
pan.  Can  you  recommend  a  remedy? 

F.  R.  H.,  Barberton^  Ohio. 
Due  to  the  fact  that  the  carbon 
•  is  always  more  or  less  moist,  it 
naturally  will  stick  to  the  tympan  under 
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with  a  single 
stroke  of  PHENOID 


Makes  no  difference  what  kind  of  ink,  how 
long  it  has  had  time  to  harden,  nor  whether 
it’s  on  type,  halftones,  or  the  press — off  it 
conies  when  Phenoid  is  applied  .  .  .  Yes, 
Phenoid  has  punch — yet  it’s  harmless  to 
hands,  wood,  metal  or  fabric. 


Order  from  your  dealer.  Booklet  on  request. 


Chalmers  Chemical  Company,  123  Chestnut  Street,  Newark,  N.  J. 


PRINTERS  .  .  . 

Numbered  work  is  easy  and  profitable  when 
you  use  Roberts  typographic  numbering  ma¬ 
chines  because: 

1,  The  investment  required  for  new  Rob¬ 
erts  machines  is  small, 

2,  Machine  life  is  long  because  plunger 
drives  actuating  pawl  swing  directly — thus 
eliminating  lost  motion  and  minimizing 
wear. 

3,  These  machines  are  available  at  the  low  prices  shown  below, 

5  Wheel,  Model  27— $12.00  less  40%— $7.20  net 

6  Wheel,  Model  28— $14.00  less  40 %— $8.40  net 

Your  Choice 

1.  Forward  or  backward  movement.  3.  10%  trade-in  allowance. 

2.  Roman  or  Gothic  style  figures.  4.  Extra  discounts  in  quantities. 

ROBERTS  NUMBERING  MACHINE  CO. 

694-710  Jamaica  Avenue  Brooklyn,  New  York 
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Against  the  Cylinder  . . .  Easily! 

The  Force  Top  or  Bottom — Pluiurer 
Typograph  does  the  job 
without  plunger-symbol 
printing. ..Uiroogh  a  sim¬ 
ple  slit  in  the  inking  rollers. 

Ask  for  a  demonstration. 


VER-E-GOOD 

Process  Printing  Powders 

Won*t  Chip  Off 

Because  they  are  both  extremely  flexible 
and  hiidily  adhesiye.  they  “giTe”  with 
the  paper  and  adhere  flrmly  to  it.  Instead 
of  chipping  off,  as  ordinary  powders  dp. 
Just  another  VER-E-GOOD  iMture.  Try 
them! 

DEVERE  COMPANY 

1397  -  20th  Street  Racine,  Wis. 


Cover  well 
Priniind  InkuT 

MANUFACTURED  BY 

Martin  ^Driscoll  &  Co. 

CHICAGO 


printing  pressure.  The  remedy  is  to  use 
an  oiled  sheet  of  newsprint  which  w^ 
prevent  sticking  for  from  500  to  1000 
sheets,  when  the  newsprint  must  again 
be  oiled,  or  better  still,  a  new  clean 
sheet  pasted  over  the  tympan  sheet. 

Note:  A  dozen  or  more  waste  sheets 
should  be  run  each  time  the  oiled  sheet 
is  used,  in  order  to  prevent  marking 
on  the  regular  stock. 

V _ 

Numbering  Machine  Troubles 

QI  have  been  troubled  for  some 
m  time  udth  all  numbering  work 
which  /  have  done.  Perhaps  you  can 
help  me  solve  the  matter.  In  locking  up 
the  machine  I  have  noticed  that  all  the 
early  arriving  figures  are  very  pale  and 
say  102  is  the  next  number y  the  “2”  is 
not  as  dark  in  face,  pale  compared  to 
the  other  figures.  I  have  tried  inking 
all  the  numbers  using  my  fingers  and 
turning  over  the  wheels,  but  this  is  not 
satisfactory  either. 

Can  you  suggest  a  **stunt'*  that  1  can 
follow?  Also  when  ( this  is  not  always 
the  case)  about  to  change  to  500  or 
higher  I  have  had  the  difficulty  that 
the  numbers  had  partly  gone  over  caus¬ 
ing  a  condition  as  though  they  had 
stuck.  I  hope  I  have  made  myself  dear. 

A.  C.  C.y  Philadelphia. 

Ain  order  to  remedy  the  condition, 
•  it  is  only  necessary  that  you  paste 
a  strip  of  folio  under  the  numbering 
machine  directly  under  the  first  figure, 
then  paste  another  strip  extending  to 
the  third  figure;  this  will  make  two 
folios  under  the  first  figure  and  give 
the  necessary  impression  to  print  clean 
and  also  receive  ink  from  the  rollers. 

To  overcome  the  failure  to  make  a 
complete  turn  at  500,  soak  the  machine 
in  kerosene  oil  for  a  few  minutes  then 
rinse  in  benzine  or  gasoline.  When  not 
in  use  always  keep  the  machines  cov¬ 
ered  with  kerosene  oil.  Clean  off  all 
ink  with  a  brush  before  putting  away. 

V  . . .  - 
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COLOR  PRINTERS  ...  IT  PAYS  TO  BE 
BASE  MINDED 


Blcitchioi'd  Baso 

For  color  printing  no  othor  plate  mounting  syatem  offers 
all  of  the  Blatehford  adTantages.  Make-up  within  one 
or  two  leads  of  perfect  register  is  regular  practice  in 
the  Blatehford  eguipped  color  plant.  Only  "whisker" 
mores  are  made  on  the  press. 

Make-ready  time  is  shortened  because  of  the  perfect 
Blatehford  support,  and  the  absolute  rigidity  of  hooks 
assures  permanency  of  register. 

Blatehford  Base  prorides  a  true  and  permanent  "straight- 
•dge";  forms  are  always  sguare;  and  because  you  can 
insert  hooks  after  plates  are  accurately  positioned,  it 

_  _  lends  itself  to  the  use  of  oiled  sheets  or  a  mechanical 

THS  QUABAMTEED  BASE  system  of  Make-Up. 

Write  for  information 

E.  W.  BLATCHFORD  CO. 

63  Park  Row,  NEW  YORK  900  W.  1 8fh  St.,  CHICAGO 
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KNOB 
BESET 
COUNTEBS 

for  Kluge  and  i 

Chandler  & 

Price  presses 

Model  DR,  $8.25 

Know  your  press  run 
100%  accurately  with 
this  new  Redinitton 
Counter,  Non-reset 
model.  S6.75.  Model  AR 
for  other  presses,  S7.75. 


F.  B.  REDINGTON  CO 


110  South  Sangamon  St. 


Chicago,  III. 


WITH 


MAKE  BEHER  PADS 

STAYBOUND 

STAYBOUND  la  a  COLD  PROCESS 
padding  compound  that  sells  deliv* 
ered  for  only  $5.00  per  gallon  unit 
of  4  wide  mouth  quart  glass  fan. 
STAYBOUND  dries  quickly!  Pads 
may  be  cut  in  15  or  20  minutes. 
Holds  hoariest  stocks,  including 
CEurdboard.  Furnished  to  dry  either 
red  or  transparent.  Order  through 
Department  G. 

THE  COMMERCIAL  PASTE  CO. 

Sinem  1900 

504  Buttlos  Are.  Columbus,  Ohio 


Silk  Screen 
Questions 


answered  by 
1. 1.  BIEGELEISEN 

Greeting  Cards 

★  I  have  often  had  the  impulse,  and  at 
the  oddest  times,  to  send  my  friends 
and  business  contacts  a  simple  message, 
assuring  them  how  much  1  appreciate 
knowing  them  or  doing  business  with 
them,  and  in  some  graphic  way  show¬ 
ing  my  heartfelt  appreciation.  Custom 
dictates  that  I  have  to  wait  for  the 
Christmas  season  when  such  tokens  of 
good-will  are  generally  interchanged.  I 
wish  that  the  same  spirit  of  apprecia¬ 
tion  prevailed  throughout  the  year. 

The  ideal  greeting  card  should  be 
non-commercial  in  appearance  and 
should  in  every  way  indicate  that  you 
think  highly  of  the  recipient.  To  sub¬ 
stantiate  that  feeling,  a  note  of  indi¬ 
viduality  and  personal  distinction  must 
be  introduced  to  make  the  card  stand 
out  from  among  those  that  can  be 
picked  up  on  a  stationery  or  ten  cent 
store  counter.  This  is  especially  impor¬ 
tant  for  those  engaged  in  the  graphic 
arts,  and  the  card  in  a  way,  reflects  on 
their  ingenuity,  sense  of  design  and 
printing  ability. 

Printers  who  are  equipped  for  silk 
screen  printing  have  an  excellent  op¬ 
portunity  for  producing  “made  to 
order”  cards  that  are  colorful,  distinc¬ 
tive,  and  yet  not  costly.  There  are 
manifold  ways  of  attaining  distinction. 
One  is  to  introduce  some  new  medium 
in  your  design.  The  use  of  flock  allows 
for  many  unique  and  novel  eflfects. 
Here  are  some  that  seem  almost  to  sug¬ 
gest  themselves.  A  green  Christmas 
tree  may  be  enhanced  with  a  three- 
dimensional  quality  and  interesting  tex¬ 
ture  of  a  high  nap  green  flock  dust. 
The  high  glitter  of  ice  may  be  attained 
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Ihio  ^iSMPRrMnER  MILU  *  Fraiklw,  Ohio 

BOND  *  MAXWtU  OFFSCT 

Ido  DRYTOR  EHVELOFE  CO.  *  •  •  Daytoo,  Ohio 


CORBBCr  BONI 


ALL  QRADBS,  ALL  STYLBS^  AU  SIZBS 


ROSBACK 


Rotanr  Round  Hole  and  Slot  Hole. 
Perioraton,  Hi-Pro  Paper  Drills. 
Gang  Stitchers,  and  Vertical  Per* 
forators  and  Punching  Machines. 

F.  P.  Rosback  Company 

Benton  Harbor.  Michigan 
Largatt  Perforator  Factory  In  the  World 

Rosback  Verti* 
cal  Perforator! 
bare  replace¬ 
able  perforatins 
mechanism,  also 
inlaid  tool  eted 
5- 

year  snaran-^fliBSS^B 
teci  ^^1 

Foot-power 
petforatois.  SO*’ 

S4*.  38*  siaee:  IK  ■ 

motor  drire,  SI* 
and  SO*  sises. 

Hand  perfora- 

with  open  end.  M 

Berforates  SO*  ■  m 

ne  by  rerere-  ^  ■ 

ins  sheet.  m 


s  w  w 


PAPER 


knives 


SiaONDS  WORDIH  WHITI  CO. 

D  A  YjONi.OM’^ggjp^ 


(S) 


with  the  use  of  mother-of-pearl  dust  or 
tinsel.  The  soft  texture  of  new  fallen 
snow  or  yet  falling  snow  flakes  is  pos¬ 
sible  with  the  use  of  fluffy  white  silk  ^ 
dole.  oj.  rayon  flock.  That  same  material  may  ^ 
rills.  be  used  for  the  generous  expanse  of  ^ 

Per*  Santa’s  beard  or  the  fur  trimming  on 

nes.  his  Yuletide  suit. 

inv  flock  adhesive  is  a  special  print 

ing  medium  stencilled  through  the 
screen  the  same  way  as  ordinary  proc 
ess  paints.  The  flock  is  dusted  on  while 
the  paint  is  tacky  and  is  allowed  to  dry. 
The  surplus  flock  will  fall  off  when  the  1 
1^^  card  is  shaken,  while  the  desired  area 
bears  the  flocking  material.  You  may 
I  use  it  for  holly,  clouds,  hanging 
M  I  wreaths,  stockings,  etc.  Your  personid 

I  I  ingenuity  may  even  carry  you  beyond 

I  I  the  traditional  symbols  of  the  Season. 

II  If  it  does,  so  much  the  better. 

I  Your  greeting  cards  should  be  per* 

I  sonalized ;  either  through  your  original 

I  I  design,  or  in  some  other  way  revealing 

I  I  your  personality  in  the  general  make- 

■  _  up.  It  is  not  as  difficult  as  you  may 
think  it  is  to  design  a  greeting  card. 
Sometimes  geometric  forms,  almost  re¬ 
minding  you  of  colored  paper  cut-outs, 
pasted  together,  produce  novel  effects. 
Such  a  card  can  be  designed  for  three 
or  four  printings  and  can  easily  be  silk 
screened  using  the  film  method. 

Translating  a  famous  painting  into 
the  silk  screen  technique  is  another 
source  of  design.  I  have  seen  highly 
successful  silk  screen  reproductions 
of  famous  pictures  of  the  Madonna  and 
Child,  sacred  prints,  and  water-color 
paintings  by  contemporary  artists.  It 
should  be  borne  in  mind  that  it  is 
illegal  to  produce  such  prints  for  sale 
on  the  open  market  without  proper 
authorization.  As  far  as  I  know  there 
is  no  law  that  prohibits  experimenta¬ 
tion  with  such  subjects,  and  their  use 
for  a  limited  edition  for  your  own  pri¬ 
vate  consumption,  just  as  long  as  they 
are  not  offered  for  sale  in  competition 
with  the  original  design. 

"Whether  the  card  is  purely  your  own 
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THE  ORIGINAL  AND  PIONEER  SYNTHETIC  RUBBER  PRINTING  AND  LITHOGRAPHIC  ROLLERS 
THI  ALL  PURPOSE  ROLLER  FOR 


FORM.  DISTRIBUTOR.  DOCTOR.  ETC 


H!^ 


AND  OURS 


Unless  all-America-behind- 
the-lines  fights  against  the 
tragic!  total  of  what  we  used 
to  consider  as  trivial  waste 
— we  are  letting  our  fighting  men  down. 
Nobody  wants  to  do  that.  Nobody’s  going 
to  do  that — purposely.  Yet,  it’s  easy  to  do. 

For  example,  neglecting  printing  rollers 
which  become  encrusted  with  dried  ink 
is  waste!  Needless  waste!  Preventable 
waste!  Dayton’s  suggestions  for  conserv¬ 
ing  roller  equipment  and  assuring  better 
production  of  letterpress  and  offset  work 
— longer,  are  simple  and  practical.  They 
include  suggestions  for:  Cleaning  rollers 
at  the  end  of  each  shift — cleaning  solu¬ 
tion  formula — leaving  rollers  wet  after 
each  cleaning — week-end  cleaning — and 
salvaging  rollers  encrusted  with  dried  ink. 


THE  DAYTON  RUBBER  MFC.  CO. 
Dayton,  Ohio 

Tht  Originator*  and  Pioneer*  of  Synthetic 
Rubber  Printing  and  Lithographic  Roller* 


LATIN-AMERICAN  REPRESENTATIVES; 
National  Paper  &  Type  Co.,  120  Wall  St.,  New  York 
CANADIAN  REPRESENTATIVES: 
Manton  Bros..  Ltd.,  Elizabeth  Street,  Toronto 


If  you  do  not  have  full  details,  write  for 
them.  And  remember,  Dayco  Rollers  can 
be  Re-Daycoed  time  and  time  again  to 
original  equipment  efficiency  at  a  frac¬ 
tion  of  the  cost  of  a  new  roller. 


WESTEBN  STATIC 
EUHDIRTtm 

Speeds  up  producHon  end 
increases  your  profit 

lnexpensi¥e  •  Dependable 

10  DAY  FREE  TRIAL 

Wriim  f»r  lUmatrmMmA  Wmtdmr 

A  Complete  Line  of  Printer's  Brushes 


Western  Brush  Co.,  Inc. 

29  SoulK  Market  Street 
Chicago,  Illinois 


The  BOLTON  KNIFE 


It  is  the  Knife  that  does  the  cutting 

John  W.  Bolton  &  Sons,  Inc. 

Lawrence,  Mass. 


design  or  a  modification  of  another,  it 
should  bear  on  its  flap,  or  on  the  inside 
if  it  is  a  French-fold,  a  personalized 
message.  The  best  way  to  accomplish 
that  is  to  use  a  very  distinctive  type, 
or  perhaps  write  out  your  message  to¬ 
gether  with  your  name,  in  your  own 
handwriting.  It  is  well  to  remember 
that  your  own  script  may  have  lots  of 
punch  and  character  in  its  unstudied 
form.  It  need  not  conform  to  the  pretty 
specimen  in  a  Spencerian  copybook.  As 
a  matter  of  fact,  a  rapid  script  without 
artifice  is  more  expressive  of  the  sin¬ 
cerity  of  the  greeting  than  studied 
meticulousness.  Don’t  let  John  Doe 
hide  behind  the  classic  signature  of 
John  Hancock. 


Take  a  sheet  of  paper  and  write  the 
chosen  message  several  times  in  as  un¬ 
studied  a  style  as  possible.  Pick  out 
the  specimen  handwriting  that  looks 
best  and  make  a  photographic  stencil 
which  will  reproduce  it  exactly  in  detail 
and  character. 

Those  who  have  a  flair  for  fine  art, 
can  with  the  tusche  stencil  method  re¬ 
produce  greeting  cards  that  are  nice 
enough  to  be  framed  as  prints.  Silk 
screen  greeting  cards,  whether  printed 
in  but  a  few  opaque  flat  colors  or  in 
numerous  transparent  colors  have  a 
hand-painted  effect  due  to  the  actual 
feel  and  texture  of  paint. 

The  choice  of  stock  on  which  the 
printing  is  done  is  an  important  factor 
in  the  final  result.  Outside  of  the  reg¬ 
ular  stock  available  to  other  printing 
methods,  the  choice  of  stock  for  silk 
screen  is  almost  unlimited.  Gold  or 
silver  foil,  thin  sheet  cork,  celluloid, 
wood  grain  or  bark  paper,  cloth,  etc., 
offer  possibilities.  The  natural  opacity 
of  the  silk  screen  paints  broadens  the 
scope  of  color  selection  where  it  be¬ 
comes  a  question  of  “what  will  look 
good?”  rather  than  “what  can  we  safely 
do?”  The  silk  screen  printer  is  not 
confronted  with  the  problem  of  cover- 


( Continued  on  page  57) 
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Here’s  What  It 
Will  Do  For  You! 

i|  PREVENT  loss  of 
*  •  strength  or  quality 
of  paper. 

A  PREVENT  warping 
*•  and  checking  of  print 


5  CONTROL  trouble- 

•  some  or  dangerous 
dust  and  static  conditions 
on  presses. 

A  CONTROL  drying 

•  processes. 

C  PROVIDE  healthier 

•  working  conditions. 


RMSTRONG  Steam  Type 
Humidifiers  have  brought  about  a  new  conception 
of  humidification  for  the  graphic  arts.  They  are 
installed  and  used  as  simply  as  unit  heaters  — 
connected  into  existing  steam  supply  lines.  They 
are  low  in  cost — small  models  capable  of  handling 
40,000  cu.  ft.  of  space  or  more  list  for  only  $100 
complete  with  sensitive  Friez  humidstat  and  all 
accessories. 

They  give  results  that  end  your  dry  air  prob¬ 
lems  permanently.  It  may  pay  you  rich  dividends 
to  investigate  the  possibilities  for  application  of 
Armstrong  Humidification  in  your  plant.  A  re¬ 
quest  for  information  does  not  obligate  you. 

ARMSTRONG  MACHINE  WORKS 
877  Maple  Street,  Three  Rivers,  Michigan 


Armstrong  Humidifiers 
installed  at  the  Naza- 
rene  Publishing  House. 
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Um 


—6  Wheel 

Highest  quality  guaranteed 
Forward,  backward  or  skip  whaol 
Order  from : 

AMERICAN  WOOD  TYPE  MFC.  CO. 
270  Laiayotto  St.,  Now  York  City 

NAnONAL  NUMBERING  MACHINES 
1  Booknian  St.,  Now  York  City 


Say  you  saw  it  in 

THE  GRAPHIC  ARTS  MONTHLY 


iVIRKOTYPE  AUTOMATIC  PROCESSING 
MACHINES 

^  • 

VIRKOTYPE 
Permanent  Compounds 

o 

“X”  BASE  INKS 
Wood,  Nathan  Cr  Virk us  Co. 

Incorporated 

1  Mam  Street  Racine,  WTs. 


Offset  Press 
Questions 


answered  by 
HENRY  A.  BEECHEM 

Use  of  Chlorine  Solutions 

QWhen  chlorine  solutions  are  used 
m  to  remove  old  images  from  albu¬ 
min  plates  we  have  had  poor  luck  be¬ 
cause  the  chlorine  has  been  so  extreme¬ 
ly  corrosive  to  the  plates.  We  find  that  a 
small  area  around  the  image  has  been 
etched  out  in  the  plate.  Is  there  some 
way  that  this  can  be  prevented?  Could 
we  add  some  anti-corrosion  agent  to 
the  chlorine  to  prevent  this  destruction 
of  the  metal? 

Also,  when  an  image  has  been  re¬ 
moved  from  the  plate  it  seems  to  leave 
the  plate  greasy  and  later  causes  scum¬ 
ming.'  Can  you  advise  us  what  can  be 
done  to  overcome  our  difficulty? 

R.  L.  M.,  Philadelphia 

A  The  use  of  chlorine  solutions  for 
•  removing  old  images  from  albu* 
min  plates  is  really  a  relatively  recent 
innovation  and  it  seems  that  all  of  the 
wrinkles  have  not  yet  been  removed. 
We  do  not  know  what  one  could  add 
in  the  manner  of  chemicals  because 
chlorine  is  so  active  with  other  chem¬ 
icals  and  metals.  We  are  therefore 
limited  in  the  materials  which  can  be 
used.  Chlorine  consists  of  calcium  or 
sodium  hypochlorite  and  these  are  very 
active.  Adding  an  anti-corrosion  agent 
like  ammonium  bichromate  would  not 
do  because  the  two  are  not  compatible. 
They  would  at  once  react  and  neutralize 


WOOD  TYPE 

HAMILTON  MANUFACTURING  CO.  T 


*  Accurate  in  height. 

■  Expertly  seasoned. 

■  Perfect  printing  surface. 

TWO  RIVERS,  WISCONSIN 
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nriie  greatest  advancement  in  the 
mechanic&  surrounding  the  printed  word 
has  taken  place  during  the  past  twenty-five 
years.  During  this  time  our  Engineering 
organization  has  established  a  continuous 
record  of  improvement,  attaining  finally 
in  the  production  of  both  printing  press 
and  bindery  equipment  that  realization  of 
precision  which  is  the  highest  honor  in 


craftsmanship  and  the  greatest  merit  in 
performance.  One  code  of  constructive 
engineering  thought  governs  all  HARRIS- 
SEY BOLD- POTTER  COMPANY  products. 
Right  now  our  entire  production  facilities 
are  engaged  in  war  work.  But  after  victory 
we  shall  return  stronger  than  ever  to  pick 
up  the  suspended  task  of  regular  service  to 
the  printers  of  America  and  of  the  world. 


H  A  R  R  BIO  L1DK0M 


CLEVELAND.  OHIO 

MANUFACTURERS  OF  OFFSET  LITHOGRAPHIC  •  LETTERPRESS 

and  gravure  printing  machinery . 


DAYTON,  OHIO 

MANUFACTURERS  OF  PAPER  CUTTERS  AND  TRIMMERS  *  KNIF 
GRINDERS  •  DIE  PRESSES  •  WRIGHT  DRILLS  •  MORRISON  STITCHER 


Equip  your  plant  with 

JUSTBITE 
SAFETY  CANS 


The  safe  way  to 
handle  benzine  and 
other  'flammable 
liquids.  Trigger 
handle  keeps 
spout  closed  ex* 
cept  when  pouring. 

Heavy  lead  coated 
steel  double  seamed  and  soldered. 
Red  Baked  enamel  finish.  7  sizes. 
1  pint  to  5  gaL 

A»k  your  supplier  or  write  for  catalog 

Justrite  Manufacturing  Co. 

2054  N.  Southport  Ave.,  Chicago,  III. 


Approved  by 
Underwriters’ 
Laboratories,  Inc. 


Takes  the  “work” jut  of 
PRESSWORK 


TME  CUMMED  PRODUCTS  COMPANY 
Tr«f ,  Ohif 


each  other’s  actions  and  neither  would 
have  power  to  act.  Also  none  of  the 
organic  corrosion  inhibitors  can  be  used 
because  organic  matter  is  readily  de¬ 
stroyed  by  the  chlorine. 

Our  experience  with  chlorine  has 
been  rather  successful  in  the  removal 
of  old  albumin  images  if  the  solution 
is  first  cut  with  water.  The  strong  so¬ 
lution,  undiluted,  should  never  be  used 
on  a  metal  plate.  If  your  plates  are 
aluminum  we  would  not  recommend  the 
use  of  chlorine  even  in  dilute  form  be¬ 
cause  all  chlorine  solutions  are  alka¬ 
line.  Alkalies  are  entirely  too  corro¬ 
sive  on  aluminum  and  should  never  be 
used  on  that  metal.  Because  zinc  is 
fairly  resistant  to  alkalies,  chlorine  so¬ 
lutions  for  the  removal  of  old  images 
can  be  made  successfully  if,  as  we  al¬ 
ready  mentioned,  the  solution  is  greatly 
reduced  with  water. 

It  is  true  that  chlorine  will  leave  a 
grease-like  film  on  a  metal  plate  which, 
if  not  removed,  will  cause  scumming. 
The  chlorine  reacts  mildly  with  the 
zinc  causing  the  formation  of  complex 
zinc  salts,  some  of  which  are  insoluble 
in  water.  The  salts  are,  however,  sol¬ 
uble  in  acids  and  can  be  removed.  It 
is  recommended  that  a  plate  from  which 
the  image  has  been  removed  by  chlor¬ 
ine  action  be  strongly  counteretched 
with  a  double  strength  hydrochloric 
acid  before  the  coating  is  applied. 


WE'RE  ON  THE  JOB  FOR  UNCLE  SAM 


In  Pwacptim*  w*  manulao- 
tora  Papar  Conditioning  Ma- 
chinas.  Univarsal  Papar  Jog- 
gars.  Holdfast  Hangars, 
Commarcial  Humidifiars, 
Punching.  Round  Comaring 
and  Parforating  Machinery  of 
all  kinds.  Aiso  Special  Ma¬ 
chines  built  to  order. 
Contract  Work  Our  Specialty 


Our  manufacturing  is  now  devoted  to  work  lor 
our  government.  The  only  orders  for  our  equip¬ 
ment  we  can  accept  are  those  carrying  extremely 
high  priorities.  But  when  this  fight  is  over  we 
will  again  be  ready  to  serve  the  graphic  arts. 

SOUTHWORTH  MACHINE  CO. 

30  Warren  Avenue  •  Portland,  Maine 
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OUDJCWl  xnUM 


GET 


Plot  a  true  course  to  better  Holiday  No 


soles  by  sending  for  your  sample  boxol  |Th< 


multi-colored  letterheads  &  envelopes,  dei 


Requests  from  California,  Oregon,  Utd^ 
Washington,  Idaho,  Nevada,  Montani^ 
and  Wyoming  should  be  addressed  ii 
Banco  Corporation,  836  Montgomerf 


Street,  San  Francisco,  Californio. 


ARTHUR  THOMPSON  &  CO. 


N.  E.,  Granby,  Mass.:  “Please  tell 
me  the  meaning  of  onager,  its  pro¬ 
nunciation,  and  plural  form  (if  any).” 

Onager,  pronounced  on'a-jer,  signi¬ 
fies  the  Central  Asian  wild  ass;  also,  a 
medieval  military  device  for  hurling 
stones.  The  plural  form  is  onagri  or 
onagers. 


S.  L.,  Rochester,  N.  Y.:  “Can  you 
inform  me  of  the  source  of  the  quota¬ 
tion:  ‘One  touch  of  kindness  makes 
the  whole  world  kin’?” 

The  original,  which  reads:  “One 
touch  of  Nature  makes  the  whole  world 
kin,”  is  from  Shakespeare’s  T roilus  and 
Cressida. 


fTOH 

TOUGH 

TYMPAN 


A.  T.,  Burlington,  Vt.:  “Can  you 
furnish  an  example  of  an  eminent  writ¬ 
er’s  use  of  the  expression  ‘to  paint  the 
lily’  ”? 

Shakespeare  in  King  John  iv,  2 : 

To  gild  refined  gold,  to  paint  the  lily, 

To  throw  a  perfume  on  the  violet . . . 

Is  wasteful  and  ridiculous  excess. 


Continuous  poundings  are  "all  in 
the  game"  for  Ton  Tough  Tympan! 
Has  superior  endurance  needed  for 
"long  runs."  Famous  for  uniform¬ 
ity  and  .strength,  it's  really  Tough. 
Write  for  a  press  size  sample  — 
and  ddn't  forget  Centraline's 
better  tag,  manifold  and  die  wipe. 

"On  the  spot"  with  a  paper 
problem?  Central's  laboratory  is 
always  ready  to  help  you. _ 


R.  D.,  Stony  Point,  N.  Y.:  “What  is 
the  meaning  of  *Multa  cadunt  inter 
calicem  supremaque  labra^?  Is  this 
Italian?” 

“There’s  many  a  slip  ‘twixt  cup  and 
lip.”  The  quotation  is  Latin. 


DEPT.  B 

CENTRAL  PAPER  CO..  INC 

MUSKEGON,  MICHIGAN 


F.  A.,  Southboro,  Mass.:  “In  his 
Washington’s  Birthday  speech,  was  our 
President  right  in  stressing  dec — in  the 
word  ‘decadent’?” 

No;  the  word  is  pronounced  de- 
ca'dent. 
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TRAIL  BLAZERS  ! 

Ideal's  early  pioneering  in  development  and  research  work  with  domestic  and 
synthetic  roller  materials  is  now,  more  than  ever,  proving  a  timely  aid  to 
printers  and  lithographers. 

In  winning  this  war  and  maintaining  morale,  the  messages  conveyed  by  printed 
words  are  a  vital  factor.  So  that  such  important  words  will  be  remembered, 
keep  them  clean,  sharp  and  easily  read  by  using  Ideal  Roller  equipment. 

The  desire  to  keep  a  step  ahead  of  high'Speed  press  developments  has  con¬ 
stantly  impelled  us  to  investigate  every  possibility  in  the  way  of  new  materials, 
so  that  printers  and  lithographers  might  take  full  and  immediate  advantage  of 
modern  machines  as  soon  as  they  were  offered  for  use. 

I 

This  experience  and  knowledge  now  enable  us  to  meet  every  government  re¬ 
quirement  regarding  the  use  of  strategic  materials,  and,  where  necessary,  to  sup¬ 
ply  alternates  which  still  maintain  the  excellence  of  quality  which  has  been 
the  determination  of  the  graphic  arts  industry. 

■  The  willingness  of  roller  users  to  accept  new  and  better  products  has  encour-  ' 

aged  us  in  unceasing  efforts  toward  more  efficient  roller  equipment. 

Our  organization  is  one  of  the  best  informed  regarding  the  manufacture  and 
use  of  new  synthetic  rubbers  and  other  compositions  now  needed  to  keep 


presses  properly  equipped  for  high-quality  printing  and  lithography.  When 
you  order  rollers — order  Ideals. 


I  We’re  releasing  all  metal  scrap.  Are  >ou.^| 


.  IDEAL  ROLLER  &  MANUFACTURING  CO. 

I  CHICAGO,  ILLINOIS  Sales  offices  m  the  principal  cities  LONG  ISLAND  CITY,  N.  Y. 

_ — 


Cfraphic  Arts  Oddities 


As  early  as  1837,  Thomas  Dayan* 
port,  village  blacksmith  of  Bran¬ 
don,  Vermont,  actually  ran  a 
printing  press  with  an  electric 
motor  built  by  himself* 


In  order  to  get  news  to  their  papers 
In  a  hurry,  French  and  Belgian  re¬ 
porters  of  the  1870's  took  along  with 
them  on  out-of-town  trips  from  three 
to  six  carrier  pigeons  which  they  dis¬ 
patched  at  intervals  with  stories  to 
their  home  offices. 


Both  Louis  XV  of  France  and  his 
grandson,  the  Dauphin,  were  practi¬ 
cal  printers.  Lords  XV  set  up  and 
printed  with  his  own  hands  a  72- 
page  volume  of  the  "Chief  Bivers  of 
Europe." 


The  world's  first  woman  printer — Char¬ 
lotte  Guillard — ran  a  Paris  print  shop  for 
50  years!  She  operated  from  1506  to  1556. 


I.  . 

■-il 

II 
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Executive  Action  .  .  .  Or  Else! 

By  HARVEY  T.  HILL,  Chief, 
Indastrial  Salvage  Section, 

Conservation  Division  WPB,  Chicago 

★  The  burden  of  supplying  about  70%  of 
the  scrap  metal  needed  to  win  this  war  has 
fallen  squarely  on  the  shoulders  of  Industry, 
large  and  small.  You  may  wonder  why. 
The  answer  is  simple.  More  steel  is  being 
made  than  ever  before.  More  steel  is  being 
shipped  out  of  the  country  than  ever  before. 
It  is  going  to  war  and  won’t  come  back  as 
scrap.  As  a  result,  normal  scrap  sources  are 
drying  up.  We  must  dig  deeper,  go  farther 
to  get  the  tonnage  our  steel  mills  must  have 
for  vital,  all-out  production. 

More  than  any  ofher  conflict  in  history, 
this  is  a  war  of  metal  as  well  as  men.  In 
our  Civil  War  an  infantry  division  of  15,000 
men  could  shoot  about  three  truckloads  of 
ammunition  a  minute.  In  World  War  I  an 
infantry  division  could  shoot  about  fifty 
truckloads  a  minute.  But  in  the  present 
war  when  Armored  Divisions  attack  with 
all  guns  firing,  just  one  such  Division  can 
fire  170  truckloads  of  ammunition  a  minute. 
Think  of  it  I — a  truck  piled  high  with  5,000 
pounds  of  metal  would  last  only  long  enough 
for  your  watch  to  tick  off  one-third  of  a 
second  1 

This  tremendously  increased  need  for 
metal  in  manufacturing  ammunition  doesn’t 
even  consider  the  far  greater  use  of  planes, 
tanks,  ships,  anti-aircraft  guns  and  other 
machinery  in  this  war.  So,  you  can  see 
why  we  must  have  scrap,  scrap  and  still 
more  scrap ;  and  you  can  see  that  with  nor¬ 
mal  soutces  running  low  due  to  lack  of 
natural  replenishment,  we  must  turn  some¬ 
where  else  for  big  tonnage.  That  “some¬ 
where  else’’  is  Industry,  which  is  rapidly 
taking  over  its  new  and  grave  responsibility 
with  grim  effectiveness. 

But  the  plain  truth  is  that  many  a  plant 
is  so  busy  on  war  work,  or  so  unaware  of 
the  need  for  speed,  that  its  president  simply 
“hasn’t  got  around’’  to  getting  out  scrap 
by  means  of  wartime  methods.  The  differ¬ 
ence  between  peacetime  and  wartime  meth¬ 
ods  is  the  difference  between  subordinate 
and  executive  action.  A  foreman,  for  exam¬ 
ple,  has  neither  the  will  nor  the  authority  to 
condemn  anything  he  thinks  “might  not  be 

( Continued  on  page  70) 


MR.  PUBLISHER 
AND  PRINTER 

If  your  volume  is  affected  by  the  current 
let-down  in  the  adverfl^q  field,  this 
treatment  will  interest  you.  Bequires  no 
investment — No  extra  help— No  added 
over-head  expenses — Costs  nothing! 

A  PROVED  OPPORTUNITY 

Many  have  found  the  Carbonised  Paper 
Company's  plans  for  a  permanent  year- 
around  business,  the  solution  to  what  to 
do  about  sales  volume  for  fite  duration. 

SALESBOOKS— MANIFOLD 
FORMS— GUEST  CHECKS 

Business  and  commercial  systems,  cour 
pon  books,  scale  tickets,  continuous  and 
carbonised  forms  are  all  necessitias  and 
are  being  used  in  ever-increasing  quan¬ 
tities.  Then,  too,  transportation  difficul¬ 
ties  are  crowding  out  the  traveling  rep¬ 
resentatives,  leaving  tUs  boom  business 
to  those  who  are  prepared  to  handle  IL 

GREATER  DISCOUNTS 
PROMPT  DELIVERIES 

These  products  are  manufactured  under 
your  imprint  and  shipped  for  you  In 
your  name.  Discounts  make  pos^le 
100%  mark-up.  You  do  the  invoicing. 
You  can  help  yourself  to  big  money  by 
writing  today  for  details  of  tltis  dealer 
offer. 

Free  design  and  quotation  service  assures 
immediate  selling  information  for  every 
prospect.  Simplified  schedules  enable  you 
to  price  most  nrodurts. 


CARBONIZED  PAPER  CO. 

LINCOLN,  NEBRASKA 

WAHUF ACTUME FOP  THE  WMOLE^ALE  TBAOt 
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COMMUNICATIONS 

I  am  making  up  a  display  of  various  types) 
of  printers'  own  advertising  used  in  co-, 
operation  with  the  war  effort  such  as  blot-^ 
ters,  folders,  envelope  stuffers,  envelopes, 
etc. 

I'm  trying  to  reach  printers  in  various ; 
sections  of  the  United  States  and  I'm  won-' 
dering  if  through  your  magazine  you  would 
carry  some  appropriate  notation  regarding 
my  plan. 

I  plan  to  use  the  completed  display  at 
a  fall  meeting  of  our  Craftsmen  Club,  to  ' 
show  what  is  being  done  throughout  the^ 
nation  in  the  printing  field.  1_ 

In  our  plant  we  have  followed  your  mag-^H 
azine  articles  for  years  and  we  have  saved  IH 
all  copies  for  ready  reference,  especially 
the  section  "Tricks  of  the  Trade." 

George  L.  Best 

Best  Printing  Co. 

Iron  Mountain,  Michigan 


We  would  also  appreciate  receiving  Th*l 
Graphic  Arts  each  month.  We  might  men-  ] 
tion  that  from  its  pages  we  have  bought  a  \ 
drill,  a  paper  cutter,  Justrite  safety  cans,  ] 
paper  knife,  ink  and  glue.  i 

E.  D.  Woodworth.  Printing  Section  1 

General  Chemical  Defense  Corp  I 

West  Virginia  Ordnance  Wks.  | 

Point  Pleasant,  W.  Va.  1 

#  $  1 

I  have  picked  up  several  time-savers  from  j 
your  column,  as  well  as  other  departments! 
of  the  GAM.  In  fact,  I  have  somewhat  of  i 
a  scrapbook,  with  many  suggestions  f rom  i 
GAM,  for  the  benefit  of  "those  who  will  \ 
eventually  supersede  me." 

George  Gledhill,  Supt. 
The  Lamar  Register 
Lamar,  Colorado 

$  $  $ 

I  must  say  that  I  enjoy  this  little  book. 
Irving  D.  Korten 
Korfen  Printing  Co. 

Grand  Rapids,  Michigan 

^  ^  ^ 

We  read  your  magazine  with  interest  each 
month  and  receive  many  valuable  sugges¬ 
tions  from  various  items  which  are  printed 
from  time  to  time. 

B.  H.  Shearer 

The  Columbus  Gazette 

Columbus  Junction,  Iowa 

4e  «  « 


40^  DISCOUNT 

■  W/O  ON  REGULAR  SIZE 

IRON 

FURNITURE 

(USED) 

30  %  Discount  on 
ENLARGED  SIZES  FURNITURE 

ECONOMY  PRINTERS 
PRODUCTS  CO. 

609  South  La  Salle  St.,  Chicago 


OHIO  ROLLER  COMPANY 

Doing  Business  Continuously 
and  under  the  new  ownership  of 
Edward  D.  Hill 
Using  New  and  Renovated 
Equipment 

A  Good  Roller  at  a  Fair  Price 
For  Quality  •  For  Service 

JAMES  A.  LANE,  Manager 
4408  Detroit  Ave.  Cleveland,  Ohio 


FOK  OVER  SO  VEARS  IRE  NOSI COHPIEIE  LINE  OF 
STEEL  ENCRAVED  BLANKS  FOB  BONDS  AND 
STOCK  CERTIFICATES  AND  AIL  PAPERS  OF  VALVE 

KIHH  BROTHERS  BAHK  MOTE  EHCRAVERS 
★Z0S-Z0SW.I9!!jS!  NEH  YORKA 


50 


The  Graphic  Arts  Monthly — November,  1942 


OTl  BO  n  THE  HH® 

™  *  •  u  inht  to  go  smooth  os  j 

Coo^e  lock-up  time,  s  Wotta  Blacks 

downhill  on  a  roller  c  ^et  on  a  shee 

Wack  as  a  yard  up  a  V,e  as  smooth 

r,c;vosw>''''-r 

« “ ‘■"'"ret’.  .»<..  .Uv 


“  Mail  this  coupon  for  FREE  TRIAL  OFFER  -y 

E.  J.  KELLY  CO.,  Kalamaxoo,  ^chigan  6.A.M.  11-42 

O.K.  Give  us  the  dope  on  your  FREE  TRIAL  OFFER 
on  WOTTA  BLACKS. 

Name _ _ _ 

Finn _ ^ _ _ 

Address _ 


KALAMAZOO  MICHIGAN 


Uses  for  Bread  Wrappers 

'ArNow  when  we  must  save  instead  of 
waste,  I  call  your  attention  to  a  very 
useful  article  which  is  going  to  waste 
in  almost  every  home  in  the  United 
States — the  used  waxed  paper  bread 
wrapper. 

It  is  very  valuable  in  many  ways, 
especially  have  1  found  it  so  in  my 
printing  plant.  1  have  been  using  these 
wrappers  for  several  years  with  good 
results  and  at  no  expense. 

So  that  others  may  profit  by  this 
waste,  I  pass  some  of  my  discoveries  on 
to  your  readers. 

1.  Prevents  rust  and  cleans  press 
beds,  saw  tables,  etc.  First  clean  off 
the  stains  and  rust  as  much  as  is  possi* 
ble  in  the  usual  way,  then  pour  on  a 
small  quantity  of  gasoline  and  wipe 
hard  with  a  waxed  paper  bread  wrap¬ 
per  until  dry,  just  as  you  would  with 
rags.  Thereafter,  each  time  you  use 
the  press,  repeat  the  operation  and  soon 
the  press  bed  or  saw  table  will  be  al¬ 
most  like  it  was  when  new.  The  coating 


of  wax  will  also  prevent  rust  and  stains 
appearing  on  account  of  forms  sweat¬ 
ing. 

2.  Paper  cutter  blade  will  go  through 
a  cut  of  paper  or  cardboard  25%  to 
50%  easier  if  face  of  cutler  blade  is 
wiped  with  a  waxed  paper  bread  wrap¬ 
per  before  each  cut.  It  will  not  stain 
the  paper  and  will  prevent  the  blade 
from  rusting. 

3.  In  punching  holes  with  an  awl 
through  l^ks  for  binding  with  staples, 
wipe  the  awl  blade  with  a  waxed  paper 
bread  wrapper.  The  awl  blade  goes 
through  more  easily  and  you  can  guide 
it  more  accurately. 

4.  After  binding  blank  books  with 
cloth  tape,  kraft  paper  or  other  mate¬ 
rial,  polish  the  binding  and  sides  of  the 
book  with  waxed  paper  bread  wrappers 
and  results  will  be  a  glossy  finish  and 
also  the  application  of  the  waxed  paper 
tends  to  make  them  semi-waterproof. 

5.  Waxed  paper  bread  wrappers  will 
not  only  polish  the  wood  furniture  in 
a  printing  plant,  but  also  the  bedroom 


Tnt  Mjr.iJing  Pjk  •  i 
iturc,  one  p  ec;  container 

•  space  tor  irour  label 
Nliich  IS  there  at  le  order 
time  *  't  saves  t  ine 

•  eliminates  maste 
Conven  ent  »  Compact  * 
Clean  •  easy  to  open 

•  and  easy  to  close 
Tour  custorneis  •  II  im;  't 


The  Munisiny;  Paper  Co 
1  as  s  1.  s.ii.  St .  ctiK  ..|;o 


^Uif  aaa  \}HW* UNIT*  PACKAGED 
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THE  NEW  ERA  OF  TOMOBBOH 

When  the  sword  rattling  of  our  vicious  enemies  | 

shall  be  stilled  in  defeat — ^when  the  right  of  the  ^ 

world  to  live  free  of  tyranny  shall. be  restored — 
then  shall  come  the  new  era  of  industrial  recon¬ 
struction  to  peacetime  needs.  At  New  Era,  while  | 

Uncle  Sam  now  comes  first,  we  have  our  eyes  on 
the  tomorrows  and  are  '^carrying  on^'  our  printing 
equipment  research  and  the  development  of  the 
greater  New  Era  presses  of  the  future.  Those  who 
are  fortunate  to  own  New  Era  Multi  Process 
Presses  have  found  their  versatility  of  production 
a  real  profit  maker. 

New  Era  Presses  have  always  been  built  to  stand 
I  up  under  continuous  high-speed  operations. 

Their  long  life  can  be  further  extended  through 
I  proper  care. 

New  Eras  are  only  available  on  priority  to  the  limit  of  our  stock.  Hou> 
every  we  shall  continue  furnishing  repair  parts  and  machine  service. 


NEW  ERA  MANUFACTURING  COMPANY 

371  Eleventh  Avenue  Paterson,  New  Jersey 


Oompl«la  with 
tprinf  Ctei 


The  Jacques  Bookbinders'  Shear 

IRON  TABLE — 28  inehCB  OLAMP — foot  Manuring 


wide  with  niekd  pUted  with  oar  Motional  clamp. 
mlM  for  ganging.  which  ralm  parallel  and 

SPRINO  GAUGE — for  SIZES — 8S  inch:  40  Inoh; 
narrow  entting  fnmiahed  45  inch;  80  inch:  60  inch: 
nnlaai  otharwiae  ordered.  72  inch. 

Writm  for  Catalog  and  Prieot 

JOHN  JACQUES  &  SON 

BaUblished  in  1860 

93  Webstar  Straat  Worcastar,  Maas 


and  parlor  furniture  at  home.  The  pa¬ 
per  has  a  very  thin  coating  of  stainless 
wax  and  will  soon  be  transmitted  to  the 
article  on  which  it  is  applied,  so  don’t 
expect  one  bread  wrapper  to  do  too 
much  work — use  freely,  they  are  plenti¬ 
ful  and  cost  you  nothing  and  you  are 
salvaging  a  waste  with  beneficial  re¬ 
sults. 

Levi  A.  Dunlap, 
Meridian,  Texas 
V _ 


Here’s  Another  One,  Joe 


★  A  trick  of  the  trade  in  your  October 
issue  suggests  that  slugs  4%  picas 
should  have  a  nick  in  the  top  to  show 
which  way  to  put  them  in  as  they  are 
so  nearly  square. 

In  my  shop  there  is  a  rule  that  all 
4-em  pieces  when  cut  are  turned  and 
shaved  to  4V^  in  height.  We  have  no 
half  sizes  of  any  size  and  use  these 
fours  and  turn  them  and  by  piecing 
with  regular  sizes  make  any  half  that 
is  needed. 

We  also  have  2%  and  3%  which  are 
chiefly  used  for  spacing. 

W.  H.  Richards 
Indianapolis,  Indiana 
V _ 


A  Bom  Presswoman 

'Ar  I  am  enclosing  a  sample  finger  stall, 
which  originated  in  our  ofl&ce  under 
rather  unusual  circumstances.  A  short 
time  ago  the  daughter  (9  years  old)  of 


the  owner  and  manager  of  the  Register, 
happened  to  overhear  a  pressman  com¬ 
plaining  about  the  rubber  band  on 
his  finger  stall  cutting  his  finger.  She 
retired,  unnoticed,  with  scissors  and 
a  sheet  of  sandpaper,  and  shortly 


emerged  with  something  closely  resem¬ 
bling  the  one  I  enclose. 

We  have  been  using  them  constantly 
since.  Pressmen  with  various-sized  fin¬ 
gers  merely  mark  the  “comfortable” 
spot  on  the  fly,  and  cut  the  matching 
slots  to  fit. 

If  you  can  find  some  excuse  to  get 
this  into  the  Tricks  of  the  Trade  depart¬ 
ment,  and  wish  to  give  credit,  it  is  en¬ 
tirely  due  to  Miss  Deborah  Merrill, 
daughter  of  J.  W.  Merrill,  of  the  Lamar 
Register. 

George  Gledhill,  Supt. 

Lamar,  Colorado 
V _ 


Be  a  regular  on  the  home  front!  Make 
regular  pay-roll  purchases  of  U.  S.  War 
Bonds  and  Stamps. 


5‘ 
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Good  for  Joe!  A  reorder! 

Guess  the  firigina!  job 
must  have  been  a  honey! 


KEEP  YOUR  CUSTOMERS  and  keep  them 
buying.  When  the  order  calls  for  low 
price  work,  make  sure  of  your  profit  and 
their  satisfaction  by  using  Management 
Bond — a  Hammermill  product  made  es¬ 
pecially  for  jobs  on  which  costs  must  be 
clipped. 

Management  Bond  is  a  known,  relia¬ 
ble,  watermarked  paper.  It’s  uniform 
in  finish,  in  color,  in  performance.  It’s 
fast  and  trouble-free  on  your  presses  . . . 


an  efficient  worker  in  your  customer’s 
business.  It  pays  you  two  profits:  one 
when  you  run  the  job  ...  a  second  when 
your  pleased  customer  reorders. 

Management  Bond  is  quickly  avail¬ 
able  through  Hammermill  Agents  in 
white  and  colors,  in  standard  weights 
and  sizes.  To  make  your  selling  easier, 
send  for  the  Management  Bond  Port¬ 
folio.  Contains  specimen  printed  forms. 
Tells  what  sizes  to  use  for  economy. 


CAM-M-NO. 


Hammenn'Jl  Paper  Company 
Erie.  Pa. 


I  Please  send  me,  free,  the  Management  Bond  Port* 

I  folio  of  printed  forms. 

*  Name . 

I  Position . .  ^ 


Give  an  Echo  to  Ego 

(Continued  from  page  14) 
years  ago,  some  of  us  decided  that  a 
post  with  278  members  rated  a  neatly 
printed  paper  that  would  be  readable 
and  interesting.  My  layout  for  a  small 
four-page  paper  was  adopted.  This  post 
newspaper  has  not  missed  an  issue 
since  then  and  has  been  a  great  factor 
in  developing  and  maintaining  the  in¬ 
terest  of  the  members  in  their  post. 

It  is  business  of  this  nature  that  the 
local  printer  should  anticipate  and  ac¬ 
quire  through  cooperative  efforts.  Fra¬ 
ternal,  civic,  and  business  organizations 
are  prospects  for  printed  monthly  re¬ 
ports  and  other  forms  of  publicity. 

The  local  churches  could  use  weekly 
bulletins  giving  information  about 
services,  the  Sunday  morning  program, 
etc.  The  town  baker  might  want  to 
send  a  small  birthday  cake  to  his  regu¬ 
lar  customers  on  their  birthdays.  He*d 
need  some  suitable  cards.  The  com¬ 
munity  laundry  needs  laundry  lists  for 
the  convenience  of  the  customers. 
Farmers  could  use  labels  for  egg  crates 
and  cartons,  milk  cans  and  other  con¬ 
tainers  they  use  for  delivering  farm 
products  to  market.  Wherever  an  army 
camp  is  built  you*ll  find  prospects  for 
a  camp  newspaper. 

Some  prospects  are  skeptical  about 
the  local  printer’s  ability  to  give  them 
the  kind  of  work  they  want.  They  get 
beautifully  printed  magazines  and  at- 


give  you  thetm  old  papers  if  you'll  shorn 
me  hots  you  wetssh  the  print  off'* 


tractive  mailing  pieces  from  top-notch 
sources,  and  the  layout,  typography,  or 
presswork  of  the  town  printer  some¬ 
times  suffers  by  comparison. 

Inadequate  and  inefficient  proofread¬ 
ing,  using  wrong  initials  and  misspell¬ 
ing  names  of  local  celebrities  are 
among  the  common  faults  of  weekly 
newspaper  printing  plants  that  tend  to 
impair  reader  interest.  There  are  great 
possibilities  in  the  printing  field  for 
those  who  “plow  deep  while  sluggards 
sleep.” 

V _ 


Advantages  of 
CONSTANT  TENSION  UNWIND  STANDS 


1.  Aatomade  w*b  tonsloa  oontroL  Ho  atlontlaB 
nacaisary. 

2.  Uniionnly  wound  rolls  sssurod. 

3.  Wob  brosk  stops  mill  roll  InstantlT* 

4.  Fowor  wob  brooks  on  slittors  and  wlndors. 

5.  Bottor  longthwiao  roqistor  on  wob  prossos. 


CAMERON  MACHINE  COMfANY,  61  foplor  Street,  Brooklyn,  New  York 
MIDWEST  Off  ICE  Morns  Trost  BuiMinf,  111  West  Monroe  Street,  Ckiioso 
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Silk  Screen  Questions 

(Continued  from  page  38) 

age.  The  final  choice  of  using  opaque 
or  transparent  colors  lies  with  him. 

In  a  problem  such  as  personal  greet¬ 
ing  cards,  where  the  edition  is  usually 
limited,  it  would  be  a  mistake  to  over¬ 
look  the  possibilities  of  this  simple 
stencil  process,  especially  in  view  of 
the  fact  that  the  process  is  so  adaptable. 

At  this  point  it  might  be  well  to  re¬ 
flect  on  the  message  inscribed  on  the 
Christmas  or  New  Year  card.  Let  it  be 
frank,  sincere,  informal  if  you  like,  but 
beware  of  what  the  Readers  Digest 
calls  the  “plug-ugly.”  Do  not  try  to  sell 
anything  along  with  your  good  wishes. 
That  irresistible  plug  for  your  product, 
the  enumeration  of  your  alleged  virtues 
over  your  competitor’s  products,  and  a 
reminder  of  your  rock-bottom  prices, 
are  about  as  appropriate  on  your  greet¬ 
ing  card  as  soliciting  subscriptions  for 
the  Police  Gazette  would  be  during 
High  Mass. 

/  have  available  a  number  of  proofs 
of  a  silk-screened  greeting  card  which 
I  will  be  glad  to  send  upon  receipt  of 
a  stamped,  self-addressed  envelope. 

V...- 


Be  100%  with  your 


Buy  WAR  BONDS 


BUILT  TO 


CHALLENGE-DIAMOND 
POWER  PAPER  CUTTER 

#  Present  conditions  prove  the 
wisdom  of  buying  equipment  that 
will  stand  up  under  the  strain  and 
give  years  of  trouble-free  service. 
The  Challenge -Diamond  Power 
Cutter  is  built  that  way.  With  its 
solid  base  and  massive  arch,  this 
cutter  is  a  rugged,  powerful  ma¬ 
chine.  Its  balanced  design  distri¬ 
butes  the  weight  to  assure  rigidity 
and  accuracy.  Performance  records 
show  that  the  Dieunond  operates 
smoothly  and  safely  with  minimum 
weeur  on  moving  parts.  Diamond 
Cutters  are  made  in  three  sizes: 
30^2,  34%,  36%  -  inch.  Write  for 
complete  information  today!  4i« 

THE  CHALLENGE 
MACHINERY  CO. 

Main  Office  and  Factory!  GRAND  HAVEN.  MICHIGAN 
Eastern  Sales  Office:  50  Church  Street,  New  York 
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ChecK  Up  for  Christmas 

★  Are  your  plans  all  set  for  Christmas 
printing  and  business-getting  efforts 
during  this  forthcoming  season?  Or 
have  you  just  begun  to  give  considera¬ 
tion  as  to  how  you  will  bring  in  those 
dollars  during  this  wartime  Christmas 
season? 

In  either  case  here  is  a  list  against 
which  every  printer  can  well  check  his 
plans  for  the  forthcoming  holiday  sea¬ 
son  ;  a  list  made  from  a  study  of  Christ¬ 
mas  selling  campaigns  of  other  printers. 

(1)  Am  I  keeping  in  mind  that  this 
is  a  wartime  Christmas  and  that  the 
chief  gift  concern  of  everyone  will  be 
his  soldier,  sailor  or  marine?  Have  I 
arranged  my  plans  accordingly? 

(2)  Have  I  prepared  suggestion  lists 
showing  samples  of  personal  stationery 
that  would  make  good  gifts  for  every 
type  of  person  in  every  walk  of  life? 

(3)  Have  I  materials  on  hand  for  my 
Christmas  decorations  or  am  1  going 
to  wait  until  the  last  minute  and  find 
wartime  shortages  of  such  decorative 
materials  hampering  me  in  presenting 
the  proper  Yuletide  spirit  in  my  office? 

(4)  Have  I  agents  (how  about  high 
school  youngsters)  selling  gift  cards 
and  stationery? 

(5)  Have  I  planned  at  least  one  at¬ 
tractive  and  unusual  window  display 
that  folks  will  tell  their  friends  about 


and  urge  that  the  latter  come  around 
to  see  this  display? 

(6)  Am  I  going  to  tell  folks  how 
much  more  printed  Christmas  cards 
mean  to  the  receiver  than  the  ten-cent- 
store  variety? 

(7)  Have  I  made  arrangements  to 
see  that  every  employee  receives  an  ap¬ 
propriate  gift  from  the  firm  and  that  at 
least  a  small  amount  of  War  Savings 
Stamps  are  included  with  this  gift? 

(8)  Have  I  made  arrangements  for 
the  early  printing  of  my  own  Christmas 
cards  so  that  this  will  not  have  to  be 
done  during  the  rush  period? 

V _ 

PREPARE  FOR  TOMORROW! 

Fly  the  old  house  flag  gaily 
Aloft  in  the  war-time  breeze; 

Though  tidings  may  circulate  daily 
Of  further  priorities ! 

Spread  the  old  name  through  the  papers, 
On  billboards,  in  magazines ; 

Though  peace-time  publicity  capers. 

Are  not  what  this  counsel  means  ! 

Vict’ry  may  come  ere  we  know  it ; 

Be  ready !  Your  product  should  be 

Remembered  because  you  now  show  it 
Where  future  consumers  can  see ! 

The  York  Trade  Compositor. 


HIGH-SPEED  JOB  BLACK  INK 


N0.2141S  (BK10306AD) 


The  Black  Ink  that  you  have 
been  looking  for,  for  a  long 
time  for  many  reasons. 

No.  1.  It  sets  immediately  on 
paper. 

No.  2.  It  does  not  dry  on  the 
press  within  a  week. 

No.  3.  It  does  not  skin  in  can. 


No.  4.  It  is  about  10%  bulkier 
than  any  other  Black  Ink. 

No.  5.  And  possibly  not  the 
last  reason  is  the  price  of  it, 
which  is  75c  per  lb.  in  5  lb. 
lots,  in  one  pound  cans,  deliv¬ 
ered.  Check  accompanying  the 
order.  A  single  pound,  $1.00. 


TRIANGLE  INK  &  COLOR  CO.,  Inc. 

Manufacturers  of  Fine  Litho  and  Printing  Inks  for  All  Purposes 
26-30  Front  Street,  Brooklyn,  New  York 

101-105  S.  Ninth  St.,  St.  Louis,  Mo.  1036  Beaubien  St.,  Detroit,  Mich. 
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JOlUTANr  CMlMlUl 

-.{••ciiu«s‘cn«p'. 


IRftNCN  iHSlGHll  IITIONAI  SUARD  WARRANT  OFHCER 


READY-TO^PRINT 

CALENDAR  PAD  PLATES 


Monthly,  yearly,  3-at-a-glance  and  many  special 
purpose  calendars.  Over  318  modern  ond  old  favorite 
designs.  Also  Foreign  longuage  calendar  plates. 
FRANKLIN  almanacs  are  again  returning  to  favor.  They 
ore  authentic,  accurate  and  superbly  designed;  either 
stock  or  special.  •  Army,  Navy,  Marine  and  Coast 
Guard  officer  and  enlisted  men's  rating  plates  and 
copy  for  reproduction.  A  new  timely  and  highly  in* 
teresting  advertising  medium.  •  Special  numerals  for 
large  12*sheet  calendars  ...  for  calendar  manufac* 
turers  orrly  .  .  write  for  samples.  •  See  aur  catalog; 
send  25c  to  be  credited  to  first  order.  •  FRANKLIN 
calendars  have  been  standard  for  over  75  years. 


THE  FRflnKLin  tompflnv 

814  West  Von  Buren  Street  •  Chicago,  Illinois 


Only  ONE  THING  MATTERS  NOW! 


•  The  needs  of  business  must  wait!  The 
needs  of  Avar  must  be  first  and  uppermost  in 
the  plans  of  every  manufacturer!  That’s  how 
our  Axis  enemies  are  worldnK  .  .  .  that’s  how 
we  Americans  n)ust  woA  if  we  are  to  defeat 
them  .  .  .  and  that’s  why  BRACKE'TT  has 
gone  over  to  ALL-OUT  WAR  PRODUC¬ 
TION.  with  Avinning  the  war  our  sole  and 
only  concern. 

•  Every  owner  of  BRACKETT  eauipment 
will,  we  know,  commend  ns  and  help  us.  All 
we  ask  is  that  you  scrupulously  conserve  your 
BRACKE'TT  machines.  Keep  them  clean, 
oil  them  regularly,  run  them  carefully  so  they 
won’t  be  needing  repairs  or  parts  through 
careless  handling.  Remember,  every  ounce 
of  metal  is  vitally  needed  for  guns,  tanks, 
ships  and  planes.  Conserve  it  in  your  ma¬ 
chines  just  as  you  are  conserving  your  tires. 


THE  BRACKETT  STRIPPING 
MACHINE  COMPANY^ 

608  S  Dearborn  St.,  Chicago,  III. 
3J0  W.  42nd  St.,  New  York,  N  Y. 


DO  WITHOUT  NEW  PARTS 

.  .  .  when  you  can  possibly  do  so. 
Make  it  your  patriotic  daily  creed  to 
MAKE  'EM  LAST!  That's  the  way  to 
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test.  Any  piece  of  commercial  printing, 
whether  it  be  a  letterhead,  a  poster,  a  direct 
mail  piece,  a  blotter,  a  menu  or  what  have 
you,  may  be  entered  provided  it  carries  a 
war  bond  cut,  a  Red  Cross  appeal,  a  scrap 
drive  message  or  some  other  patriotic  mes¬ 
sage  or  slogan. 

Eight  War  Bonds  prizes  are  being 
awarded  by  the  company,  four  in  the  letter- 
press  held  and  four  in  the  lithographic  field. 
Prizes  total  $1,000.  In  addition,  every  en¬ 
trant  win  receive  a  Certificate  of  Patriotic 
Service  specially  designed  for  the  contest 
by  Bruce  Rogers. 


Cuban  Girl  Wins  Contest 

★  Adalsinda  Fernandez,  an  eighteen-year- 
old  high-school  student  from  Arahos,  Ma- 
tanzas,  Cuba,  is  the  first  prize-winner  in 
the  first  Latin-American  Essay  Contest 
sponsored  by  International  Printing  Ink, 
in  cooperation  with  the  National  Graphic 
Arts  Education  Association. 

The  first  prize  was  to  have  been  a  trip 
to  the  United  States.  Because  of  condi¬ 
tions,  however,  this  prize  is  not  practicable 
now  and  Miss  Fernandez  will  be  given  her 
choice  of  a  trip  or  a  cash  prize. 

Miss  Fernandez,  the  daughter  of  a  Cuban 
mining  engineer,  attends  the  “Spanish 
American”  School  of  Matanzas,  \where  she 
also  tutors  in  English.  She  is  a  corre¬ 
spondence  student  in  English  of  the  En¬ 
gineering  and  Science  Institute  of  Chicago. 

Second  prize  was  awarded  to  Jose  Angel 
Conchello  D.,  second-year  law  student  at 
the  University  of  Nuevo”  Leon,  Monterrey, 
Mexico. 

Winners  of  prizes  from  third  to  seventh 
place  are :  Third,  Rosa  Hortensia  Alvarado, 
Gabriel  Mistral  School,  San  Salvador,  El 
Salvador;  fourth,  Maria  Feijo  Monteiro, 
Faculty  of  Science  and  Letters,  Porto 
Alegre,  Brazil;  fifth,  Margot  Silva  San- 
gines,  Jose  Balliavian  Evening  School,  La 
Paz,  Bolivia;  sixth.  Mavis  Helen  Downie, 


Closing  Date  of  Contest 

■k  Special  attention  is  called  by  the  New 
York  &  Pennsylvania  Company,  New  York 
City,  to  the  fact  that  December  7  is  the  clos¬ 
ing  date  for  the  Nypen  Patriotic  Slogan 
Contest  for  printers  and  lithographers. 
Final  entries  in  the  contest  must  be  post¬ 
marked  prior  to  midnight  on  that,  date  if 
they  are  to  be  accepted  by  the  contest 
Board  of  Awards. 

“Although  the  Nypen  Contest  is  draw¬ 
ing  to  a  close,”  says  Eustis  Paine,  presi¬ 
dent  of  the  New  York  &  Pennsylvania 
Company,  “the  part  of  the  graphic  arts  in 
the  nation’s  struggle  for  victory  has  only 
just  begun.  The  Nypen  Contest  was 
launched  to  show  the  graphic  arts  one  way 
in  which  printing  could  contribute  directly 
to  the  war  effort.  There  are  many  others, 
and  I  am  certain  that  the  industry  as  a 
whole  needs  no  prize  incentive  to  stimulate 
it  to  action.” 

Hundreds  of  printers  and  lithographers 
throughout  the  country  undoubtedly  have 
in  their  files  specimen  material  which  they 
have  produced  that  is  eligible  for  the  con- 


Carbon  Paper 
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Then  W  downed  on  ns 


®FOR  A  FRESH  START 

stop  «  »  HQ  J 


“My  husband  and  I  went  to  town  for  a  show. 
We  were  caught  in  a  terrific  storm.  Then  it 
dawned  on  us  to  stay  at  a  hotel  overnight.  It 
was  a  grand  escape  from  traffic  problems  and  a 
nice  little  vacation.” 

Mrs.  Mary  C.  Brinker,  Dormont,  Pa. 


AMIRICAN 


M&GBIRERT  BUILDERS  SINGE  “82”! 


The  significance  of  the  slogan  "Machinery  Builders  Since  82*  also 
means  a  lot  to  Uncle  Sam.  Sixtv  vears  of  oioneerina  and  nroducino 


means  a  lot  to  Uncle  Sam.  Sixty  years  of  pioneering  and  producing 
precision  machinery  for  you  is  the  background  that  is  now  convert¬ 
ed  100%  to  the  production  of  precision  machine  tools  for  war  plants. 

Our  greatly  enlarged  plant  and  persoimel  facilities  that  are  now 
serving  Uncle  Sam  will  be  available  to  serve  you  again  when  the 
war  is  won. 


HAMMOND  ClIDER  AND  MIRCURT  TRIMOSAWS,  EASYKASTERS  AND  ROUTERS 


1612  Douglas  Avenuo 


St.  Mary’s  Academy,  New  Cristobal,  Pan¬ 
ama;  seventh,  Cesar  Couchonnal  Lagrave, 
Faculty  of  Law,  Villarica,  Paraguay. 

In  addition  to  the  first  seven  awards, 
prizes  are  being  given  for  eighth  to  twenty- 
first  place. 

Robert  Salles  Cunha  of  Sao  Paulo,  Bra¬ 
zil,  whose  contribution  was  beautifully 
bound  and  illustrated,  receives  a  special 
award. 

The  essay  subject  in  this  competition  was 
“Printing  and  American  Defense.”  The 
essays  received  represent  a  cross  section  of 
all  social  and  age  groups  and  clearly  illus¬ 
trate  that  interest  in  the  contest  has  been 
broad  and  widespread.  Manuscripts  have 
been  received  from  country  and  city,  from 
the  children  of  prominent  families  and  the 
children  of  laborers  and  small  business  men, 
from  orphanages  and  exclusive  private 
schools,  from  seminaries  and  army  posts, 
and,  in  general,  from  young  Latin-Ameri- 
cans  of  widely  varying  backgrounds,  cir¬ 
cumstances  and  ambitions.  In  one  case, 
according  to  an  informed  source,  the  essay 
could  have  been  brought  out  of  the  Colom¬ 
bian  wilds  only  by  Indian  runner.  One 
Ecuadorean  student  submitted  his  entry  in 
verse  of  no  mean  caliber. 

Judges  who  chose  the  La  tin- American 
winners  are  all  prominently  associated  with 
the  graphic  arts  and  with  the  effect  of 
printing  on  the  war  effort.  They  are  Harry 
Gage,  chairman ;  William  L.  Chenery,  ed¬ 
itor  of  Colliers;  Don  Francisco,  head  of 
the  Radio  Division,  Office  of  the  Coordi¬ 
nator  of  Inter-American  Affairs;  Henry  R. 
Luce,  editor  of  Time  and  Life ;  and  De  Witt 
Wallace,  editor  of  the  Reader's  Digest. 


Color-Swatch  Book 

★  “Let  Color  ‘Key’  Your  Business  Forms” 
is  the  title  of  a  clever  die-cut  color-swatch 
book  recently  made  available  to  the  trade 
by  The  Howard  Paper  Company,  Urbana, 
Ohio.  “Colored  business  forms  will  help 
you  save  time,”  reads  the  booklet,  which 
apparently  is  intended  for  paper  users, 
“you’ll  find  that  routine  office  and  factory 
operations  can  be  carried  on  more  swiftly 
.  .  .  with  far  less  confusion  .  .  .  when  busi¬ 
ness  forms  used  in  connection  with  these 
operations  are  printed  on  colored  papers 
which  permit  their  ready  recog^nition.” 


Sarget  Vm  looking  for  m  spot  in 
tho  propaganda  dopartmant.** 


mm 

S  301 

PAPER  KNIVES 

for  finer,  faster 
cleaner  cutting 


SIMONDSSAWand  STEEL  CO. 

FITCHBURG,  MASS. 
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youca*tfU  PROFITABLE 
HOLIDAY  BUSINESS  WITH 


Qoel  i9^CL  ^olidcuf  SoMtfiU  Kit! 


This  beautiful  assortment  of  cheery 
I  Christmasy  Holiday  Letterheads 
Folders  and  other  Specialties  will  equip  you* 
to  develop  Holiday  Business  you  couldn't 
otherwise  secure. 

The  Sample  Kit  contains  a  wealth  of  color¬ 
ful  Holiday  designs.  Imprinted  Specimens, 
Copy  Suggestions  and  various  Selling  Helps 
which  will  aid  you  in  developing  Profitable 
Holiday  Business. 

Every  one  you  meet  IS  a  prospect!  Plan  NOW 
to  get  your  share  of  this  profitable  business. 
Send  today  for  your  FREE  Gftes  1942  Holi¬ 
day  Sample  Kit. 


Goes 


LITHOGRAPHING  COMPANY 

II  W.I1stSL,CUMft  s  SS-DPHkl1aM.NnrY«k 


YOU'VE  GOT  A 

SOUHD 

jhvestment 

IH  YOUR 

^^YGREH  -  DAHLY 

machines 


★  Yes  .  .  . 

REPAIR  PARTS 
remain  available 

But  please  order  ONLY  what 
you  need  WHEN  yon  need  it. 
Don't  hoard.  Stocks  are  ade¬ 
quate.  Shipments  prompt. 


CONSERVE  THEM 

DURING  THE  WAR 


The  money  you  spent  for  NYGREM- 
DAHLY  machines  represents  a  wise 
investment  on  your  part.  Conserve 
it  .  .  .  sEdequard  it  with  every  cau¬ 
tion  and  care  during  the  war.  •  N-D 
Equipment  is  built  to  atand  up  .  .  . 
to  serve  reliably  ...  to  work  de¬ 
pendably.  We  are  confident  our  ma¬ 
chines  now  In  your  plant  will,  wifii 
reasonable  care,  serve  you  well  for 
.  the  duration.  Be  good  to  them.  Keep 
them  clean.  Ksm  them  oiled.  See 
that  only  qualified  operators  use 
them.  Thus  you'll  protect  your  in¬ 
vestment,  and  help  Uncle  Sam. 


NYGREN-DAHLY  COMPANY 

'K  218-230  N.  Jefferson  St.  Chicago,  III. 

★  ★★★★★★★★dr 
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Exhibits  Wartime  Printing 

•k  The  important  part  printing  produced 
in  the  New  York  City  area  has  played  in 
special  wartime  uses,  especially  in  promot* 
ing  war  drives  and  other  contributions  to 
the  war  effort,  was  graphically  shown  Oc> 
tober  26,  27,  28  at  the  Eighth  Annual  Ex* 
hibition  of  Printing  of  New  York  Employ¬ 
ing  Printers  Association. 

Over  800  specimens  of  the  most  inter¬ 
esting  printing  turned  out  during  the  last 
year  by  members  of  the  Association  were 
shown. 

The  exhibition  entries  were  selected  by 
a  board  of  judges  consisting  of  George 
Welp,  advertising  manager.  Interchemical 
Corporation,  chairman ;  O.  Alfred  Didcman, 
advertising  production  manager.  New  York 
Herald  Tribune Frederic  R.  Gamble, 
managing  director,  American  Association 
of  Advertising  Agencies ;  A.  E.  Giegengack, 
Public  Printer  of  the  United  States;  and 
Douglas  C.  McMurtrie,  director  of  typog¬ 
raphy,  Ludlow  Typograph  Company,  and 
chairman.  Educational  Commission,  Inter¬ 
national  Association  of  Printing  House 
Craftsmen. 

V _ 

Allowable  Advertisiiig  Costs 

Instructions  which  will  guide  Price  Ad¬ 
justment  Boards  in  determining  the  cir¬ 
cumstances  under  which  advertising  ex¬ 
penses  may  be  figured  as  allowable  costs  in 
war  contracts  were  made  public  October  7 
in  a  letter  sent  by  Donald  M.  Nelson  to 
the  top  procurement  officials  of  the  War 
Department,  Navy  Department  and  U.  S. 
Maritime  Commission. 

The  body  of  the  letter  follows : 

The  Procurement  Policy  Committee  has 


recommended  the  uniform  adoption  of  the 
policies  set  forth  below  in  regard  to  ex¬ 
penditures  for  advertising  by  War  Con¬ 
tractors.  I  concur  in  this  recommendation. 

As  a  general  rule  advertising  is  an  inad¬ 
missible  item  of  cost,  on  the  reasoning  that 
advertising  is  not  required  in  order  to  do 
business  with  the  Government.  However, 
certain  kinds  of  advertising  of  an  industrial 
or  institutional  character,  placed  in  trade 
or  technical  journals,  not  primarily  with 
the  object  of  selling  particular  products 
but  essentially  for  the  purpose  of  offering 
financial  support  to  such  trade  or  technical 
journals,  because  they  are  of  value  for  the 
dissemination  of  trade  and  technical  infor¬ 
mation  for  the  industry  are  not  really  an 
advertising  expense  to  effect  sales  so  much 
as  an  operating  expense  incurred  as  a  mat¬ 
ter  of  policy  for  the  benefit  of  the  business 
and  the  industry. 

Advertising  expenditures  done  and  paid 
for  out  of  the  contractor’s  fee  on  cost-plus- 
fixed-fee  contracts,  or  as  part  of  overhead 
and  management  expenditures  on  fixed- 
price  contracts,  are  subject  to  review  by 
the  Price  Adjustment  Boards  when  they 
consider  the  broad  question  of  company¬ 
wide  excess  profits  on  war  business. 

A  reasonable  expenditure  for  advertisinf 
shall  be  allowed  by  these  boards  even 
though  a  company  s^ll  be  substantially  or 
wholly  engaged  in  war  production. 

The  definition  of  “reasonable  expendi¬ 
ture’’  to  be  followed  by  the  Price  Adjust¬ 
ment  Boards  is  contained  in  a  recent  state¬ 
ment  made  by  the  Secretary  of  the 
Treasury  as  follows,  “the  test  of  whether 
expenditures  for  advertising  are  deductible 
is  whether  they  are  ordinary  and  necessary 
and  bear  a  reasonable  relation  to  the  busi- 
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ness  activities  in  which  the  enterprise  is 
engaged.  This  is  not  intended  to  exclude 
institutional  advertising  in  reasonable 
amounts  or  good-will  advertising  calculated 
to  influence  the  buying  habits  of  the  public. 
If  such  expenditures  are  extravagant  and 
out  of  proportion  to  the  size  of  the  company 
or  to  the  amount  of  its  advertising  budget  in 
the  past,  or  if  they  are  not  directed  to  pub¬ 
lic  patronage  which  might  reasonably  be 
expected  in  the  future,  such  payments  will 
be  disallowed  as  deductions.” 

When  an  industry  has  been  substantially 
or  wholly  converted  to  war  production, 
the  Price  Adjustment  Boards  will  recog¬ 
nize  that  the  amount  of  advertising  ex¬ 
penditure  necessary  to  maintain  a  trade 
mark  or  brand  name  of  a  product  in  the 
public  consciousness  is  much  smaller  than 
that  required  for  promotion  of  the  same 
product  in  a  normal  competitive  market. 

V _ 

Re  Commercial  Vehicles 

*  The  operation  of  commercial  vehicles, 
not  including  motorcycles,  will  not  be  per¬ 
mitted  after  November  15,  without  a  Cer¬ 
tificate  of  Whr  Necessity,  according  to  or¬ 
der  ODT-21,  issued  by  the  Office  of  De¬ 
fense  Transportation. 

In  order  to  obtain  the  Certificate  of  War 
Necessity,  plants  operating  vehicles  should 
have  filled  out  the  application  blank  which 
each  had  received  some  time  in  October,  and 
should  have  mailed  the  blank  to  the  nearest 
ODT  field  office.  One  type  of  application 
blank  went  to  owners  of  one  or  two  ve¬ 
hicles,  and  another  went  to  owners  of  a 
fleet  (three  and  more  trucks). 

With  the  issuance  of  the  Certificate,  the 
owner  will  be  advised  of  the  minimum 
loads  that  may  be  carried;  the  maximum 
mileage  he  may  operate;  and  other  infor¬ 
mation  necessary  to  the  efficient  functioning 
of  the  vehicles. 

Daily  records  should  be  kept  inasmuch 
as  accredited  ODT  representatives  have  the 
authority  to  call  upon  such  records  for 
check-up. 

Certificates  are  not  transferable  and  must 
be  carried  at  all  times  in  the  vehicle  for 
which  they  were  issued. 

Anyone  leasing  a  vehicle  from  another 
person  for  a  period  of  seven  or  more  con¬ 
secutive  days  must  also  obtain  the  Certifi¬ 
cate  of  War  Necessity. 


Write  for 
currency  gift 
envelopes  today 

There’s  still  time  to  cash  in  on 
currency  gift  envelope  sales, 
so  order  your  FREE  kit  com¬ 
plete  with  samples  AT  ONCE! 

We’ll  give  you  the  speediest 
possible  service  and  will  fill 
your  orders  promptly  when  you 
make  your  sales. 

WESTERN  STATES 

Envelope  Company 

1616  W.  Pierce  St.,  Milwaukee,  Wis. 
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Development  of  Substitutes 

•k  While  newspaper  headlines  decry  short* 
ages  in  metal,  rubber  and  other  vital  war 
materials,  and  WPB  and  OPA  restrictions 
become  increasingly  more  rigid,  Mid-States 
Gummed  Paper  Company,  2515  South  Da- 
men  Avenue,  Chicago,  has  been  busy  de¬ 
vising  effective  substitutes. 

At  Mid-States,  men  and  machines  are 
developing  material  “stand-ins’*  for  the 
critical  materials  needed  for  war.  They 
welcome  the  opportunity  of  solving  new 
problems  and  tasks,  and  extend  unusual 
cooperation  to  manufacturers  looking  for 
substitute  “must”  materials  needed  to  keep 
them  operating.  It  is  this  kind  of  flexibility, 
and  readiness  to  adapt,  typical  of  the  united 
spirit  of  American  Industry,  which  is 
bound  to  win  the  war. 

The  early  success  of  Mid-States’  substi¬ 
tution  program  is  already  evidenced  in  a 
number  of  new  developments. 

One  is  catalogued  waterproof  tape.  This 
b  a  sealing  tape  which  b  used  to  seal  water¬ 
proof  cartons  thereby  making  them  abso¬ 
lutely  water-tight.  Overseas  shipments 
which  heretofore  have  been  in  tin  or  metal 
containers,  with  covers  soldered  on,  can  now 
employ  waterproofed  cartons,  sealed  with 
this  waterproof  adhesive  tape.  The  tape 
is  so  developed,  according  to  the  announce¬ 
ment,  that  it  will  withstand  extremes  of 
heat  and  cold. 

Another  of  Mid-States’  important  sub¬ 
stitution  developments  b  Kord-Kraft  Seal¬ 
ing  Tape,  created,  developed  and  perfected 
by  their  scientbts  to  replace  critical  mate¬ 
rials,  such  as  steel  strappings  and  wire. 
Kord-Kraft  sealing  tape  features  a  cord  of 


cotton  twine  or  extra  heavy  twine  sewn 
onto  sturdy,  heavy-duty,  gummed  tape.  The 
ruggedness  of  the  cord  combined  with  the 
“welding’’  action  between  adhesive  and  sur¬ 
face  applied  to,  plus  the  extremely  high  ten¬ 
sile  streng^th  of  the  heavy-duty  sealing  tape, 
is  said  to  seal  containers,  corrugated  and 
fibre  board  boxes  in  a  way  to  carry  them 
through  all  manner  of  tough,  rough  han¬ 
dling  with  assured  protection. 

Heat  Sealing  Tape  and  Paper  is  also 
announced  as  doing  its  part  in  this  wartime 
substitution  plan.  Applied  with  a  heat 
element,  this  paper  adheres  to  many  sur¬ 
faces,  and  replaces,  for  example,  rubber  ad¬ 
hesives,  which  have  in  the  past  been  used 
in  cases  where  labels  with  water  soluble 
glues  would  not  hold.  Heat  Sealing  Tape  u 
used  also  with  food  products. 

Still  another  development  is  a  luminous 
paper.  Made  either  with  a  gummed  or  un¬ 
gummed  backing  or  in  decalcomanb  form, 
this  paper  glows  with  an  intense  brightness 
in  the  dark.  A  charge  of  thirty  minutes  in 
the  daylight  or  under  artificial  light  gives 
this  paper  enough  “light  energy’’  to  glow 
for  approximately  ten  hours  in  darkness. 
In  addition,  it  can  be  recharged  indefinitely. 
The  luminous  surface  is  such  that  it  can 
take  print. 

The  Mid-States  Gummed  Paper  Com¬ 
pany  was  “bom”  in  one  war  year  (1917), 
and  celebrates  its  25th  anniversary  now,  in 
another  war.  Its  conquest  of  the  medium 
of  joinery  is  the  story  of  struggle,  dogged¬ 
ness  and  inventive  thinking. 

This  story  b  told  in  "An  Occasion — ^An 
Appreciation”,  a  handsome  new  brochure  b- 
sued  by  Mid-States  for  its  dealers,  friends 
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EVER  READY  LABEL  CORPORATION 

143-145  EAST  2Sth  ST  ,  NEW  YORK.  N  V 


and  distributors,  from  coast  to  coast.  It 
reviews  the  development  of  the  various 
gummed  paper  and  cloth  products  which 
the  company  manufactures. 

A  quick  review  of  the  company’s  product 
list  follows.  These  are:  clay  filled,  duplex 
and  fibre  filled  cloth  sealing  tapes;  decal- 
comania  and  transfer  papers,  dielectric 
tapes ;  gummed  glassine  tapes,  gummed 
Hollands,  gummed  liner  tape.  And  in  the 
flat-gummed,  non-curling  paper,  white, 
colors,  mediums,  plateds,  glazeds,  brilliants, 
boncrafts,  krafts,  glassine,  gold  and  silver 
and  coated  (in  white  and  colors)  ;  there  are 
special  label  gummings  to  stick  to  metals, 
greaseproof  and  special  surfaces.  There 
are  gummed  sealing  tapes  in  kraft,  colored 
krafts,  colored  boncrafts  and  printed  tapes ; 
sisal  gummed  sealing  tape;  gummed  stay 
paper ;  and  plain  and  perforated  veneer 
tapes. 

Today,  the  Mid-States’  laboratory  is  ex¬ 
pending  every  ounce  of  ingenious  effort  in 
devising  substitutions.  The  company  in¬ 
vites  manufacturers,  shippers  and  packers 
to  present  any  situation  or  condition,  toward 
the  solution  of  which  Mid-States’  experience 
and  laboratories  might  contribute. 


L«t  us  show  you  how  War 
Plants  oro  using  Labels. 
Labels  that  you  can  easily 
sell  to  your  local  plantsi 
Write  for  Free  catalog  and 
complete  data  about  our... 


Students  Print  GAM  Article 

it  Students  in  the  printing  department  of 
the  Parker  Vocational  High  School,  at 
Dayton,  Ohio,  recently  handset  and  printed 
in  booklet  form  the  article  by  Douglas  C. 
McMurtrie  entitled  “The  World’s  Greatest 
Invention:  Printing’’,  which  appeared  in 
The  Graphic  Arts  Monthly  of  February, 
1940. 

Layout  and  composition  of  the  attractive 
little  booklet  were  by  Jack  Seifert  and 
Ralph  Haywood. 


Appointed  to  WPB 

★  D.  B.  Fell,  formerly  associated  with  the 
Miehle  Printing  Press  and  Manufacturing 
Company  of  Chicago,  has  been  app''inted 
C^ief  of  the  Machinery  and  Equipment 
Section  of  the  Printing  and  Publishing 
Branch,  War  Production  Board,  succeeding 
Herbert  W.  Blomquist,  it  was  announced 
by  Deputy  Chief  E.  W.  Palmer.  Mr.  Blom¬ 
quist  resigrned  to  take  a  position  with  the 
Smaller  War  Plants  Corporation. 
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Stick-to-Metal  Gummed  Labels 

*  The  Ever  Ready  Label  Corporation,  141 
E^st  25th  Street,  New  York  City,  in  an 
announcement,  points  out  that  laboratory 
experimentation  has  made  available  a  spe¬ 
cial  “stick-to-metal”  gumming.  This  gum¬ 
ming  can  be  applied  to  either  paper  or  linen 
fabric  upon  which  any  message  can  be 
printed  or  written. 

The  Ever  Ready  Label  Corporation  in  the 
past  few  months  has  produced  many  labels 
for  some  of  America’s  largest  industrial 
plants.  They  use  “stick-to-metal”  gumming 
on  tools,  products  and  machines,  stickers 
that  carry  inspection  data,  instructions, 
warnings,  etc.,  while  plain  gummed  labels 
are  used  mostly  in  office  procedure  for  rout¬ 
ing,  scheduling,  tabbing,  etc. 

Interested  readers  will  receive  samples  of 
“stick-to-metal”  gumming  on  either  paper 
or  linen  fabric  for  test  purposes  by  writing 
the  Ever  Ready  Label  Corporation. 

V  .  . 

Emplojee  Magazines 

♦  Recently,  the  Chief  of  the  Public  Rela¬ 
tions  Branch  of  the  Army  Air  Forces  ex¬ 
pressed  the  opinion  that  stimulation  of 
morale  among  key  groups  of  industrial 
workers  is  an  important  duty  of  public 
relations  officers.  “The  best  media  for  this 
type  of  public  relations,”  he  stated,  "are 
the  industrial  house  organs.”  Many  help¬ 
ful  facts  about  industrial  house  organs  are 
brought  out  in  a.  new  study  entitled,  “The 
Contents  of  325  Employee  Magazines,” 
issued  by  the  Policyholders  Service  Bureau 
of  the  Metropolitan  Life  Insurance  Com¬ 
pany. 


This  report  is  the  second  of  a  series  on 
the  subject  of  employee  publications  issued 
by  the  Bureau  in  recent  months,  and  is 
concerned  with  the  matter  of  contents  and 
methods  of  checking  employee  interest.  It 
is  based  on  a  review  of  325  American  and 
Canadian  employee  publications,  supple¬ 
mented  by  consultation  with  'editors  of  88 
publications. 

The  report  contains  a  detailed  table 
which  summarizes  different  types  of  mate¬ 
rial  found  in  the  publications  studied.  Sig¬ 
nificant  points  about  each  type  of  material 
are  discussed,  and  many  reproductions  are 
used  to  show  how  they  are  illustrated.  Par¬ 
ticular  attention  is  paid  to  material  that  has 
application  to  present-day  problems  of 
quickly  acclimating  large  numbers  of  new 
employees,  including  many  women,  to  new 
surroundings  and  new  pursuits. 

Several  pages  of  the  report  are  devoted 
to  the  subject  of  checking  reader  interest. 
Among  the  devices  considered  which  are 
used  to  measure  the  success  of  the  publica¬ 
tion  are  informal  checks,  questionnaires,  and 
surveys.  Examples  are  given  to  show  how 
these  devices  have  been  used  and  the  re¬ 
sults  that  have  been  attained. 

The  first  report  of  this  series,  “Employee 
Magazines,”  issued  earlier  this  year  dis¬ 
cusses  the  aims,  policies,  planning,  financ¬ 
ing,  distribution  and  physical  factors  in¬ 
volved  in  getting  out  an  employee  publica¬ 
tion.  Either  or  both  of  these  reports  will 
be  available  to  executives  who  address  the 
Bureau  on  their  business  stationery.  Ad¬ 
dress  :  Policyholders  Service  Bureau,  Metro¬ 
politan  Life  Insurance  Company,  One  Madi¬ 
son  Avenue,  New  York  City. 


PRINTERS... SAVE  MONEY! 

COMPETE  WITH  OFFSET! 


USE  MONOPLATES 

Monoplate  will  save  you  up  to  60%  in  time,  labor  and  money 
on  your  engravings  and  electros. 

They  combine  type,  halftones  and  line  work  in  one  easy-to- 
handle  plate. 

OVERNIGHT  OUT-OF-TOV/N  SERVICE.  SEND  FOR  PRICES. 


ND-ERA  PHOTO  ENGRAVERS,  INC. 


732  SHERMAN 
CHICAGO 
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Increased  Wages  re  Taxes 
★  Speaking  recently  on  the  subject  “Is  It 
Good  Policy  to  Artificially  Increase  Wages 
and  Expenses  in  Order  to  Save  Taxes,” 
W.  G.  Dickson,  secretary-treasurer  of  Ham¬ 
ilton  Manufacturing  Company,  Two  Rivers, 
Wisconsin,  said  in  part: 

“The  question  has  been  asked  quite  often 
lately,  why  doesn’t  a  corporation  pay  the 
money  it  pays  out  in  excess  profit  taxes  to 
labor  in  order  to  reduce  or  avoid  paying 
such  taxes.  The  answer  is — the  principal 
reason  is  that  the  average  corporation  can¬ 
not  make  such  additional  wage  payments 
without  paying  out  considerably  more  than 
the  amount  by  which  taxes  would  be  re¬ 
duced,  thus  impairing  its  financial  ability 
to  meet  its  obligations  to  those  who  have 
invested  their  money  in  the  business  and 
also  impairing  its  financial  ability  to  reduce 
its  existing  indebtedness.  This  situation 
exists  because  corporations  are  taxed  on  an 
amount  which  does  not  represent  earnings 
after  all  of  the  costs  of  doing  business  have 
been  deducted. 

“Corporation  earnings  (or  profits  as  the 
propagandists  like  to  refer  to  them)  are  no 
more  profits  of  a  corporation  than  gross 
earnings  received  as  wages  by  an  individ¬ 
ual  represent  profit  to  him.  A  corporation 
requires  earnings  in.  order  to  pay  certain 
obligations  just  as  an  individual  uses  his 
earnings  to  pay  for  food,  shelter  and  other 
costs  of  living.  Corporation  earnings  are 
the  life-blood  of  American  enterprises  just 
as  food  is  necessary  to  keep  the  human 
being  alive. 

“Wages  or  interest  on  the  investors’ 
money  employed  in  the  business  is  just  as 
much  a  cost  of  doing  business  as  food  and 
shelter  are  a  cost  of  living  for  an  individ¬ 
ual.  An  individual  doesn’t  live  long  with- 


MORGAN  EXPANSION  TRUCKS 

for  C.&P.  JOB  PRESSES 


have  been  in  use  for  many  years  in  thou¬ 
sands  of  shops  and  have  been  proven — 
Savers  of  Time  and  Money— Reduces  Wear 
on  Rollers  and  Press— Saves  Ink— Elimi¬ 
nates  Bearers  Especially  Desirable  and 
Efficient  for  Light  Forms  and  Cut  Work. 

MORGAN  EXPANSION  ROLLER 
TRUCK  CO. 

P.  O.  Box  216,  Hollywood,  Oallt. 
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out  food  and  shelter,  and  a  corporation 
doesn’t  remain  in  business  very  long  if  it 
doesn’t  pay  interest  for  the  use  of  the  money 
invested  in  its  buildings  and  machinery. 
Dividends  paid  for  the  use  of  capital  are 
really  interest  paid  for  the  use  of  money 
invested  in  buildings  and  machinery  re¬ 
quired  in  order  to  give  employment.  A 
corporation  might  be  able  to  operate  for  a 
short  time  without  meeting  its  interest  pay¬ 
ments  on  the  money  invested  in  machinery 
and  equipment,  but  this  failure  to  pay  inter¬ 
est  could  not  go  on  year  after  year  and 
the  corporation  still  remain  in  business  as 
an  American  enterprise. 

‘'Under  the  present  and  proposed  tax  law 
where  earnings  are  taxed  before  allowing 
for  this  'interest’  or  dividend  charge,  there 
is  no  assurance  that  ‘interest’  on  this  capi¬ 
tal  can  be  earned.  A  tax  of  45%  on  normal 
corporation  earnings  before  dividends  is 
proposed  to  be  levied  as  an  income  tax,  and 
it  is  also  proposed  to  levy  a  tax  of  90% 
on  earnings  over  this  normal.  For  many 
corporations  these  two  taxes  result  in  a 
combined  tax  of  about  80%  of  earnings. 
It  would  take  more  additional  volume  than 
the  average  plant  can  possibly  handle  (with 
earnings  on  this  additional  volume  taxed  at 
90%)  to  make  up  for  this  tax  of  45% 
levied  on  normal  earnings  before  dividend 
deductions.  Therefore,  reduced  dividends 
on  equity  securities  appear  inevitable  and 
such  reduced  dividends  will  be  taxed  again 
to  individual  stockholders  at  higher  indi¬ 
vidual  tax  rates  than  in  the  past — at  a  time 
when  labor  is  making  its  largest  earnings  in 
history  and  paying  a  comparatively  small 
tax. 

“Since  income  taxes  are  levied  on  cor¬ 
porate  earnings  before  allowance  for  inter¬ 
est  on  the  investors’  money,  additional  costs 
of  business  (such  as  artificial  wage,  salary 
or  expense  increases  made  merely  to  save 
taxes)  further  reduces  the  amount  left  for 
interest  on  the  investors’  money  and  for 
reduction  of  indebtedness.  This  situation 
results  because  even  if  combined  taxes  aver¬ 
aged  as  high  as  75%  or  80%  of  earnings,  a 


tax  saving  cannot  be  made  without  mak¬ 
ing  a  much  larger  cash  out-lay  than  the 
amount  of  the  tax  saved,  and  to  that  extent 
the  over-all  financial  position  of  the  com¬ 
pany  is  made  even  worse.  A  corporation  is 
no  better  off  financially  by  increasing  its 
cost  of  doing  business  by  $1.00  in  order  to 
save  75  c  or  80c,  anymore  than  an  individ¬ 
ual  would  be.  To  do  so  would  mean  ultimate 
bankruptcy.” 

V  _ 

V-Mail  Stationery 

1*^  To  add  to  the  already  large  demand  for 
V-Mail  stationery — the  special  letter  form 
that  is  photographed  by  the  Post  Office  De¬ 
partment  on  miniature  film  to  speed  delivery 
by  airplane  to  boys  overseas — the  Western  ' 

States  Envelope  Co.,  1616  West  Pierce 
Street,  Milwaukee,  Wisconsin,  is  offering 
a  free  mat  service  to  printers  and  stationery 
firms  that  are  willing  to  advertise  this  new 
line. 

V  _ 

Executive  Action 

( Continued  from  page  49) 

called  for  some  time.”  An  executive,  pref¬ 
erably  the  top  executive,  has  both. 

That  is  why  we  are  urging  the  presidents 
of  industrial  concerns  to  peel  off  their  coats 
now  ...  to  make  thorough,  personal  tours 
of  their  plants  ...  to  examine  everything — 
unused  machinery,  old  equipment,  obsolete 
dies,  old  fixtures,  beams,  sheets,  piping  and 
useless  steel  fittings.  Apply  this  yardstick : 

If  it  hasn’t  been  used  recently  and  prob¬ 
ably  won’t  be  used  for  the  duration,  SELL 
IT  OR  SCRAP  IT  NOW! 

Last  winter  43  furnaces  had  to  close  down 
for  lack  of  scrap.  This  cannot  happen  again 
.  .  .  and  it  won’t,  if  Industry  will  take 
executive  action — now. 

V  _ 

Cheer  the  hoys  in  uniform.  Buy  U.  S. 

War  Bonds. 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182 

SUPERIOR-3183 


141-149  W.  OHIO  ST. 
CHICAGO,  ILL. 


ELECTROTYPERS 
N  ICKELTYPERS 
STEREOTYPERS 
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“Photolithography  and  Offset  Printing” 

by  /.  S,  Mertle  and  Harry  Keusch 

The  most  authoritative  work  on  the  subject. 
Excellent  for  the  expert  worker  as  well  as  the 
beginner. 

300  pagea — well  illustrated 

Price  $6.00 


PlmoMm  »md  monmy  with  ordmr  to  Mmlnato  bookkoophtg  •arp— 
Orders  from  foreign  eountrime  miMl  include  10%  odditionml. 


THE  GRAPHIC  ARTS  PUBUSHING  CO. 

608  South  Dearborn  Street  Chicago,  Illinois 


The  Encyclopedia  of  Ideas 

Beyond  Comparison  as  a  Practical  Idea  Stimulator 

A  book  of  practical,  helpful  material,  prefaced  only  by  a  few  pages  pointing 
out  fundamentals  that  must  be  reckoned  with  in  the  production  of  adver¬ 
tising  material.  From  there  on  the  pages  are  devoted  to  actual  examples. 
A  partial  list  of  the  many  sections  is  as  follows: 


Layout  Fundamentals 
Type  and  Rules  in  Layout 
Business  Stationery 
Return  Cards  That  Really  Return 


Envelopes  That  Sell  the  Enclosure 
Style  Pages  for  House  Organs 
The  Commonplace  in  an  Uncommon 
Way 


Page  Size  11x17  Inches — Price  $20.00 

25%  Discount  Allowed  Schools 


Over  1,400  Ideas  and  Illustrations 
288  Pages — Entirely  Printed  in  2  Colors 


Beautifully  and  Durably  Bound 
Weighs  Approximately  Eight  Pounds 


THE  GRAPHIC  ARTS  PUBUSHING  CO. 

608  South  Dearborn  Street  Chicago,  Illinois 
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Strips  for  Action 

★  There  is  a  crying  need  for  speed  in  war 
production.  Not  only  speed  of  production — 
but  speed  in  locating  companies  that  can 
manufacture  necessary  items.  To  facilitate 
this.  Interchemical  Corporation  has  organ* 
ized  the  technical  and  sales  staffs  of  all  of 
its  divisions  and  subsidiaries  in  a  coordi* 
nated  effort  to  make  its  varied  and  compre¬ 
hensive  plant  equipment  available  for  war 
work. 

Each  division  was  requested  to  analyze 
and  report  on  its  production  facilities  and 
to  list  the  war  products  it  was  making. 
These  facts  from  each  subsidiary  were  com¬ 
piled,  edited  and  published  in  a  “Manual 
of  Products.” 

A  series  of  sales  organizations  meetings 
was  held  in  the  major  territories,  at  which, 
for  the  first  time,  salesmen  from  all  of  Inter- 
chemical’s  divisions  and  subsidiaries  sat 
down  to  plan  together  for  an  all  out  war 
business  program. 

The  products  of  Interchemical,  its  divi¬ 
sions  and  subsidiary  companies  constitute 
a  great  volume  of  production  in  the  pro¬ 
tective  and  decorative  chemical  coating  in¬ 
dustry.  One  of  these  companies  alone  pro¬ 
duces  eighty-five  different  protective  coat¬ 
ings  which  are  now  used  on  war  machines 
and  equipment. 

Heretofore  each  company  in  the  corpo¬ 
rate  set-up  has  confined  itself  to  its  own 
particular  field  of  operations.  As  a  result 
of  the  “Manual  of  Products”  and  of  the 
sales  meetings,  every  salesman  is  equipped 
to  tell  what  each  division  of  Interchemical 
b  doing  and  what  each  division  can  make. 

The  “Manual  of  Products”  was  distrib¬ 
uted  to  employees  of  Interchemical  and 
is  available  outside  the  company  only  to 
governmental  bureaus  and  other  authorized 
purchasing  personnel. 


An  encydopedic  textbook 
by 

Joseph  Lasky 

An  informative  volHme  of  608 
pages  that  contain  a  complete 
course  of  instruction  in  the  two 
subjects. 

Price  $7,50 

PImum  tund  monmy  wUh  erdmr 
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Issues  Wartime  Folder 

★  “What  Ideal  War  Work  means  to  the 
Printer”  is  the  title  of  a  folder  made  avail¬ 
able  to  the  trade  by  Ideal  Roller  &  Manu¬ 
facturing  Company,  Chicago  and  Long 
Island  City,  N.  Y. 

“Our  volume  of  war  work  permits  us  to 
maintain  our  engineering  and  research  lab¬ 
oratories  to  the  fullest  extent,  enabling  us 
to  carry  on  research  with  new  materials  and 
new  processes  which  will  be  of  advantage 
to  the  graphic  arts  industry,”  states  the 
folder. 
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GlcuiU^ed  AdueniiUK4^ 

Closing  Date  for  Copy  Is  24th  of  the  Month  Preceding  Issue 

The  rate  for  advertising  under  this  heading  is  $1.50  per  agate  line  per  insertion  on 
a  one  time  order;  $1 .25  per  agate  line  per  insertion  on  a  twelve  time  contract.  Average 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  rnsertion  if 
you  have  not  established  a  credit  rating  with  us. 


ADHESIVES 


IF  YOU  have  an  adhesive  problem^  send  us 
samples  of  the  surfaces  you  wish  to  unite. 
May  Chemical  Works 
902  Larrabee  St.,  Chicago _ 


ADVERTISING  ART  PUBLICATION 
ADVERTISING  ART  PUBLICATION 
New  A.C.A.  DIRECTORY,  a  qiiarterly 
publication  showing  the  work  of  free-lance 
artists,  together  with  their  names  and  ad¬ 
dresses,  will  be  ready  for  publication  within 
the  month.  Only  $12.00  per  year  for  all 
four  valuable  copies.  ASSOCIATED  CHI¬ 
CAGO  ARTISTS,  INC.,  Dept.  G.  A.,  840. 
North  Michigan  Avenue,  Chicago,  Illinois. 


ADVERTISING— HOME  STUDY 

THE  ADVERTISING  MINDED 
PRINTER  makes  the  most  money.  Many 
have  graduated  from  this  long  established 
school.  Send  for  free  booklet  outlining  home 
study  course  and  requirements.  PAGE- 
DA  VIS  SCHOOL  OF  ADVERTISING, 
1315  Michigan  Ave.,  Dept.  2227,  Chicago. 


_ ARMY  STATIONERY _ 

55c  A  BOX,  die-stamped  with  emblem, 
samples  on  request.  Spencer  Paper  Co., 
409  Lafayette  St.,  New  York  City. 


ART  WORK  AND  CUTS 

GUARANTEED  PLATES 
Line  Cuts,  minimum,  69c. 

Halftones,  minimum,  97c. 

All  plates  mounted.  Same  day  service. 
Send  for  our  price  list. 

Printers  Photo  Engraving  Syndicate 
24  East  23rd  Street  New  York,  N.  Y. 


CATALOG  mmriiwfa/  SKfrots 


^\G  PROF/r  Maker-" 


r 


^(4 


«:  .  -  -f  -V 


YOUR  FIRST  JOb  USUAUY  PAYS  FOR 
YOUR  ACME  SADDLEIACK  STAPLER 

Exdinive  featurea!  12“  reach  S  STAPli  SIZU 
penniu  aU  t)rpea  ot  work! 

Saddleback  and  Eat  table* 
inctantly  interchangeable. 

te  OoEy  Uba  by  TbewionA  of  Akfars  aadEbMAora 


vr.  %*-.  H-. 


ACME  STAPLE  CO.  “r 


ART  WORK  AND  CUTS 

ART  WORK  AND  CUTS  made  to  order. 
Write  for  Free  Sanrales.  Elstablished  1916. 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wis. 


BARGAINS  FOR  PRINTERS 

Price  per  1000 

Hi-Grade  Xmas  Letterheads,  S^^xll"  $5.00 

Christmas  Check  Folders,  3^x6^" _  3.00 

Monthly  Mailing  Folders,  thre^izes..  2.50 

Small  Reli^ous  Pictures  &  Tip-ons _ 2.00 

Calendar  Pictures,  8x10",  big  asst . .  5.00 

Direct-On  Calendars,  5}4xl0V5" _  5.00 

Direct-On  Calendars,  4x9"  ;many  sizes  3.00 
Choice  of  40  lines  of  Christmas  Cards ! 
Write  for  Free  Holiday  Bulletin! 
Liberal  Sample  Box  of  Paper  Goods — 25c. 
Fantus,  440  N.  Wells  St.,  Chicago 


BOOKBINDERS  EQUIPMENT 

BOOKBINDERS  EQUIPMENT.  Box 
Makers  and  special  Binder  Machinery.  Wire 
Stitchers,  Stitching  Wire,  Service  and  Sup¬ 
plies.  Henry  L.  Weber  Co.,  710  West 
Jackson  Blvd.j  Chicago. 
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FOUR  MODERN 
PLASTIC 
BINDINGS 


SAVEiA^  MONEY 


BUY  DIRECT  PROM  MEA 


WRITE  FOR 
ILLUSTRATED 
PRICE  LIST 


>i®r95 


NEA-ENGRAVING  SERVICE 

P,  O  BOX  163  •  INDIANAPOLIS,  INDIANAI 


BUSINESS  OPPORTUNITIES 


DRAFT-JITTERY  Partners  will  sell  going, 
gn’owing,  6-year  old  job  plant  gprossing 
$25,000  in  War  industry  center  of  Pacific 
Northwest.  Vertical,  Kluge,  etc.  Clean, 
corporate  set-up ;  stable  established  ac¬ 
counts.  $2,000  will  handle — don’t  waste  our 
time  unless  you  can  prove  reliability.  Box 
1355,  GAM,  608  S.  Dearborn,  Chicago. 


FOR  SALE — Printing  shop  compl.  1  Chan¬ 
dler  10x15,  1  Universal,  and  1  Chandler  & 
Price  with  Miller  Feed  13x19,  Hand  oper¬ 
ated  paper  cutter.  Miscellaneous  lot  type 
and  furniture,  etc.  Will  sell  separately  or 
as  a  going  shop.  Low  overhead.  J.  A.  Mur¬ 
phy,  8  Mountford  St.,  Hartford,  Conn. 


BOOKBINDERS  MACHINERY 


PAPER  Punching  and  Tab  Cutting  Equip. 
Pagine  and  Ticket  No.  Heads  a  Specialty. 
Rebuilding  Bookbinders  Machinery.  P.  A. 
Juul  Co.,  538  S.  Dearborn  St.,  Chicago. 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tyin^  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


BUSINESS  CARDS 


45c  PER  M — ^Weddings  from 
75c  per  100  sets.  Spencer 
Paper  Co./  409  Lafayette  St./ 
New  York/  N.  Y. 


BUSINESS  OPPORTUNITIES 


FOR  SALEl — Trade  plant,  operating  m 
busiest  Pacific  Coast  city.  2  monotype 
keyboards,  2  composing  casters,  strip  caster, 
Thompson  caster,  200  fonts  matrices ;  2 
linotypes,  36  fonts  matrices ;  complete  make¬ 
up  department.  No  reasonable  offer  re¬ 
fused.  Owners  have  other  interests.  Box 
1357,  Graphic  Arts  Monthly,  Chicago. 


BINDING  SCREWS 

Clear  and  Black  Plastic 

••Thm  Bmttm-  KimJT 

Sixes  1/4"/  Vi"/  %"/  %"/  %"/  1" 

R.  S.  RUGGLES  &  CO./  Inc. 

6  Varick  Street  New  York,  N.  Y. 
Priem  List  on  Request 


It  pays  to  advertise  in 
THE  GRAPHIC  ARTS  MONTHLY 


In  Red,  White,  Multl-RInfl 
Blue  and  Crystal, 

3/16"  through  1". 


Free  License 


TAUBER.  TUBE 
BINDING 
200  Hudson  St. 
New  York  City 


TaulMe>Tuba 


Royal  Ring 


FOR  SALE:  Well  equipped  job  Printing 
Plant,  established  10  years,  2  story  frame 
building,  studio  apartment.  All  for  $7,000 — 
Half  Cash,  balance  terms.  Near  Wheeling, 
West  Virginia. 

Richard  M.  Reed,  West  Alexander,  Pa. 


BUSINESS  SERVICES 


COMMERCIAL  Printing  plant  and  ofRce 
stationery  store  for  sale  in  South  Texas. 
Gross  over  $30,000,  nets  25%.  Box  1360, 
Graphic  Arts  MonAly,  Chicago. _ 


BUSY  SHOP — Intertype,  Automatic  Cyl¬ 
inder.  $5,000.  Owner  in  shipyards.  Geo. 
Minor,  4231  University  Way,  Seattle,  Wash. 


h'Kiri'i'lNU  BY  MAIL.'' 
by  one  who  has  done  it  15  years.  FREE. — 
no  strings  attached.  Box  562  G,  Georgi- 
ana,  Ala. 


CUTS 


AQO 

X  postpaid 
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CALENDAR  PADS 


CALENDARS 


WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel¬ 
ties,  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  CO., 
6540  Cottage  Grove  Ave.,  Chicago. 


CLOSING  OUT  over  One  Million  Calen¬ 
dars  and  Pictures  at  exceptionally  low 
prices.  Write  or  wire  Pioneer  Calendar 
Specialty  Co.,  166  E.  Jefferson  Ave.,  De¬ 
troit,  Mich. 


CALENDAR  MAILING  WRAPPERS 


PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.  by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinaie  St.,  Chgo. 


CALENDAR  PADS 


1943  CALENDAR  PADS, sizes  from  1^x1 
to  22x1014,  in  black  and  white,  India  tint, 
red  and  black,  red  and  blue,  brown  and 
white,  reverse  blue,  fish  pads,  3-months-at- 
a-glance  pads,  gold  cover  pads.  Write  for 
catalog. 

GOES  LITHOGRAPHING  COMPANY 
61A  West  61st  Street,  Chicago 
53B  Park  Place,  New  York  City 


CALENDAR  PADS 

Large  assortment  instock  ready  for  immedi¬ 
ate  shipment.  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  MFG.  COMPANY 
4th  and  Arch  Sts.  Philadelphia,  Pa. 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 


Zinc  CTCHincs 
and  HRLFTOnCS 


CALENDAR  PADS  -  BLOTTERS 


Largest  assortment  of  Pads.  Best  selling  line 
of  Art  Blotters.  Write  for  catalog  in  which  you 
are  interested.  Orders  filled  immediately. 


JOSEPH  HOOVER  &  SONS  CO. 
Market  and  49th  St*!'-^  Philadelphia,  Pa. 


RITE  FOR  MEW  PRICE  LIST 


MARSHALL  NEWSPICTURES  INC 

PO  BOX  173  •  INDIANAPOLIS  .  IMDIANA 


1943  LEAF-A-DAY  PADS 

365  white  sheets,  7^x9^  in.,  printed  in 
black  with  month,  day  and  date.  Write 
on  your  letterhead  for  sample  pages. 

SHIELD  PRESS,  Inc.,  INDIANAPOLIS 


CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Manufacturers,  Washington,  Iowa. 


We  Speciaiixe  in 

CARBONS 

for  PRINTERS 

We  supply  the  industry  with  "specials" 
of  all  ^pes  . . .  '^t  a  prioal" 

PENCIL  CARBON 
STRIPED  CARBON 
ONE  TIME  CARBON 
SEMI  and  FULL  COATED 
SPOT  INKforSPOT  CARBON  PRINTING 

Just  tell  us  your  Carbon  REQUIRE¬ 
MENTS.  Our  technicians  are  familiar 
with  every  type  of  carbon  used  in  the 
graf^ic  arts.  PEERLESS-IMPERIAL  is 
the  most- comprehensive  carbon  lina 
for  every  conceivable  use.  Today  write 
or  wire  for  samples  and  prices. 

PEERLESS  KEY-IMPERIAL  MANUFAC¬ 
TURING  CO. 

Factory;  401  Mulberry  St.,  Newaifc,N.J. 

Branches:  New  Tork  City.  8S1  Broadway 
Chicago,  179  W.  Wauington  8L 
Los  Anedes,  1211  8.  8ierra  Bonita 
Detroit,  87  Linden  8L.  Biver  Bonge.  Xfteh. 


iden  8L.  Biver  Bonge.  kOeh. 


The  Reliable  siMskCam  Wickersham 

Over  14fl00fi00  Sold 

ThIa  quoin  will  not  loosen  or  slip;  oonforma  to  non-parallel 
iurfaoes;  looks  Instantly  by  ono  turn  of  key.  When  limit  of 
expansion  Is  reaohod  and  anothsr  reglot  or  slug  Is  rsquirad. 
It  olosos  automatically.  No  loat  Umo.  No  gueoalnt  as  to 
security.  Bond  for  OIroular  and  Prioo  LIsL 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 
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SMd  for  FREE  COPY  of  oar  1942 
Illustrated  Christmas  Catalog 

Farty  popular  ■iioitmaa<i, 
as  low  as  20c  par  boxoffif^ 
IwprintCards  aad  Envalapes 

Saaiplakit  af  54  assart  hapriatCardtSOc 


FANTUSCO.  44011.  WaHsSL  Chicaco 


CAMS  REMILLED 


Cams  remilled — ^Steel  Chases — Parts  &  Re- 
rairs  for  C.&P.,  Thomsons,  Universals  and 
Die  Cutters.  Dealers  in  Printers  Machy. 
EVER  READY  MACHINISTS,  INC., 
137  W.  19th  St.,WAtkins  9-7142  New  York 


CARBON  PAPER 


ONE-TIME  and  Printers’  Pencil  Carbons 
Write:  American  Ribbon  &  Carbon  Co., 
Inc.,  229  Mill  Street,  Rochester,  New  York 
for  prices  and  samples. 


For  Carbon  Paper  write — 

Rochester  Ribbon  &  Carbon  Co.,  Inc. 

96  Anderson  Ave.,  Rochester,  N.  Y. 

CHALK  OVERLAY  PROCESS 

SAVE  TIME  AND  MONEY.  Use  Collins 
Chalk  Relief  Overlays  for  all  halftone  make- 
ready.  Great  improvement  over  slow  hand- 
cut  Overlay  method.  Used  by  leading  print¬ 
ers  and  publishers.  Apply  on  Company 
letterhead  for  free  instruction  books  and 
prices.  A.  M.  COLLINS  MFG.  CO.,  226 
West  Colombia  Ave.,  Philadelphia,  Pa. 


Better  Raised  Printing  Compounds 

RAISED  PRINTING 

Flexo  Manufacturing  Co.,  Inc. 

35  Howard  Street  New  Yedk,  N.  Y. 
Tel.  CAnal  4^796 


CHRISTMAS  CARDS 


FOUR  KNOCKOUT  IMPRINT  LINES 
Each  series  one  gauge  .  .  .20,  25  and  50’s 
Sample  cards  free!  Also  large  variety  fore¬ 
most  boxed  lines.  Big  Money  Makers! 
Evers,  5156G  Simonson,  Elmhurst,  N.  Y. 


COMMENCEMENT  INVITATIONS 


1943  LINE  Now  Ready!  Completed  forms 
or^blank  forms  for  your  own  imprinting — 
b^  values — ^liberal  discounts — ^also  Personal 
Cards — Diplomas — Covers.  Write  for  sam¬ 
ples  and  details  on  your  business  stationery. 
Stauder  Engraving  Co.,  Dept.  C-11,  4128 
Belmont  Ave.,  Chicago,  111. 


COMMENCEMENT  INVITATIONS— 
Also  other  engraved  stationery.  Samples 
furnished  to  printers.  Siegrrist  Engraving 
Co.,  926  Oak  St.,  Kansas  City,  Mo. 


COMMERCIAL  STOCK  CUTS 


''A  Cut  for  Every  Thought'' 

Send  for  FREE  catalog.  Commercial  Cut 
Co.,  Inc.,  20  Vesey  Street,  New  York 


SPPenH^cutII 

\\\  Li  aAni  *  pivi»o^TM  *  cmkaco 


CORDS  AND  TASSELS 


G.  HELMUS  ft  SON,  Inc.  Lar^re  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York. 


CUTS 


Scoras  of  Patriotic  Designs  Avaiiablo 
LITTLE  BLACK 
&  WHITE  CUTS 

(inoxponsivo)  helpful, 
add  sip  and  verre  to 
text  tar  small  ad.  cir¬ 
culars.  blotters,  house 
organs,  booklets,  an- 
nouneements.etc.  Send 
TODAY  for  FREE 
PROOFS.  BAW  (B) 

CUTS.  209  8.  High 
St..  Columbus,  Ohio. 

Over  1000  Miscelianoous  Designs  Available 
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“TOPS” 

VWifiiy  IN  PEBFORMANCE 

HOOD-FALCO'S  GUARANTEE  on 
Rebuilt  Machines  Is  Absolute  Assur- 
ance  for  Printers  and  Box-Makers  of 
Perfect  Performance  and  Maximum 
Production 

We  can  driver  equipment  five  years  or  older  in  age  immediately  and  also  items 
costing  $200,00  or  less  if  under  five  years  of  age.  Orders  for  other  equipment 
taken  with  delivery  subject  to  the  approval  of  the  War  Production  Board, 


CYLINDER  PRESSES 

1—6/0  Two-color  Miehle.  52x70.  Dexter  pile 
feeder  and  ext.  del. 

1 — 5/0  Two-color  Miehle,  52x65.  Dexter  pile 
feeder  and  ext.  del. 

3 —  5/0  Miehles,  46x65"  bed.  Dexter  Pile  or 
Cross  Cont.  Feed,  and  Ext.  Del.  opt. 

A — ^2/0  Miehles,  43x56"  bed.  Feed,  and  Ext. 
Del.  opt.  One  of  machines  adaptable  for  4 
page,  8-col.  newspaper  work. 

1 — No.  1  Miehle.  39x53"  bed.  Can  be  fur¬ 
nished  with  Pile  or  Cross  Feeder  and  Ext. 
Del.  if  desired. 

1 — No.  2  Miehle,  36x50"  bed.  One  machine 
adaptable  for  7  col.,  4-page  newspaper. 

4 —  No.  3  Miehles.  33x46"  bed.  One  with  Dexter 
Pile  Feeder  and  Extension  Del. 

4— No.  4-4R  Miehles,  29x41"  bed.  Feeder  and 
Extension  Delivery  optional. 

1 —  Pony  Miehles,  25x35"  bed.  1  with  feeder. 

2 —  No.  41  Miehle  Automatic  Units,  bed  size 
31x41.  One  with  stream  feed. 

HIGH  SPEED  AUTOMATICS 

No.  1  Kelly  Automatic.  22x28  sheet;  automatic 
Oiling;  Tachometer;  Auxiliary  Rollers;  Re¬ 
loading  Device.  Two  years  old. 

2 —  No.  2  Kellys,  high  serial  numbers. 

1 —  Miller  Major,  27x40  automatic. 

3 —  No.  2  Kelly  Automatics,  26x35"  bed. 

4—  Style  B  Kellys.  17x22". 

2- — Miehle  Verticals,  Models  36,  13Vix20". 

I — CGrP  I4V2X22"  Craftsman  Auto.  Unit.  Feeds 
onion  skin  to  thick  cardboard. 

I — Miller  Simplex,  20x26".  Modernized.  Over¬ 
head  tape  delivery  and  heavy  cyl. 


SPECIAL 

5/0  TC  Unit,  Serial  No.  17,800  com* 
plefe  with  Automatic  Feeder  and  Ex¬ 
tension  Delivery. 


1 — Miehle  Horizontal,  completely  rebuilt,  22x 
28"  sheet,  chain  del. 

OPEN  JOBBERS 

1 — 5-C  Thomson  Colts  Armory,  14x22". 

3— C&P  NS.  10x15";  12x18";  14x22". 

1 — C&P  Craftsman  with  Kluge  Feeder  12x18. 

TYPESETTING  MACHINES 

1 —  Model  C  Intertype,  3  magazines,  3  molds. 
Electric  or  gas  pot  optional. 

2 —  Model  B  Intertypes,  2  mags.,  gas  pot. 

2 — Model  8  Linotypes,  3  magazines,  3  molds. 
One  with  Monomelt. 

1 — Lansron  Material  Maker,  5  molds,  electric 
pot.  compressor. 

1 — C4  Intertype  with  Centering  and  Quadding 
Device  and  Mohr  Saw. 

PAPER  CUTTERS 

1 — 44"  Oswego  Power  Cutter,  auto,  clamp. 

1 —  50"  Seybola. 

MISCELLANEOUS 

Folders,  Saws,  Perforators,  Patent  Base  and 
Hooks. 

2 —  Iron  Imposing  Stones,  46x64,  51x75,  with 
Galleys. 


WrUe^  Wire  or  Phone  us  your  needs  today! 

E  A  I  New  CHIce  and  Display  Room 

Jl  mm  I  R  B  47-01  35th  ST.,  LONG  ISLAND  CITY.  N.  Y. 

■  ■  Tel.;  Stilwell  4-8026 

CORPORATION 


DESIRABLE  EQUIPMENT 


1 —  14x22  Thomson  with  6 — Morrison  6-2-8  Stitchers  2 — Modem  Stwl  Die  Presses 

Gold  Leaf  Attach.  Clereland  “O”  "B”  "E” 

2 —  Brackett  Strippers  Polders  8 

8 — ^Model  B  Kelly  Presses  1 — Seybold  Die  Press  4 — Portland  Punch  Mchns. 

14 — 8x12 — 10x16 — 12  X  1 — ^No.  2  Kelly  Press  10 — No.  2-8-4-5-7  Boston 

18  0  &  P  Presses  1 — Challenge  Drill  Stitchers 

Laive  stock  printers’,  bookbinders’  machinery  and  equipment — easy  terms  to  responsible  parties 

ESOR  MACHINERY  CO.  •  135  West  20th  Street,  New  York,  N.  Y. 


EVERY  MACHINE  REBUILT 
AND  GUARANTEED 

2 — Modem  Steel  Die  Presses 
1 — 10  X  16.  12  X  18  Kluges 
8 — ^Thomson.  Unirersal 

4 — Portland  Punch  Mchns. 
10 — No.  2-8-4-5-7  Boston 
Stitchers 


CUTTING  DIES 


A  TOUGHTEMPERED 

g  m  Buy  yours  from 

Mm  the  originator  of 

STEEL  RULE  DIES. 
J.  A.  Richards  Co. 
^^lUrl  ^  Kalamazoo,  Mich. 

Also  manufacturers  "Multiform"  "Electro- 
matic"  "Do-More"  "Clipper"  "Kalama¬ 
zoo"  Saw-Trimmers,  Routers,  and  Diemak¬ 
ing  Outfits,  Super  Self-Cleaning  Punches. 


EASELS 


CARDBOARD  EASELS  for  all  Display 
Sig^ns.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  COMPANY,  37 
Carroll  Street,  Buffalo,  New  York. 


EMBOSSOGRAPH  COMPOUNDS 


Keep'Em  Flying! 

and  Your  Customers  Buying 

Raised  Printing  at  Its  Best! 
Hard,  Flexible  and  Permanent! 

Embossograph  Compounds  will 
prove  a  revelation  to  you.  Just 
Try!  You'll  Buy!  14  lb.  sample 
any  one  kind,  25c.  Machines 
$100  upward. 

The  Embossograph  Process  Co.,  Inc. 
251  William  St.  New  Yorig  N.  Y. 


EQUIPMENT  FOR  SALE 


BARGAINS  FOB  PBINTERS 

Used  Patent  Metal  Bases  and  Hooks,  vari¬ 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1170,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


Addressing  Machines 

Also  Duplicati^,  Sealing,  Stamping,  Fold¬ 
ing  Machines,  Equipment  and  Supplies.  All 
machines  rebuilt  and  guaranteed.  Mailer’s 
Equipt.  Co.,  40  West  15th  St.,  New  York. 


Saw-Trimmers 

Remember  Pioneer — the  saw  that  combines 
composing  room  accuracy  with  stereotype 
size  and  capacity.  Ask  about  Model  A. 
Pioneer  Mfg.  Co.,  1232  Jackson  St.,  Toledo. 


BINDERY  selling  out  complete  shop  con¬ 
sisting  of  Wire  Stitchers,  Embossing  Press¬ 
es,  Eyeletting  Machines,  also  Gordon  Print¬ 
ing  Presses  and  Paper  Cutter.  166  East 
Jefferson  Ave.,  Detroit,  Mich. 


OFFSET  EQUIPMENT  —  Harris  Offset 
Presses  S4L  19x30;  S7L  36x48;  Miles 
Whirler  and  Vacuum  Frame  41x54.  John 
Griffiths  Co.,  Inc.,  17  E.  42  St.,  N.  Y.  C. 


FOLDING  MACHINES 

J.  L.  Paul,  608  South  Dearborn,  Chicago 


3  PRINTING  PRESSES;  9  Type  Cabi¬ 
nets;  and  other  printing  equipment,  very 
good  working  condition.  Box  1362,  Graphic 
Arts  Mortthly,  608  S.  Dearborn,  Chicago. 


COLTS  Armory  14x22,  reasonable,  in  good 
cond.  Sample  Card  Co.,  42  E.  20  St.  N.Y.C. 


ENVELOPES 


STANDARD  or  made-to-order  sizes  to  the 
trade.  LOW  PRICES;  unusually  fast  de¬ 
liveries.  GENERAL  ENVELOPE  CO., 
Box  654,  Boston,  Mass. 


Rebuilt  Bookbinders’  Macbinery 

Book  Sewing  Machines. 

Case  Makers.  Gang  Stitchers. 

Crawley  Rounder  and  Backer. 

Folders  and  Feeders. 

Smyth  Cloth  Cutter 
Sheridan  and  Seybold  4  rod  Embossers. 
Juengst  Stitcher  for  Gathering  Machine, 
with  delivery  (aluminum). 

STOLP-GORE  COMPANY 
710  W.  Jackson,  Mon.  3154,  Chicago 


The  Graphic  Arts  Monthly — November,  1942 


WOOD  RECLET 

:  ANdFURMITURII 


SPECIAL! 


i 


6  pt.  Reglet,  $2.00  per  50  yd.  bundle 
12  pt.  Reglet,  $2.12  per  50  yd.  bundle 
18  pt.  Reglet.  $1.37  per  25  yd.  bundle 
24  pt.  Reglet,  $1.75  per  25  yd.  bundle 

Free  type  gauge  with  $2.00  order 
AMERICAN  WOOD  TYPE  MFQ.  CO. 

600  8.  Dearborn,  Chgo.  270  Lafayette,  N.  Y.  O, 


EQUIPMENT  FOR  SALE 


FOR  SALE  OR  EXCHANGE  —  Miller 
Major  Simplex  27x40",  22x34  Miehle  auto¬ 
matic  unit,  Style  B  Kelly,  Miehle  Vertical, 
12x18  Craftsman  Kluge  unit,  10x15  Kluge, 
11x17  Miller  Masterspeed,  steel  imposing 
table  with  galleys,  10x15,  13x19  and  14x22 
Universals,  all  sizes  Chandler  &  Price 
presses,  14x22  Universal  die  cutting  press, 
13x19  Universal  Die  Cutting  Press,  35x50 
Miehle  cylinder  die  cutting  press  with  ex¬ 
tension,  13x19  Vandercook  proof  press, 
25x25  gravity  proof  press,  Morrison  book 
stitcher,  Boston  box  stitcher,  10x14  Heidel¬ 
berg  automatic  press,  14x22  Thomson  Lau¬ 
reate,  Wesel  saw,  22x28  Baum  folder.  Model 
No.  289,  51"  Perfecta  power  cutter,  fully 
automatic,  36"  Brown  &  Carver  paper  cut¬ 
ter  and  pinker.  Model  5  and  8  Linotype  ma¬ 
chines,  late  style  complete  Ludlow  equip¬ 
ment  with  2  cabinets  of  mats,  Thomson 
patent  embossing  and  die  cutting  press 
12j^xl8j4".  Most  of  the  above  machines 
thoroughly  rebuilt  and  guaranteed.  VERY 
LOW  PRICES.  PRINTERS  SUPPLY 
CO.,  INC.,  655  Sixth  Ave.,  New  York. 


FOR  SALE — Mentges  Job  Folder,  Acme 
38"  Power  Paper  Cutter,  12x18  Craftsman 
C.  &  P.,  Model  C.  Intertype,  Chandler  & 
Price  Presses.  John  Griffiths  Co.,  Inc.,  17 
East  42nd  Street,  New  York  City. 


PATENT  BASES 

Wamock  and  Latham  with  Hooks,  also 
uprightgrain  wood  base.  Bargains.  Box 
1108,  G.A.M.,  608  S.  Dearborn,  Chicago. 


REBUILT  PRESSES,  Cutters,  Kluges, 
Miehle  Verticals,  Miller  Feeders  and  Units. 
C  &  P  Miller  parts  in  stock.  Printers' 
Machinists  —  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  N.  Y.  City. 


Everyllimg  fgr  the  Fruiter 

Lowest  Prices  on  New  and 
Rebuilt  Equipment 

Chicago  Printers  Hachinery  Worb 

609  W.  Lake  SL  Chicago 

Telephone  Moncoe  1814 


44"  20th  Century  Seybold  Cutter 
Model  W  CleYeland  Folder 
Model  8  Linotype 
Hacker  Proof  Press  18l4"x25" 

THE  M.  L.  ABRAMS  CO. 

1639  Superior  Ave.  Cleveland,  Ohio 


EQUIPMENT  FOR  SALE 


3  BOSTITCH  Complete  with  3  phase  motoia, 
30"  Arm  Flat  Morrison  Stitchers,  20"  Arm 
Flat  Morrison  Stitchers,  20"  Ideal  Stitch¬ 
ers,  12"  Morrison  Stitchers,  30"  Morrison 
top  sealers  complete  with  ball  bearing  tables, 
34"  Perfection  Hand  Clamp  Power  Cutters, 
36"  Oswego  Hand  Clamp  Power  Cutter,  2 
hand  operated  lifting  elevators,  1  Power 
lifting  elevator  complete  with  D.C.  motor, 
1  28"  Latham  Perforator.  A  number  of 
steel  chases  together  with  hardened  steel 
plates  for  all  sizes  of  flat  bed  cutting  and 
creasing  presses.  Hobbs  Sales  &  Service, 
167-169  Wooster  St.,  New  York  City. 


FOR  SALEl — One  Cottrell,  one  or  two 
color  rotary  press.  Delivers  48-page  end 
fold  signature,  size  9j4xl2j4  folded.  Speed 
6000  i>er  hour.  Electrical  equipment  in¬ 
cluded.  Excellent  condition.  Box  1353, 
Graphic  Arts  Monthly,  608  S.  Dearborn 
St.,  Chicago. 


GOSS  MONITOR  12-page  web  press 
with  comp,  stereotyping  equip.  Completely 
rebuilt  and  in  excel,  cond.  Box  1351,  GAM. 


FOR  SALE 

No.  4  Miehle — 41"  Swingback  Auto¬ 
matic  Unit. 

2/0  Miehle — 56"  Dexter  Feeder,  ext. 
del. 

10x15 — 12x18  Kluge  Presses. 
14V^x22  C  &  P  Automatic. 

Miohio  Horizontal— late  stvle  defy. 
Kelly  Clipper — almost  new. 

Style  "B"  Kelly  Presses. 

Linotypes  and  Intertypes,  all  models. 
Ludlow  with  28  fonts  mats. 
Cleveland  Folders— Models  "E"— 

STL  Harris  Offset  Press. 

Northern  Machine  Works 
Marshall  and  Jefferson  Sts. 
Philadelphia,  Pa. 
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Christensen  Automitic  Gang  Stttcher 

coaeptott  wIMi  tw«  Ipnt—  fow 

tfatioiM,  naw  ttyfa  packar  Sa¬ 
livary.  Motor  aqaipmant.  Tharoaglity 
raconditionad. 

•  Rosback  Pony  six  powar  punch. 

A.  R.  QUAINTANCI  CO. 

551  Fiilfon  St.  Chiaapag  IN. 


EQUIPMENT  FOR  SALE 

BETTER  ROLLERS 

FREE  SHOP  GADGET  and  prices  on  re* 
quest.  Over  8U0  satisfied  job  printers  from 
coast  to  coast.  Lasting  tack  and  toughn^s. 
For  any  climates.  Motor  City  Roller  Co., 
747  Beaubien  St.,  Detroit,  Mich.  *‘Bill” 
Lewis,  Owner. 

LINOTYPES—INTERTYPES— for  sale. 
All  models  at  most  reasonable  prices.  We 
sell  magazines,  mats  and  all  composing 
room  equipment.  We  ^arantee  full  satis* 
faction.  Linotype  Maintenance  Co.,  496 
Broome  Street.  New  York.  N.  Y. _ 

NO  OFFSET  SPRAYS 

Save  over  50%.  Latest  improvements. 
Quality  Built.  Box  1223,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 
MIEHLE  VERTICAL,  Serial  No.  V-6248, 
good  condition,  has  heater,  2  chases  and  mo* 
tor,  $1350.00  cash,  F.O.B.  New  York. 
Printcraft  Representatives,  305  Broadway, 
New  York,  N.  Y. 

MIEHLE  PRESSES,  all  sizes.  Reily 
Presses,  Job  Presses.  Harris  Offset  Presses, 
Dexter  Suction  Pile  Feeders,  Cross  Feed* 
ers.  Mason*Moore*Tracy,  Inc.,  28*30  Elast 
4th  St.,  New  York  City. 


Improved  Qualify  —  Greeter 
Output.  Four  Color  Cottrell 
Preuet  —  35  x  46".  Speed 
5000  sheets  per  hour. 

Miehle  Units — (ell  sizes). 
Kellys  B — I — 2. 

Harris  Offset — (various  sizes) . 
Seybold  and  Oswego  Cutters. 
Linotypes — I  ntertypes. 


Hamilton  R.  Marsh  Co. 

Philadelphia 


AMSCO  CHASES 

Electric-Welded — Square  and  True 
Absolutely  Guaranteed — Send 
for  Booklet. 

AMERICAN  STEEL  CHASE  CO. 
31-31  48th  Aye.,Long  Island  City,N.Y. 
Sotd  by  All  Demlmrs 


EQUIPMENT  FOR  SALE 

TWO  ANILINE  Printing  Presses,  com¬ 
plete  and  in  A-1  condition.  One  type  A-2 
four-color  Hudson-Sharp  30"  wide  with 
various  circumference  cylinders  and  one 
model  4-A  four-color  Potdevin  40"  wide, 
with  adjustable  printing  lengths  from  13" 
to  36"  in  length.  For  further  particulars 
address  Box  1354,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 

LITTLE  GIANT,  12x18,  perfect  shape; 
33"  Power  Cutter,  good  shape;  ATF  Bench 
Saw,  like  new;  Rosback  Punch,  A-1 ;  Ham¬ 
ilton  Galley  Cabinet,  like  new;  Excellent 
stone  and  type  cabinet ;  Model  40  Multilith 
in  perfect  shape.  All  equipment  will  be 
shown  by  owner.  Write  Box  1361,  Graphic 
Arts  Monthly,  608  S.  Dearborn,  Chicago. 

FOR  SALEl — Three  color  Kidder  roll  to  roll 
Rotary  Printing  Press,  complete  with  5 
HP,  A.C.,  3  phase,  60  cycle,  220  volts  mo¬ 
tor  equipment.  For  further  particulars 
address  Box  1363,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 

C  &  P  CRAFTSMAN  12x18  with  Miller 
Feeder,  Rotary  Pump,  Vibrating  Fountain, 
Vibrating  Rollers  and  Heater,  $750.  30 

inch  Lever  Paper  Cutter,  $175.  Both  like 
new.  Typographic  Press,  Rochester,  N.  Y. 

FOR  SALE:  1^  Hi-Speed  Staude  and  1 
S.A.M.  Automatic  folding  box  gluer.  Ejc- 
cellent_  condition.  Operating.  Box  1359, 
Graphic  Arts  Monthly,  608  S.  Dearborn 
St.,  Chicago. 

HEIDELBERG  Auto.  High  Speed  for 
sale;  10x15,  A-1  condition;  can  be  seen 
running;  priced  for  quick  action.  F.  A; 
Woerner,  30  N.  6\h,  Reading,  Pa. 


For  QUICK  DISPOSAL 

Two  Model  3400  Addressographs 

One  Style  B  Regular,  One  Style  E 
Selector  with  wide  feed 
Write  for  Full  Details  I 

NATIONAL  ADDRESS  PLATE  CORP. 
170  North  Halsted  Street  Chicago 
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FOR  SALE 


PRESSROOM 

2 — 3/0  two^lor  Miehles,  Dext«r  me 
Feeders*  CXDs. 

1 —  1/0  two-color  Miehle,  C.EJ>.  and 
Cross  Feeder. 

2 —  5/0  single  Miehles*  C.EJ>. 

2 — No.  4-3R  Miehle  units. 

2—4/0  Mlehles.  with  Upham  color  at¬ 
tachments,  Cross  Feeders,  and 
C.E.Ds. 

1— 4/0  single  Miehle.  C.EJ).  and  Dexter 
Suction  Feeder. 

2 —  No.  1  Miehle  Presses  with  Cross 
Feeders.  CJS.D.'s. 

1—  No.  3  Miehle,  C.E.D. 

2 —  No.  1  Kelly  Presses. 

1 —  ^Miller  Major  Simplex. 

2 —  10  X  15  N.S.  C  &  P  Presses. 

2 — ^filler  two-color  Presses,  latest  style. 

2 — ^Miehle  Verticals. 

BINDERY 

1 — ^Model  B  Cleveland  Folder,  continu¬ 
ous  feeder. 

1-^odel  K  Cleveland  Folder. 

1—44"  Dexter  power  cutter,  auto,  clamp. 

1 —  38"  Oswego  power  cutter,  auto, 
clamp. 

2 —  No.  7  Boston  Wire  Stitchers. 

1 — No.  2  Boston  Vfite  Stitcher. 

3 —  Portland  Power  Punches — 24^,  with 
large  assortment  of  standard  and 
special  dies. 

1 — Rosback  Pony  Punching  Machine, 
-  power  driven. 

1 —  Crawley  Rounding  &  Bacldng  Ma¬ 
chine. 

2 —  No.  3  Smyth  Sewing  Machines. 

1 — No.  4  Smyth  Sewing  Machine. 

1 — National  Book  Sewing  Machine. 


COMPOSING  ROOM 

1 — No.  17  Vandercook  Proof  Press. 

1 — No.  25  Vandercook  Proof  Press. 

1 — CJS.M.  Intertype.  Serial  No.  10264. 

1 — Model  C.  Intertype.  Serial  No.  8309. 
1 — ^Model  14  linotype.  Serial  No.  46235. 
1 — ^Model  25  Linotype.  Serial  No.  37131. 
1 — ^Model  26  Linotype.  Serial  No.  37214. 
65 — ^Fonts  of  Linotype  Mats.  Late  Faces. 
1 — Hamilton  steel  top  imposing  stone, 
51  X  75".  with  steel  frame  and  stor¬ 
age  space. 

18 — Border  Slides. 

1 —  Border  Block. 

300— Liners— 6. 7. 8. 9. 10. 11. 12. 13. 14. 

BLATCHFORD  BEDS 

3 —  Sixe  39  X  52V^. 

2—  Size  46  X  68  Vs. 

4—  Size  48  X  65V^. 

2— Size  41V4  X  55V2. 

MONOTYPE  EQUIPMENT 

1 — ^Monotype  Slug  and  Rule  Caster. 

31 — Monotype  Molds,  assorted  sizes. 

MISCELLANEOUS 

1 — ^Economy  Baler  with  A.C.  Motor. 

1 — ^HiU  Curtis  Trimmer  Saw. 

1 — ^Miller  Saw  Trimmer  with  Router  and 
Rg  attachment 

10— Double  Hamilton  Steel  Cabinets. 

with  working  top. 

1160— Steel  Galleys.  6  x  23  Vz. 

A  large  quantity  of  Steel  Furniture  in 
assorted  sizes. 

1200 — Wamock  Blocks,  4  x  4". 

2500 — ^Wamock  Hooks. 


The  Vance  R.  Hood  Co.  •  225  Varick  St.,  New  York 

Telephone  WAIker  5-5083 

Chicago  Address,  36  West  Van  Buren  St. 

Telephone  HARrison  7464-5 


REBUILT  VALUES 

Mieble  Verticals.  B  Special  Kdlya. 
C&P  Rice  Automatic,  like  new. 

12x18.  10x15.  8x12  G&P  Grordons. 

14x22  Colts  Armory. 

32*.  30*.  26*.  19*  Pi4>er  Outters. 

No.  1.  0.  03  Vanderooek  Proof  Presses. 
Type  Cabs.  Saws.  Lead  Gutters.  GaUer 
Cabs.  Iron  Tops.  Sprays,  Iron  Fnrn. 

TnilDlf  lyC  Printing  Equipmsnt  Co. 
lUMrlVIllO  705 8. Dearborn. Ohioago 


EQUIPMENT  FOR  SALE 

FOR  SALE — Two  Magazine  Model  B  and 
three  magazine  model  C  Intertypes;  a.  c. 
motors,  new  gas  pots,  Margach  fevers,  new 
style  fast  distributors,  positive  assemblers, 
outside  galleys  and  other  late  improve¬ 
ments  ;  been  setting  2,000  lines  daily  ;  re¬ 
placed  by  larger  machines ;  good  condition, 
can  be  seen  at  Register-Tribune,  Des 
Moines,  Iowa.  Priced  at  $1,000  and  $1,500 
to  sell  quickly.  Terms  to  responsible  par¬ 
ties.  Address  George  F.  Gray,  609  E. 
Monroe  St.,  Springfield,  111. 


FOR  SALE — 1  No.  5  Linotype,  serial 
over  19,000  with  Monomelt.  1  Vandercook 
No.  4  proofing  machine.  1  Seybold  Cutter 
39"  knife.  1  Linotype  Magazine  Rack  for 
10.  Rudolf  Orthwine  Corp.,  516  W.  34th 
St.,  N.  Y.  C.  All  machines  are  now  oper¬ 
ating  on  our  floor. 


FOR  SALE  —  Monotype  Composition 
Caster  serial  No.  6732  running  daily  until 
plant  closed  six  months  ago,  including 
Bodoni,  Caslon  and  Bookman  Series,  also 
metal  foundry.  Wm.  J.  Keller  Co.,  Main 
and  Virginia  Sts.,  Buffalo,  N.  Y. 

FOR  SALE:  Pony  Miehle,  34  inch,  A-1 
condition,  includes  3  HP  AC  Single  Phase 
Motor  and  Controls — $750.00.  Kalmbach 
Publishing  Co.,  1568  W.  Pierce  St.,  Mil¬ 
waukee,  Wis. 

1 — 44"  SEYBOLD  Holyoke  Cutter,  serial 
No.  714,  equipped  with  two  practically  new 
knives.  Priced  low  for  quick  sale.  Mary¬ 
land  Paper  Box  Co.,  Baltimore,  Md. 

MULTILITH— Model  1000  in  exceUent 
A-1  running  order,  complete  with  supplies, 
$325  cash.  Ray  Prtg.  Co.,  Jackson,  Mich. 


Kelly  A 

Ludlow — Cleveland  Folders 
Pony  Miehle — Dexter  Feeder 
Lino  8 — Boston  Stitcher — Intertype  CSM 
ABC  MACHINERY  WORKS 
606  South  Sherman  St.  Chicago,  Illinois 


FOR  CLEARANCE 

Model  B  Kelly  Automatic  Cylinder  Press 
equipped  with  extension  delivery,  D.C 
220  volt  electrical  equipment,  chases, 
rollers,  etc.  Special  $850.00. 

3  Mashek  Form  Trucks. 

Latham  Combination  Foot  Power  Punch 
and  Round  Cornering  Machine. 

Challenge  Bearerless  Proof  Press. 

3  Vandercook  Proof  Presses— Models  17. 
20  and  25. 

1  Hacker  Test  Press  18x26. 

TYPE  &  PRESS  OF  ILLINOIS 
220  S.  Jefferson  St.,  Chicago 


EQUIPMENT  FOR  SALE 


BABCOCK  Cylinder,  25  x  38 
Miehle  Vertical  Cheap 
B  Kellys,  Rebuilt  and  Modernized 
Chandler  &  Price  Presses 
Vandercook  Proof  Press  No.  17 
Type  Cabinets,  Stands  or  Cases 
Thomson  Laureate  Press  late  model 
WAGNER  &  LEHMAN 
31  Beekman  Street  New  York  City 


Inside  Mortising 

Let  our  Model  B  Saw-Trimmer  with  its 
extra  jig-saw  and  drill-head  take  this  prob¬ 
lem  over.  This  new  model  is  one  of  the 
biggest  time-savers  in  the  industry.  Pioneer 
Mfg.  Co.,  1232  Jackson  St.,  Toledo,  Ohio. 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotype,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
30  West  24th  Street,  New  York  City 


ROYAL  Ball  Bearing  Router,  Wesel  Cabi¬ 
net  Saw,  24"  Levy  camera.  New  Vacuum 
Printing  Frame,  22"  Pyro  Bath,  Premier 
Elipseograph.  Singer  Engineering  Co.,  242 
Mott  Street,  New  York  City. 


It  pays  to  advertise  in 
THE  GRAPHIC  ARTS  MONTHLY 


SPECIAL  PRICE  $1.00 

Get  Your  Copy  of 

TIPS  ON  PRESSWORK 

Send  cheek  or  money  order 

GRAPHIC  ARTS  PUBLISHING  CO. 
608  S.  Dearborn  St.  Chicago,  III. 
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Rebuilt  and  Ready  for  I 
Immediate  Delivery  I 

No.  I  Kelly  22x28.  MIohU  Vortical.  ■ 

Millar  Hl-Soeed.  Mlehla  Horixontal  22x28.  ■ 
44"  Oswego  Cutter,  automatic  clamp.  ■ 

60"  Seybold  Outtcr,  automatic  clamp.  ■ 

PAYNE  &  WALSH  CORP.  ■ 

82  Beckman  St.#  Be  S-1791#  N.  Y.  C.  I 


EQUIPMENT  WANTED 


WANTED— 

COLLOTYPE 

PRESS 

Give  make,  type,  size, 
serial  number,  condition 
of  entire  machine  and 
price. 

The  Baldwin  Studio 
St.  Louis,  Missouri 


CASH  for  your  complete  plant. 

J.  I.  Christensen  Co. 

234  So.  10th,  Lincoln,  Nebr. 


WANTED— ENVELOPE  PRESS.  Late 
model,  spot  cash.  A.  C.  &  Co.,  710  N. 
Salina  St.,  Syracuse,  N.  Y. 


WANTED — Used  Book  Binders  Brass 
Type.  Whitehurst  Printing  &  Binding  Co., 
Troy,  New  York. 


EQUIPMENT  FOR  SALE 


Surplus  Monotype  Equipment 

COMPOSITION  CASTER,  KEY¬ 
BOARD,  MONO  MATS  6-36  PT., 
THOMPSON  TYPE  CASTERS 
(USE  LINO  OR  MONO  MATS) 
SELL  SEPARATE.  SEND  FOR 
LIST  OF  MONO  MATS. 
RULEX  CORP.,  549  S.  WELLS,  CHGO. 


8x12  C  &  P  NEW  SERIES  A.C.  Motor, 
pedestal  speed  control,  also  lOxIS’s.  Turner 
&  Porter,  1233  Main  St.,  Buffalo,  N.  Y. 


EQUIPMENT  WANTED 


WANTED  FOR  CASH 

17x22,  21x28,  22x34  Harris  OfiFset 
Presses;  S7L  Harris  Offset  Presses, 
36x48,  with  floor  or  t^e  delivery ; 
Webendorfer  sheet  and  web  fed  Offset 
Presses;  Offset  Proof  Presses;  Offset 
Cameras  and  Plate  Making  Equipment ; 
Single  Spindle  Drills;  3  Spindle  Drill: 
Brackett  or  other  Safety  Trimmer;  30*^ 
to  34"  Power  Paper  Cutters;  40"  to 
50"  Automatic  Power  Cutters;  Baum 
Folders;  Miehle  Verticals;  10x15", 
12x18"  and  14J4x22"  Old  and  New 
Series  C  &  P  Presses. 

Give  completm  Mpeeifieationa  including 
model  and  aerial  numbera,  motor  inform 
motion  and  beat  eaah  price  in  firat  letter* 

E.  G.  RYAN  &  COMPANY 

729  S.  Dearborn  St.  Chicago,  III. 


MONOTYPE  Giant  Caster  Molds  18-24- 
GCl  low  blades — 60  pt.  low  blade.  Box 
1356,  Graphic  Arts  Monthly,  608  S.  Dear¬ 
born,  Chicago. 


CRATSMAN  Line-Up  Table,  working  sur¬ 
face  39"x51".  Must  be  in  good  condition, 
no  junk  wanted.  Box  1352,  Graphic  i^ts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


WANTED— 14^x22  C  &  P  Auto  Unit. 
G.  T .  Hultman  &  Co.,  7 1 5  S.  Dearborn,  Chgo. 


MULTILITH — State  serial  number,  con¬ 
dition  and  best  price.  National  Printing 
Co.,  100  Bausman  St.,  Pittsburgh,  Pa. 


DIRECT  ADVERTISING 
and  THE  PRINTER 

by  ALBERT  HIGHTON 

is  a  book  that  will  help  you  not  only 
to  an  understanding  of  your  own  ad¬ 
vertising  but  also  will  aid  you  in  pre¬ 
paring  your  customer's  advertising. 

• 

Price  $1 .00 

• 

The  Graphic  Arts  Publishing  Co. 

608  So.  Dearborn  St.  Chicago,  III. 


WANTED — Post  Envelope  Press.  P.  O. 
Box  1,  Tamaqua,  Pennsylvania. 
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HEEILl’S  GAUGE  PINS 

TIm  Standard  of  Comparison 
Boat  on  tho  Markot 

luring  Tongae  Gonge  Pins 

Rm  U.  8.  Pst.  Offloe 


75c  doz. — 12  pt.f  15  pt.,  or  18  pt.  high 

Wo  mako  other  stylos.  Also  Grippor 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Roliablo  Printers  Supply  Dealers. 

Complmtm  Cireulmr  on  JlegiiosI 

The  Edward  L.  Meg  ill  Co. 

Established  1870 

761  Atlantic  Avo.  Brooklyn,  N.  Y. 


FOLDING  MACHINES 


FOLDING  MACHINES,  all  makes  re¬ 
built,  guaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St.,  Chicago. 


FOREIGN  LANGUAGES 


FUNK’S  TRANSLATION  BUREAU— 
Spanish  our  Specialty  —  Translators  and 
Typesetters  in  ALL  languages  to  the  Print¬ 
ing  Trade  since  1910.  535  S.  Franklin  St., 
Chicago,  Ill. 


GAS  AND  ELECTRIC  HEATERS 


AUTOMATIC  Gas  and  Electric  Heaters. 
Write  for  circular.  Static  Eliminator  and 
Printing  Press  Heater  Co.,  239  Centre  St., 
New  York,  N.  Y. 


GAUGE  PINS 


=  THE  DOLLAR  GAUGE  PIN  = 
Sample  Free  B  1.00  a  doz.  send  Dealer  s  name 

CHAS.  L.  STILES  CO. 

64  Hanford  SL  Columbus.  Ohio 


GREETING  CARDS 


YEAR  ’ROUND  money-makers !  Sell  mg 
line  Everyday  Greeting  Cards,  $1  Station¬ 
ery.  Get  samples.  New  England  Art  Pub¬ 
lishers,  North  AbingtoH,  E-200,  Mass. 


GROVE'S  Improved  "NO-SLIP'* 
Register  Gaupe  Pins  with 
Spring  Tortgues 


GRIPPERS 


CASPER  GRIPPERS  banish  string  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  0. 


GUMMED  TAPE— PRINTED 


BIQ  PROFITS - tell  under  jrour  name — 

all  colon  and  widths - tape  machinei. 

CBEL-BINDER  CO. 

1825  Queen  City  A»e.  Cincinnati,  Ohio 


HELP  WANTED 


RELIABLE  PRESSMAN  to  run  verticals 
in  Wisconsin.  References  required.  Box 
1358,  Graphic  Arts  Monthly,  608  S.  Dear¬ 
born  St.,  Chicago. 


WANTED,  BOOKKEEPER,  draft  ex¬ 
empt,  with  knowledge  of  U.T.A.  cost  sys¬ 
tem.  Higley  Printing  Co.,  Butler,  Ind. 


INK  SAVER 


‘‘SEALSPRAY’’  prevents  "Ink  Skinning.” 
Saves  money  and  printing  ink.  $1.75  for  1 
lb.  and  sprayer.  Write  for  full  details. 
Monogram  Co.,  150  N.  5th  St.,  Phila.,  Pa. 


INSTRUCTION 


LEARN  LINOTYPE 

Operating  and  Maintenance 
Individual  instruction  on  first-class 
equipment.  Free  placement  service. 
Licensed  by  the  State  of  New  York. 

Write  for  free  Booklet  "G" 

N.  Y.  Mergenthaler  Linotype  School 
244  W.  23rd  Street,  New  York  City 


1 


LABELS 


LIBERAL  DISCOUNTS 

In  printers  on  all  kinds  of  label  work. 

45  years  of  experience.  Design  free. 

CD  A  C  C  D  label  company 

■  fV  r\  <3  C  lx  732  S.  Federal.  Chicago 


PRINTED  I  A  R  F  I  ^  ENGRAVED 
EMBOSSED  I-  M  D  C  L  D  METAL 
SAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 
JOHN  HORN.  S87  Tmth  Av«..  New  York 
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Extra  Profits  for  Printers 

Whol«Ml«  PricM — Lnr««  lUtnat  Ordart 

StMdx  repeat  orden  by  eeiUiia  8al«  Books. 
Aotoanpoie  BefUter  ronna.  RoUn  Print¬ 
ed  u^fcdd  Books.  BkiTelopes  of  Brcry 
Kind.  Grade,  Description  —  Plain  and 
Printed.  Write 

Consumers  P.  &  P.  Co.,  Cincinnati 


LETTERHEAD  DESIGNERS 


^^imERHEADtUTSl 

U  BAM  •  PCriNMITM  OLM  •  CHKAM 


PRINTERS 

Mast  or  Boat  Oompatltlon 
With  Our  Lina  at 

Imprinted  with  your  name  on  ovary  shaat. 
14  Day  Dallvary  Sarvloa.  Write  Today. 

KELLNAt  SYSTEMS 

tss  K.  LONG  rr..  OOLUMBU8,  OHIO 


LINOTYPE  INSTRUCTION 


OPERATE  A  LINOTYPE 

LET  MILO  BENNETT  TEACH  YOU 

Holds  world  records:  has  conducted  school 
since  1912.  Both  correspondence  and  nrac- 
deal  instmetion.  Men  from  Honotnln, 
California.  Washington.  Elorida.  every- 
where,  attend.  Free  catalog.  Addreos — 

Milo  Bannoft's  School  Maumaa,  Ohio 


LINOTYPE  MOLDS 


WE  HAVE  that  Lino.  Mold  for  you. 
Liners,  Lino,  and  Mono.  Mats.  Merl’s, 
1100  Anderson  St.,  Trenton,  N.  J. 


MAILING  MACHINES 


DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO,  NEW  YORK 
E.  S.  WASMUTH,  PROPRIETRESS 


MECHANICAL  OVERLAY  PROCESS 


THE  OLSEN  Mechanical  Overlay  will  re¬ 
duce  make-ready  costs  and  do  a  better 
printed  job.  Very  simple  and  inexpensive 
to  use.  Complete  16  page  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  today 
for  complete  details  and  samples.  If  inter¬ 
ested,  outfit  will  be  sent  on  30-days  trial 
(without  obligation).  Olsenmark  Corpora¬ 
tion,  128  White  Street,  New  York,  N.  Y. 


MENU  COVERS 


PROFITS  IN  EXCLUSIVE  Menu  Cov¬ 
ers.  Largest  nat’l  distribution.  Large  selec¬ 
tion  of  binding,  materials  of  plastic  and 
simulated  materials.  Stock  and  Special  De- 
si^s.  Send  for  NEW  descriptive  folder  and 
price  list.  Buy  direct  from  mfgrr.  SANI¬ 
TARY  MENU  COVER  COMPANY,  910 
W.  Van  Buren  Street,  Chicago. 


MILLER  FEEDER  PARTS  AND 
SERVICE 


PINNOW  &  CRAIG  Printing  Machinery 
Co.,  Printers’  Machinists.  Rebuilt  Presses, 
Cutter,  Miller,  Feeders  and  units.  C.  &  P. 
Miller  equipment  parts  in  stock.  29S Broad¬ 
way,  New  York  City. 


NUMBERING  MACHINES 


Printers  Numbering  MachinesCo. 

655  Sixth  Ave.,  New  York,  N.  Y. 
Press  fir  Hand  Machines.  Aak  for  Price  List! 
Rented  -  Repaired  -  Parts  -  Bought  -  Sold 


KEON&  JACOBSON 

Complete  Numbering  Machine  Service. 
Repairs  —  Rentals  —  Rebullts. 

I  1  Beekman  St..  New  York.  EsL  1920 


•  ALL  MODELS.  Press  or  Hand  Operated. 
'  New  and  Used  Sold — Traded — Repaired. 

CLAUDE  M  RANF 

537  S.  Dearborn  St.  Chicago,  Ill. 


We  repair,  rent,  buy,  sell,  trade. 

NUMBERING  MACHINE  SERVICE  CO. 

600  South  Dearborn  St.,  Chicago,  111. 


New  A.C.A.  Directory 

READY  IN  DECEMBER 


A  qtiartetly  pub¬ 
lication  showing 
the  work  of  free¬ 
lance  artists,  to¬ 
gether  with  their 
namee  and  ad- 
dresees.  A  great 
variety  of  select¬ 
ed  art  talent  for 
the  art  buyer. 


order  NOW! 


GRAPHIC  ARTS  PUBLISHING  CO. 

608  S.  DEARBORN  ST.  CHICAGO,  ILLINOIS 
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Oa/n  a  PHOTO  ENGRAVING 
H-  BtlSINESS/ 


Own  •  proflUbln  buatnw  or  work 
for  othen.  We  supply  low<ost  •utO' 
matic  equipment,  teach  you  quickly 
at  home.  Eun  while  you  team.  Cats 
In  this  magazine  made  hy  proceas  «s 
teach.  Big  illustrated  catidog  (reef 


I 


Dept.  542  Aurora,  Mo. 


PADDING  CEMENT- 
READY  FOR  USE 


BEST  Cold  process  available  (pyroxylin 
base).  Flexible  and  quick  drying.  Red  or 
clear.  ^.00  gal.  or  $1.75  qt.  postpaid  if 
remit  with  order.  May  Chemical  Works, 
902  Larrabee  St.,  Chicago. 


PADDING  GLUE— MUST  BE 
HEATED 


IN  SLABS.  Flexible  and  Economical.  Red 
or  white.  Send  $2.00  for  trial  4  lb.  slab 
postpaid.  May  Chemical  Works,  902  Lar* 
rabee  St.,  Chicago. 


PERFORATING  EQUIPMENT 


DASH  ROTARY  PERFORATOR— Effi¬ 
cient,  low  cost.  Will  also  slit,  crease,  score 
or  crimp.  Investigate.  Lester  &  Wasley 
Co.,  Builders,  Frank  St.,  Norwich,  Conn. 


PERFORATOR  PINS 


PERFECT  PINS  to  fit  all  makes  of  Round 
Hole  Perforating  Machines.  Prompt  Deliv¬ 
ery.  Perforators  repaired  and  rebuilt.  Fischer 
&  Latham,  20  West  22  St.,  New  York  City. 


PHOTOMECHANICAL  EQUIPMENT 
AND  SUPPLIES 


CAMERAS,  Printing  Frames,  Wmrlers, 
Arc  Lights,  cold  top  enamel,  negative  col¬ 
lodion,  etc.  Complete  plants  or  any  part. 
E.  H.  Walker  Supply  Co.,  1315  -  14th  St., 
N.W.,  Washington,  D.  C. 


PICTURE  SERVICE 


NEW  PICTURE  SERVICE— NO  CASH 
Monthly  picture  page  mats  in  exchange  for 
small  space  credit.  Write  for  free  sample 
release.  No  obligation.  No.  salesmen. 
PIXPAGE,  316  N.  Michigan  Av.,  Chicago 


PLATEMAKING  EQUIPMENT 


HALFTONE  SCREENS,  Vacuum  frames, 
lenses,  cameras,  cold-top  enamel,  acid 
proof  process  ink.  Write  for  bargain 
list,  stating  wants.  Can  save  you  up  to 


MOORE  LABORATORIES 
st  Baltimore  Ave.  Detroit, 


SALES  BOOKS 


F 


m  Serve  your  customers;  increase  your  profits. 
W  Deal  direct  with  plant  established  50  years, 
f  We  help  you  with  wide  variety,  fine  quality, 
fast  service,  low  mloes.  liberal  disraunta. 
Ask  for  free  samples  and  local  agency  today. 
Adams  Bros.  Salesbook  Co.,  Topeka,  Kans. 


PRESSROOM  EQUIPMENT 


LESS  MAKE-READY  TIME 


Better  print;  save  wear  on  forms,  strain 
on  press  with  Acme  cork,  synthetic  rubber 
or  combination  blankets — tailored  to  all 
presses;  nO  mat  or  bolster;  guar,  service. 

ACME  PRESS  BLANKET  CO. 

158  North  Wells  St.,Chicago 


RESTAURANT  AND  CAFE  CHECKS 


Restaurant  Checks— Punch  Checks,  Sales- 
books.  Roll  Tickets,  etc. 

Specially  priced  to  Printers 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  Brooklyn,  N.  Y. 


RUBBER  PLATE  EQUIPMENT 


PRECISION  RUBBER  AND  PLASTIC 
PRINTING  PLATE  HYDRAULIC 
PRESSES.  Electric  or  Steam.  Complete 
supplies.  Stereotype  Equipment  Co.,  2815 
Irving  Park  Road,  Chicago,  Illinois. 


RUBBER  STAMPS 


PRIORITY  and  Made-to-order  Rubber 
Stamps  at  reduced  prices.  Snappy  service. 
Best  Quality.  Get  our  dealers  deaL 
Nelson-French  Co.,  Anoka,  Minn. 


SAWS 


MILLER  SAWS  Wallinized.  Better  and 
cheaper  than  new.  Wallin  Mfg.  Co., 
Omaha,  Nebr. 


SITUATION  WANTED 


EXECUTIVE  just  over  draft  age  seeks 
connection.  Knows  estimating,  costs,  pro¬ 
duction  scheduling,  and  operation  of  equip¬ 
ment.  20  years  experience.  Box  No.  1365, 
Graphic  Arts  Monthly,  608  S.  Dearborn 
St.,  Chicago. 


PRINTING  EXECUTIVE  with  25  years 
experience  in  sales,  production,  and  pur¬ 
chasing.  Can  furnish  excellent  references. 
Age  47.  Box  No.  1364,  Graphic  Arts 
Monthly,  608  S.  Dearborn,  Chicago. 


STAPLES 


FOR  BOSTON  5  bx.  (25M)  $4.25;  10 
bx.  $8.00  Cash  prepaid.  Guar.  Bargains 
on  Acme  and  Special  Staples.  Economy 
Supply  Co.,  15818  Bringard,  Detroit,  Mich. 
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GUARANTEED  to  work  perfect  in  all  ma¬ 
chines.  Standard  3  boxes  (15M)  $3.00 
cash  prepaid.  Larger  quantities  on  high 
priority  only.  Guthmann,  600  W.  Jackson 
Blvd.,  Chicago. 


TICKETS  OF  EVERY  DESCRIPTION 


SPECIAL  PRINTING you’renotequipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G,  Toledo,  Ohio. 


TYPE 


WE  USE  REG.  FOUNDRY  TYPE  METAL 

4  FTS.  20 A  Ea.  6  pt.  COPP.  PL.  1-2-3-4.  $2.00 
4  FTS.  lOA  Ea.  12  pt.  COPP.  PI.  Goth..  $2.50 
SEPARATE  IDENTIFICATION  NICKS 
OVER  100  TYPE  FACES 
6  PT..  COMPLETE  PONT.  25A-50a.  $1.50 
8  PT..  COMPLETE  PONT.  25A-50a.  $2.00 
10  PT..  COMPLETE  FONT.  25A-50a.  $3.00 
12  PT..  COMPLETE  PONT.  85A-50a.  $4.00 
14  to  72  PT. — PRICES — CATALOG  FREE 
RULEX  TYPE  CO.,  549  8.  WolU  St.,  Chicago 


WAR  SALE!  Foundry  Type— 40%  Dis¬ 
count.  Strip  Material  —  Lowest  prices. 
Highest  credit  for  old  metal.  Send  for  Price 
List  today  I  RAYCO  TYPE  FOUNDRY, 
604  W.  Lake  St.,  Chicago. 


SuUnaBoli  ^  Pt.  7A-210  $3.80 

J  6A-16a  $4.10 

30  DAY  SPECIAL  AT  ONLY  $6.40 
HAASE  nPE  FORT  .  1M7  N.  HaIsM  SL  CMcaia,  IIHNit 


TYPE  METAL  THERMOMETER 


OWL Y^5  25  Guaranteed  accurate  50 
Vntl  to900»F.  Sendforfolder 

United  Stereotype  Supply  Corporation 
14  Cambria  St.,  Boston  Mass. 


WANTED— EQUIPMENT 
See  Page  83 


WILSON  IMPROVED 
CARD  GAUGE 

Helps  you  to  get  small  jobs  on  and  off 
the  platen  press  quickly.  Saves  time  in 
setting  gauge  pins.  Each  of  your  press¬ 
men  should  have  one — and  your  layout 
man  would  appreciate  a  Gauge  too.  Made 
of  durable,  transparent  celluloid.  Price, 
50c  each,  4  for  $1.75  postpaid. 

Send  money  or  stamps  with  order 

Graphic  Arts  Publishing  Co. 

608  S.  Dearborn  St.,  Chicago 


on  the  Bandwagon  thru 

MODERN  TYPE  FACES  are  necessary  to 
secure  as  well  as  retain  business.  For 
the  most  complete  specimen  book  of 
business-getting  typefaces,  write 

ActM  TYPE  FOUNDRY 

161  W.  HARRISON  ST.  •  CHICAGO 

•Type  That  Builds  Sales” 


WIRE 


SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Leading  Deiders  Everywhera 

Ask  for  Your 
Stitching  Wire 
Calculator 


WIRE  STITCHING  EQUIPMENT 


WIRE  STITCHING  EQUIPMENT  re¬ 
built  and  overhauled  in  our  well  equipped 
shop  is  your  guarantee  of  new  machine  per¬ 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.  PABICH 
MFG.  CO.,  2855  N.  Rockwell  St.,  Chicago. 


WOOD  CUTS 


SIGNATURE  QCa  YOUR  COPY 
WOOD  CUTS  Owu  One-Day  Service 
FacSimiiie  Co.,  1 79  W.  Washington,  Chicago 

_ WOOD  TYPE _ 

WOOD  TYPE 

AMERICAN  WOOD  TYPE  MFQ.  CO. 

270  Lafayette,  N.  Y.  O.  608  8.  Dearborn,  Chgo. 

WOOD  TYPE  —  prewar  prices.  BIG 
DISCOUNTS.  Catalog  10c  postage.  Globe 
Wood  Type  Co.,  2856  D  St.,  Phila.,  Pa. 

_ MISCELLANEOUS _ 

KEEP  YOUR  PLANT  BUSY  I  We  fur- 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepared  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia,  Pa.  Advertis¬ 
ing  Course  also  $1. 
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DISPLAY  ADVERTISERS 


Abrams,  The,  M.  L.  Co .  79 

Acme  Staple  Co .  73 

Acme  Type  Foundry .  87 

American  Numbering  Machine  Co. _  33 

American  Roller  Co . 28 

American  Type  Founders . . . 27 

American  Wood  Type  Mfg.  Co .  40 

American  Writing  Paper  Corporation....  IS 

Armstrong  Machine  Works _  39 

Automatic  Saw  Sharpening  Co. _ _ _  26 

Baltimore  Type  . 24 

Beckett  Paper  Co.,  The . Back  Cover 

Bingham’s,  Sam’l,  Son  Mfg.  Co. _  19 

Blatchford,  E.  W.  Co . . .... _  33 

Bolton,  John  W.,  &  Sons,  Inc . . .  38 

Brackett  Stripping  Machine  Co.,  The....  59 

Cameron  Machine  Company _  56 

Carbonized  Paper  Co .  49 

Central  Paper  Co.,  Inc. . .  46 

Challenge  Machinery  Co.,  The _ _  57 

Chalmers  Chemical  Company _  31 

Champion  Paper  and  Fibre  Co.,  The _  11 

Chandler  &  Price  Company,  The. _  3 

Chicago  Printers’  Machinery  Works....  79 

Commercial  Paste  Co . 34 

Compo  Rule  Co .  24 

Cromwell  Paper  Co. - Inside  Back  Cover 

Dayton  Rubber  Mfg.  Co.,  The. .  37 

Devere  Company _ 32 

Driscoll,  Martin,  &  Co. _  32 

Ex:onomy  Printers  Products  Co. _  50 

Ever  Ready  Label  Corporation _ _ 67 

Force,  Wm.  A.,  &  Co .  32 

Franklin  Company,  The . 59 

Frye  Manufacturing  Company _  60 

Goes  Lithographing  Company _  63 

Gummed  Products  Company,  The _  42 

Hamilton  Manufacturing  Company _  40 

Hammermill  Paper  Co . . . 13,  55 

Hammond  Machinery  Builders,  Inc. _  61 

Harris-Seybold-Potter  Company _  41 

HooH-Falco  Corporation .  77 

Hood,  The  Vance  R.,  Co .  81 

Howard  Paper  Mills,  The .  35 

Ideal  Roller  &  Manufacturing  Co _  47 

Jacques,  John,  &  Son. . . 54 

Justrite  Manufacturing  Co .  42 

Kelly,  E.  J.,  Co . 51 


Kihn  Bros .  SO 

Kimble  Electric  Co .  23 

Ludlow  Typograph  Co .  29 

M  &  L  Type  Foundry . .  2S 

Matrix  Contrast  Corporation .  26 

Megill,  The  Edward  L.,  Co .  84 

Mid-States  Gummed  Paper  Co .  69 

Miller  Printing  Machinery  Co .  1 

Milwaukee  Saw  Trimmer  Corp .  28 

Morgan  Expansion  Roller  Truck  Co .  69 

Munising  Paper  Co.,  The .  52 

National  Numbering  Machine  Co .  40 

New  Era  Manufacturing  Company _  53 

New  York  &  Pennsylvania  Company _  17 

Nolan  Machinery  Corporation -  67 

Northern  Machine  Works .  79 

Northwest  Paper  Co . Inside  Front  Cover 

Nu-Era  Photo  Engravers,  Inc .  68 

Nygren-Dahly  Company .  63 

Ohio  Roller  Company . . .  50 

Payne  &  Walsh  Corp .  83 

Peerless  Key-fmperial  Mfg.  Co .  75 

Porte  Publishing  Company .  24 

Printing  Machinery  Company,  The .  30 

Redington,  F.  B.,  Company . 34 

Riegel  Paper  Corporation..^ .  64 

Roberts  Numbering  Machine  Co .  31 

Rosback,  F.  P.,  Company .  36 

Rouse,  H.  B.,  &  Company .  9 

Ruggles,  R.  S.,  &  Co.,  Inc .  74 

Sampson  &  Ollier  Electrotype  Co .  70 

Simonds  Saw  &  Steel  Co .  62 

Simonds  Worden  White  Company .  36 

Sorg  Paper  Company,  The .  21 

Southworth  Machine  Co .  42 

Stripfounders . 28 

Tauber-Tube  .  74 

Thompson,  Arthur,  &  Co . 44,  45 

Tompkins  Printing  Ekjuipment  Co .  82 

Triangle  Ink  &  Color  Co.,  Inc .  58 

Type  &  Press  of  Illinois . 69,  82 

United  States  Envelope  Company _  5 

Vandercook  &  Sons . .  7 

Wapakoneta  Machine  Co.,  The .  26 

Western  Brush  Co.,  Inc .  38 

Western  States  Envelope  Company .  65 

Wetter  Numbering  Machine  Company....  66 
Wood,  Nathan  &  Virkus  Co.,  Inc .  40 
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For  convoy  duty . . . 

DESTROYERS 

For  better  presswork  .  .  . 

CROMWELL  >i"'^lN<>TYAAPAN 


Just  as  Navy  men  hail  the  destroyers 
for  convoy  protection,  so  expert  print¬ 
ers  hail  Cromwell  Special  Prepared 
Tympan  for  saving  money,  saving 
time  and  producing  better  presswork. 

Cromwell  Tympan  has  the  hard  sur¬ 
face  needed  for  use  with  hard  packing. 
Uniform  within  .001  inch  in  thick¬ 
ness,  it  simplifies  makeready  and  as¬ 
sures  sharp,  clean  impressions. 

High  tensile  strength  is  essential. 
Cromwell  Tympan  will  not  give  or 
stretch;  will  not  tear  loose  from  the 
clamp  with  resultant  damage  to  plates, 
type  or  gears. 

Made  moisture-proof  by  a  secret 
process,  Cromwell  Tympan  protects 


packing  and  overlays  from  changes  in 
temperature  or  humidity  and  thus 
saves  makeready  time. 

Impervious  to  oil  and  ink  solvents, 
Cromwell  Tympan  can  be  cleaned 
without  danger  of  the  cleansing  me¬ 
dium  penetrating  to  the  overlays. 

Cromwell  Special  Prepared  Tympan 
is  supplied  in  rolls  or  sheets  accu¬ 
rately  cut  to  fit  any  high  speed  press. 
Ask  your  distributor  about  it  today. 


Wie  Orcmweli Giy. 

4801-39  S.  WHIPPLE  ST. 
CHICAGO,  ILL. 


HE  ADVERTISED 


HE  WAS  FORGOTTEN 


BUSINESS  THAT  WILL  LIVE 


The  old  saying/' When  gone  so  soon  forgot,”  applies  to  businesses 
and  brands  as  well  as  individuals.  In  this  fast  changing  world, 
products  whose  names  are  household  words  today  will  he  un¬ 
known  to  the  post-war  generation,  unless  their  names  and  merits 
are  kept  before  the  world  by  printed  advertising.  Good  will, 
backed  by  honest  goods  and  sound  practices,  is  your  greatest  as¬ 
set  and  must  he  nurtured.  Consult  your  printer.  He  will  he  your 
best  helper  and  greatest  insurance  for  the  present  and  future. 

We  manufacture  Buckeye  Cover,  Beckett  Cover,  Ohio  Cover, 

Beckett  Offset,  Beckett  Opaque,  Buckeye  Text,  Beckett  Text, 

Tweed  Text,  helpful  papers  in  any  advertising  campaign. 


THE  BECKETT  PAPER  CO.  .  .  Hamilton,  Ohio 


Makers  of  Good  Paper  Since  1848 


